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As  of  the  ’20(1  quarter  1983,  The 
Register’s  Sunday  paid  circulation 
surpassed  the  300,000  mark.  That’s 
nearly  18,000  more  than  last  year.  A 
milestone  not  many  reach.  And  one 
we  may  cross  soon  with  our  daily 
delivery  which  is  now-  at  an  all-time 
high  of  almost  268,000. 

Just  watch  us  grow. 


A  Division  of  Freedom  Newspapers,  Inc. 
Orange  County,  California 

Represented  Nationally  By  Story  &  Kelly-Smith,  Inc. 


Source:  ABC  Interim  Publislier’s  Statement,  June  30,  1983. 
(As  submitted  to  the  ABC).  t 
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A  computerized  database  of  city  zone 
households  provides  the  non-subscribing  ad¬ 
dresses  for  the  U.S.  Postal  delivery  of  the 
Springfield  Advertiser.  Up-dated  weekly  by 
the  processing  of  all  “starts"  and  “stops,” 
the  Subscriber  File  produces  an  accurate 
listing  of  all  non-subscribing  household 


addresses  that  receive  the  TMC  product  by 
mail  each  Wednesday.  Now  in  its  third  year 
of  publication  the  Springfield  Advertiser 
complements  the  distribution  of  the  daily 
State  Journal-Register  and  jointly  they 
provide  the  most  cost-efficient  advertising 
coverage  in  Central  Illinois. 


^TBe^tefe Journal-l^gistef 

Serving  the  Capital  City  of  Springfield  and  eleven  Central  Illinois  Counties 


a  Weufspojzfin 


Represented  Nationally  By 
Bianham  Newspaper  Sales 


Advertising  efficiency. 


THE 

MORNING 

CALL 


The  Morning  Call  •  Allentown.  PA  •  (215)820-6500 
Represented  by  Cresmer.  Woodward.  O'Mara  &  Ormsbee.  Inc. 


The  Allentown-Bethlehem 
Metropolitan  Statistical  Area  is 


Over  the  years.  The  Morning  Call 
has  maintained  a  strong  commit¬ 
ment  to  delivering  a  quality  pro¬ 
duct.  Its  success  is  a  tribute 


Today,  more  than  700  persons 
are  involved  in  producing  The 
Morning  Call.  They  are  able  pro¬ 
fessionals.  carrying  forward  the 
business  of  making  a  great  news¬ 
paper  even  greater  in  its  second 
century  of  service  by  their  ded¬ 
ication  to  excellence. 


The  Morning  Call  has  been  serving 
the  important  Lehigh  Valley  of 
Pennsylvania.  We’ve  grown  to  be¬ 
come  the  84th  largest  newspaper 
in  America  by  striving  constantly 
to  deliver  the  best  newspaper 
possible  for  our  readers  and 
advertisers  alike.  For  1 00  years, 
we've  been  committed  to  the 
pursuit  of  excellence  in: 


Pennsylvania’s  third  richest 
market.  It’s  a  great  place  to  do 
business  and  The  Morning  Call 
covers  it  better  than  any  other 
newspaper.  Five  zoned  daily 
editions  plus  eight  weekly  tabloids 
allow  advertisers  to  target  their 
messages  to  the  best  prospects 
at  reasonable  cost. 


We’ve  won  more  than  our  share 
of  awards  for  in-depth  news 
reporting,  forthright  editorials, 
sports  and  photo  coverage  as  well 
as  desiga  And  we’ve  been  awarded 
special  recognition  by  the  Pennsyl¬ 
vania  Newspaper  Publishers’ 
Association  and  the  Pennsylvania 
Society  of  Newspaper  Editors 
for  our  vigorous  pursuit  of  First 
Amendment  rights. 


A  recently  completed  expansion 
program  gives  The  Call  and  its 
staff  one  of  the  most  modern 
publishing  plants  in  the 
country.  A  state-of-the-art 
computer  system,  a  scientifically 
lighted  newsroom  and  a  spacious 
physical  layout  reflect  the  news¬ 
paper’s  readiness  to  meet  the 
challenge  of  continued  growth 
and  progress. 


to  the  leadership  of  the  Miller 
family,  whose  association  with 
The  Call  dates  back  to  1 894  when 
David  A.  Miller  joined  the  staff  as 
a  reporter,  bought  a  quarter  of 
the  paper  a  year  later  and  became 
sole  owner  in  1907.  Since  that 
time,  three  generations  of  the 
Miller  family  have  guided  The 
Morning  Call  to  its  present  stature. 


The  Morning  Call. 
We’re  moving  into  our 
seconc 
of  what 
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SEPTEMBER 


28 — Newspaper  Comics  Council,  New  York  Athletic  Club,  New  York,  N.Y. 
28-30— American  Association  of  Sunday  and  Features  Editors,  St.  Moritz 
Hotel,  New  York,  N.Y. 

28- 30 — Pennsylvania  Newspaper  Publishers  Association,  Sher¬ 

aton,  Station  Square,  Pittsburgh. 

29- 30— New  England  Newspaper  Association,  Chatham  Bars  Inn, 

Chatham,  Mass. 

290/2— New  York  Press  Association,  Fall  Convention,  Holiday 
Inn-Genesee  Piaza,  Rochester. 

29-10/1 — Catholic  Press  Association  Northwest  Regional 

Conference,  Park  Plaza  Hotel,  Helena,  Mt. 

OCTOBER 

2-4 — Circulation  Managers  Association.  Hueston  Woods  Lodge,  Oxford, 
Ohio. 

2- 5— Association  of  Nationai  Advertisers,  The  Homestead,  Hot  Springs,  Va. 

3- 5— "Videotex:  A  Communications  Revolution,  Evolution  or 

Insurrection,"  sponsored  by  Ohio  State  University,  Hyatt 
Regency  Hotel,  Columbus. 

5- 7 — Catholic  Press  Association  Western  Regional  Conference,  San 

Damiano  Retreat  House.  Oakland,  Calif. 

6- 7— New  York  State  Dailies  Advertising  Managers  Bureau,  Hilton 

Inn,  Albany. 

6-8 — Florida  Newspaper  Advertising  and  Marketing  Executives,  Don 
Cesar  Beach  Resort,  St.  Petersburg  Beach. 

6-8— National  WIRE  WATCH,  Chicago  Marriott. 

6- 9 — Society  of  Newspaper  Design,  "New  Horizons  in  Newspaper  Design," 

Wilshire  Bonaventure  Hotel,  Los  Angeles. 

7- 9— "Economic  Issues  Conference"  for  journalists,  sponsored 

by  Foundation  for  American  Communications  and  co-sponsored  by  The 
Gates  Foundation  and  Colorado  Broadcasters  Association,  Keystone 
Conference  Center,  Keystone,  Colo. 

9-15— National  Newspaper  Week,  "A  Free  Press;  Democracy's 
First  Defense." 

11- 14— Advertising  Media  Credit  Executives  Association  Interna¬ 

tional,  Inc.,  Loew  s  Westbury  Hotel,  Toronto,  Canada. 

12- 16— Women  in  Communications,  Inc.,  National  Professional 

Conference,  "Framing  the  Future,”  Bellevue  Stratford  Hotel,  Philadelphia. 

13- 14 — National  News  Council.  1  Lincoln  Center,  New  York  City. 

Seminars/Workshops/Clinics 

SEPTEMBER 

25-27— SNPA  Workshop  for  Smaller  Newspapers.  Four  Seasons  Plaza 
Nacional.  San  Antonio,  Texas. 

25- 30 — American  Press  Institute,  Improving  Newspaper  Con¬ 

tent,  Reston,  Va. 

26- 30 — Knight-Ridder  Seminar,  Problem  Solving  and  Decision  Making, 

Miami  Herald. 

OCTOBER 

2-5 — SNPA  Foundation,  Ethics  and  the  Newsroom,  Washington  and 
Lee  University,  Lexington.  Va. 

2-7 — American  Press  Institute.  Business  and  Economic  Coverage, 
Reston,  Va. 

2- 7 — Oklahoma  Press  Association,  Newswriting  Short  Course.  OPA 

Building.  Oklahoma  City. 

3- 5 — ANPA,  Leadership  in  the  Newsroom  Workshop,  Hotel  Washington, 

Washington.  D.C. 

4 —  Changes  in  the  Telephone  Industry:  What  Do  They  Mean?  Washington 
Journalism  Center,  Washington,  D.C. 

5—  Banking:  New  Directions,  New  Issues.  Washington  Journalism  Center, 
Washington.  D.C. 

5-8 — ANPA  Foundation,  Newspaper  in  Education.  Instructor— Training 
Seminar,  Airlie  House,  Airlie,  Va. 
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Editorial  workshop _ 

By  Roy  H.  Copperud 

/  done  him  wrong  No.  592 

A  reporter  on  a  Florida  newspaper  believes  I  did  him, 
and  every  other  reporter  whose  work  goes  through  a 
copydesk,  an  injustice  when  I  offhandedly  blamed  news- 
writers  for  superfluous  explanations  like  saying  “nodded 
his  head  up  and  down”  and  “shook  his  head,  no”  (Edito¬ 
rial  Workshop,  July  30). 

“I  agree,”  he  writes,  “the  examples  are  stupid.  I  would 
never  explain  that  nodding  means  yes.  But  if  you  pick  up 
the  newspaper  for  which  I  work  you  will  find  similar 
examples.  And  under  my  byline.  I  don’t  have  the  final  say. 
Editors  do.  And  editors  can  change  the  best  writing  into  the 
worst.  And  vice  versa. 

“Your  examples  hit  home  for  me.  In  arguments  with 
editors,  I  have  even  used  your  exact  words.  When  an 
editor  made  a  change  to  define  a  term  that  I  had  defined  in 
context,  when  another  editor  inserted  a  definition  of  nod¬ 
ding,  I  called  it  elementary  to  define  what  needs  no  defini¬ 
tion.  I  also  accused  them  of  embarrassing  me  with  their 
asinine  editing,  and  asked  them  to  quit  placing  my  byline 
on  stories.  The  result;  none.  I  was  merely  being  picky, 
they  said.  After  all  (they  didn’t  say)  editors  know  best. 

“Publishers  believe  anyone  can  edit  copy  and  don’t 
regard  editing  as  a  distinct  skill.  Where  I  work,  manage¬ 
ment  doesn’t  hesitate  to  make  a  reporter,  a  food  writer,  or 
anyone  else  a  copy  editor,  with  absolute  control  over  what 
a  reporter  writes.” 

Well,  1  had  no  intention  of  aspersing  writers  or  of  blam¬ 
ing  them  for  what  is  not  their  fault.  I  did  not  happen  to 
think,  at  the  moment,  of  distinguishing  between  reporters 
or  copy  editors,  even  though  I  have  been  the  victim  of  the 
ignorant  officiousness  my  correspondent  complains 
about. 

There  is  a  mystique  that  surrounds  the  work  of  copy 
editing  in  the  minds  of  news  executives.  The  idea  is  that  a 
copy  editor  can  take  a  bum  piece  of  work  and  with  a  few 
deft  strokes  of  the  pencil  transform  it  into  something  that 
“crackles”  (their  favorite  word  in  this  connection).  Pure 
hogwash.  A  bum  piece  of  work  can  be  transformed  only  by 
rewriting,  preferably  by  someone  other  than  the  original 
writer.  An  editor  can  only  make  it  less  bad. 

And,  as  far  as  I  have  been  able  to  observe,  no  special 
requirements  are  set  for  copy  editors.  Often  they  are 
burned-out  reporters  who  have  grown  tired  of  the  police 
beat,  or  whose  superiors  want  to  put  them  out  to  pasture. 
Sometimes  they  are  people  whose  inclination  runs  more  to 
editing  than  to  writing,  which  may  be  all  to  the  good. 
Whatever,  their  survival  on  the  desk  depends  on  mastery 
of  writing  heads  quickly,  and  of  going  through  (I  will  not 
dignify  most  of  this  work  by  calling  it  editing)  copy  the 
same  way.  Speed  is  of  the  essence,  and  it  would  be  foolish 
to  argue  that  it  is  not  necessary. 

I  have  said  before  that  the  typical  copy  editor  knows 
little  or  nothing  about  grammar  and  usage,  but  rather  plays 
it  by  ear.  If  a  question  arises  it  is  settled  by  argument, 
which  ends  with  a  ukase  from  the  news  editor.  Why  not 
look  it  up,  you  say?  Well,  few  newspapers  have  the  books 
in  which  such  questions  can  be  looked  up. 

As  my  correspondent  says,  ajob  as  copy  editor  seems  to 
confer  on  the  holder  a  delusion  of  omniscience  and 
infallibility,  which  only  makes  matters  worse.  So  what, 
you  may  answer.  For  all  their  pretensions  to  concern  for 
good  English,  did  you  ever  hear  of  a  newspaper  that  lost 
ground  or  was  even  generally  criticized  because  it  was 
poorly  edited?  Neither  did  I.  Meticulous  writers  and  edi¬ 
tors  must  seek  other  outlets  for  their  talents. 
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Put  your  money  into  plain  paper,  instead. 
And  the  new  Canon  plain  paper  reader/printer. 
The  NP  Printer  580. 

The  rea.sons  are  simple. 

To  begin  with,  every  time  you  make 
microfilm  prints  on  silver  coated  paper  you  pay 
aiUAV'here  from  to  12^  a  print. 

Switch  to  plain  paper  and  you  can  cut  the  cost 
making  microfilm  prints  down  to  less  than  2® 
apiece. 

Switching  to  plain  paper  will  also  help  you 
see  things  inore  clearly.  Instead  of  sloppy  images. 
Or  half  legible  halftones.  You  get  crisp,  clean 
prints. 


The  NP  580  will  give  you  beautiful  prints 
every  time,  from  virtually  any  microfilm  format. 
On  paper  up  to  If"  x  17".  It  even  has  a  large, 
bright  monitor  screen  and  sjx^cial  controls  to 
help  you  find  what  you’re  looking  for,  fast. 


So  before  you  invest  any  more  money  in 
silver,  invest  a  few  minutes  of  your  time.  And  call 
Canon  at  l-8(X)-648-56(K),  ext.  330.  (In  Nevada, 
call  1-800-992-5710,  ext.  330.)  That’s  all  it  will 
take  to  convince  you  that  silver  coated  prints 
aren’t  worth  the  paper  they’re  printed  on. 

Canon 

MICROGRAPHICS 

Making  the  very  best  out  of  a  small  thing. 

Canon  U.S.A.,  Inc  ,  New  >brkOttice/Headquarters  One  Canon  Pla^a.  Lake  Success.  NY  11042  Atlanta  Ofltce  6380  Peachtree  Industrial  Blvd  .  Norcross.  GA  30071  Chicago  Office  140  Industrial  Drive.  Elmhurst.  IL  60126 
DallasOffice  2035  Royal  Lane  *290.  Dallas,  TX  75229  Los  Angeles  Office  i23Paularino  Avenue  East.  Costa  Mesa  CA92626  Canon  Government  Marketing  Center  5701  Ger>eraiV\fashington  Drive,  AteKandna.  VA  22312 
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Rob«rt  U.  Brown,  Prosidont  James  Wright  Brown 

Ferdinand  C.  Taubner,  Publlahar  Publisher,  Chairman  of  the  Board,  1912-1959 


Ohio  retraction  iaw 

Most  newspaper  editors  are  wondering  how  a  newspaper  retrac¬ 
tion  law  was  passed  relatively  unnoticed  in  Ohio  20  years  ago  and  has 
remained  on  the  books  unused  and  therefore  unchallenged  until  now. 

The  law  requires  a  county  prosecutor  to  investigate  if  a  person  files 
a  complaint  that  a  newspaper  has  refused  to  print  a  retraction.  The 
Akron  Beacon  Journal  received  a  demand  for  a  retraction  of  an 
alleged  error  in  a  story  about  race  track  betting  from  a  man  who 
wasn’t  even  named  in  the  story  but  who  claimed  he  was  easily 
identifiable.  The  statute  allows  the  person  claiming  injury  to  write 
his  own  retraction  and  requires  a  newspaper  to  print  it  in  the  same 
location  and  same  type  size  as  the  original  story. 

The  Beacon  Journal  is  challenging  the  constitutionality  of  the  law. 
Someone  should  have  done  it  long  ago. 

Clearly,  the  Ohio  law  amounts  to  compulsory  publication  and  takes 
the  editorial  decision  governing  corrections  or  retractions  out  of  the 
hands  of  the  editor  and  places  it  in  the  hands  of  a  judge  or  a  legislator 
or  some  law  enforcement  official.  This  is  expressly  forbidden  by  the 
First  Amendment. 


Increased  reading 

Confirming  the  increased  circulation  figures  of  newspapers,  a  New 
York  Times  study  found  Americans  are  reading  more  than  ever — 
magazines  and  books  as  well  as  newspapers. 

Some  purists  have  speculated  that  just  because  more  newspapers 
were  sold  last  year  during  a  recession  than  the  year  before  didn’t 
mean  people  are  reading  more.  They  could  be  only  looking  at  the 
want  ads.  That’s  a  testimonial  to  newspapers  also,  but  we  are  now 
told  they  really  are  reading  the  front  and  back  pages  and  most  of  the 
pages  in  between. 

Instead  of  replacing  newspapers  as  a  source  of  information  and 
enjoyment,  broadcast  coverage  of  the  news  in  the  last  30  years  has 
whetted  the  appetite  of  the  public  for  more  details  and  depth  obtain¬ 
able  daily  only  from  newspapers. 

It  is  our  belief,  also,  that  the  proliferation  of  cable  television  and 
the  multiple  programs  and  services  it  may  provide  will  not  bring  a 
reduction  in  newspaper  reading  any  more  than  television  has  done  to 
date.  More  likely,  it  will  take  a  bite  out  of  the  time  presently  devoted 
by  the  public  to  tv  viewing  rather  than  increase  that  time  allotment. 


Newsprint  consumption 

Expenditures  for  advertising  in  newspapers  were  ahead  23.8%  in 
July  and  17.5%  for  the  year.  Newsprint  consumption  by  newspapers 
was  up  8.6%  in  July  and  ahead  3.4%  for  the  year.  The  ad  figures,  of 
course,  must  be  diluted  by  rate  increases.  And  newsprint  use  is  for 
news  pages  and  circulation  as  well  as  advertising  volume.  But  the 
two  figures  together  provide  a  picture  of  healthy  growth  for  the 
newspaper  business  in  1983. 


Charter  Member 
Audit  Bureau 
of  Circulations 
Member  American 
Newspaper 
Publishers  Association 
6  mo  avg  circulation  Dec  31.1962—29.332 
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The  Oldest  Publishers  and  Advertisers 
Newspaper  in  America 


With  which  have  been  merged  The  Journalist  estab¬ 
lished  March  22.  1884.  Newspaperdom  established 
March.  1892.  the  Fourth  Estate.  March  1.  1894;  Editor  & 
Publisher.  June  29. 1901 .  Advertising.  January  22. 1925 
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Inc.,  ad  representatives. 
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Letters 

INCOMPLETE 

Your  story  regarding  an  arrangement 
between  the  city  of  Boston  and  the  Bos¬ 
ton  Press  Photographers  Association 
(August  27)  was  incomplete. 

It  failed  to  note  that  editors  of  the 
Boston  Globe  and  Boston  Herald  were 
unaware  of  the  arrangement  until  it 
came  to  light  following  a  Globe  series  of 
ticket  fixing.  I  immediately  ordered  an 
end  to  this  arrangment  as  far  as  Globe 
photographers  are  concerned  and 
Herald  editors  said  they  were  doing 
likewise. 

In  effect,  these  actions  nullified  the 
arrangement. 

Matthew  V.  Storin 
(Storin  in  managing  editor,  Boston 
Globe.) 

IN  ERROR 

Concerning  Donald  Hunt’s  story 
about  blacks  in  sportwriting,  Mr.  Thom 
Greer  was  in  error  when  he  said,  “Lar¬ 
ry  Whiteside  is  the  only  black  baseball 
writer.” 

Fred  Mitchell  of  the  Chicago  Tribune 
has  been  covering  the  Chicago  Cubs 
since  mid-July,  and  to  no  one’s  surprise 
has  done  a  very  excellent  job. 

Rich  Lorenz 
(Lorenz  is  rewrite  and  copy  editor, 
Chicago  Tribune  Sports  Department.) 

NEWSPAPER  WEEK 

E&P's  editorial  urging  newspapers 
to  get  ready  for  National  Newspaper 
Week  Oct.  9-15  is  commendable.  Let’s 
hope  your  reminder  will  bring  suitable 
promotional  activities. 

I  believe  the  annual  observance 
could  also  serve  to  remind  us  that  a  free 
press  can  best  be  guaranteed  through 
the  efforts  of  each  individual  news¬ 
paper  person.  Each  news  person 
should  do  his/her  best  to  show  people 
he/she  is  trying  to  be  fair,  honest,  thor¬ 
ough,  and  reflective  of  the  real  world 
and  all  inhabitants  thereof. 

Each  person  should  live  his/her  job  in 
such  a  way  as  to  show  the  world  that 
reporters  and  editors  also  can  be 
humane,  humble,  and  helpful. 

In  case  we  forget,  the  news  person’s 
credibility  is  at  low  ebb.  Many  persons 
out  there  actually  hate  the  press;  others 
feel  frightened  or  intimidated  by  those 
few  reporters  and  editors  who  are  too 
busy  or  self-serving  to  worry  about  the 
image  of  the  news  media. 

I  spent  more  than  20  years  in  a  gov¬ 
ernment  agency  where  I  encountered, 
and  tried  to  mitigate,  fear  and  distrust 
of  news  persons;  but,  that  it  is  another 
story. 

There  is  arrogance  in  the  newspaper 
business,  as  noted  journalist  Norman 


E.  Isaacs  has  said,  and  that  more  than 
anything  else  could  destroy  press  free¬ 
dom  in  the  United  States. 

Please  urge  all  journalists  to  be  pro¬ 
fessional,  to  not  be  mere  “happy-talk 
journalists,”  and  to  try  in  every  way  to 
live  up  to  the  Golden  Rule  while  striv¬ 
ing  for  a  value  system  worthy  of  the 
people’s  trust. 

Merle  F.  Pugh 

(Pugh,  a  one  time  newspaperman,  re¬ 
cently  retired  from  the  USDA  Forest 
Service  as  a  public  information  officer. 
He  now  lives  in  Tigard,  Oregon.) 

NEEDS  HELP 

I’m  in  the  midst  of  attempting  to 
compile  a  current  address  list  of  all  the 
U.S.  Army  Combat  Correspondents 
that  served  in  the  Pacific  during  World 
War  II  under  General  Douglas  MacAr- 
thur. 

Most  of  them  were  newspapermen, 
and  I  suspect  they  continue  to  read 
E&P. 

Once  this  list  is  compiled  we  plan  to 
produce  a  newsletter  occasionally,  and 
maybe  make  arrangements  for  a  reun¬ 
ion. 

So,  I  need  your  help. 

Would  you  be  kind  enough  to  print  an 
item  in  E&P  asking  these  former  com¬ 
bat  correspondents  to  get  in  touch  with 
me? 

I  will  be  most  grateful  for  your  help. 

Hal  D.  Steward 

(Steward  is  Lt.  Col.,  USA  Ret.,  living 
at  4725  West  Quincy  Ave.,  #1004, 
Denver,  Colorado  80236.) 


INTERESTING  POINT 

The  battle  by  the  Akron  Beacon 
Journal  against  a  Ohio  law  regarding 
newspaper  retractions  {E&P,  Sept.  10) 
raises  an  interesting  point  concerning 
mistakes  and  corrections. 

Unfortunately  too  many  papers, 
including  some  I  have  worked  for,  are 
at  best  lax  in  their  willingness  to  admit 
their  mistakes.  Many  feel  they  are 
above  that  sort  of  thing,  fail  to  realize  it 
is  their  duty  to  correct  their  mitakes. 


and  don’t  take  into  account  their 
responsibility  to  these  people  who  have 
been  wronged. 

Although  I  don’t  feel  a  law, 
especially  the  one  in  this  case  where  the 
person  wronged  gets  to  write  the 
correction,  is  the  best  way  to  handle 
such  problems,  it  is  one  way  to  protect 
the  rights  of  people. 

If  newspapers  were  to  adopt  their 
own  policies  for  correcting  mistakes, 
then  such  laws  would  never  have  been 
penned  and  adopted. 

Many  newspapers  do  not  encourage 
their  reporters  to  own  up  to  their  mis¬ 
takes,  for  fear  it  makes  the  paper  look 
bad. 

Although  our  correction  column  may 
be  laughed  at  when  it  contains  four  cor¬ 
rections,  at  least  nobody  can  call  us 
irresponsible. 

Kenneth  Warren 

(Warren  is  assistant  editor  of  the 
Westport  (Conn.)  News.) 

UNNERVED 

1  was  unnerved  by  Martha  Polkey’s 
effrontery  to  cartoonist  Doug  Borg- 
stedt  in  her  Sept.  3  letter  (which  you 
quite  fair-mindedly  entitled  “Nit  Pick¬ 
ing”). 

Surely  in  Mr.  Borgstedt, 
whose  ingenuity  or  artistic  style  is  a 
fitting  companion  for  his  subtlety  of 
wit,  we  have  at  least  one  institution  due 
shielding  from  the  carpings  of  a  philis¬ 
tine  public. 

Tim  W.  Ferguson 
10  Waterside  Plaza  #29H 
New  York,  N.Y.  10010 

NIT  PICK 

We  hate  to  nit  pick,  but  in  the  article 
about  PR  Newswire  {E&P,  September 
3),  Chrysler  does  announce  product  re¬ 
calls  from  time  to  time,  as  well  as  many 
other  important  news  announcements, 
but  they  are  released  on  Press  Rela¬ 
tions  Newswire,  an  independently 
owned  and  operated  PR  wire  in  Detroit. 

James  O.  Brams 

(Brams  is  president  of  Press  Relations 
Newswire.) 


REDDICUFFE 

Introduce  your  TV  viewers  to  a  new  TV 
watcher — Steven  Reddicliffe,  television  crit¬ 
ic  of  the  Dallas  Times  Herald.  Reddicliffe’s 
commentary  on  programming  and  the 
industry  has  become  a  standing  feature  on 
the  Times-Post  wire. 

Every  Tuesday  and  Thursday  in  the 

Los  Angeles  Times 
Washington  Post  News 
Service 

1150  15th  St.  NW,  Washington.  DC  20071 
(202)  334-6173 
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Staying  on  top  of  the  news— and  the 
competition— requires  greater  efficiency 
than  ever  before.  That’s  why  Atex  news¬ 
paper  systems  are  in  hundreds  of  news¬ 
papers  around  the  world. 

Since  1973,  we've  been  extending  the 
limits  of  technology,  offering  newspapers 
better,  faster,  more  efficient  and  depend¬ 
able  ways  to  manage  copy  flow,  from 
story  and  ad  creation  to  production. 

Because  we  understand  how  newspa¬ 
pers  operate,  we  know  that  no  two  papers 
are  exactly  alike.  Each  Atex  installation 
is  designed  to  meet  your  needs,  from 
writing  and  editing  to  selling  advertising. 


MPOWeRFUlMMUMSEMeHT 

TOOlFORPUBlISKItS 

Atex  newspaper  systems  are  one  sure  way 
publishers  of  small,  medium  and  large  news¬ 
papers  can  gain  a  competitive  advantage  by 
controlling  costs  and  producing  a  more  sale¬ 
able  product. 

The  paperless  world  of  Atex  allows  you 
to  take  advantage  of  electronic  text  editing 
throughout  your  paper,  so  you  can: 

□  reduce  costs  by  maximizing  staff  efficiency, 
by  conserving  materials  and  by  maintain¬ 
ing  tighter  controls  over  production 

□  boost  sales  productivity 

□  improve  writing,  editing  and  advertising 
quality 

□  streamline  customer  service 

□  increase  clerical  efficiency 

□  improve  decision-making  with  more 
timely,  accurate  information 

□  reduce  typesetting  costs 


MMEWfBEEDOM  Of  THB  PRESS 
FOR  EDITORS  MOD  REPORTERS 

With  Atex  systems  for  every  size  news¬ 
paper,  reporters  and  editors  enjoy  a  new  kind 
of  visual  and  verbal  freedom.  Features  have 
been  designed  to  help  newspapers  meet 
deadlines  while  producing  highest  quality 
copy: 

□  Electronic  “cut  and  paste”  for  fast,  easy 
editing;  accurate  copy  fitting 

□  Split  screen  display  lets  you  work  easily 
from  notes,  update  stories,  write  budgets 

□  Automatic  wire  service  sorting  and  routing; 
key  word  and  “Urgent”  alerts 

□  Electronic  page  layout  for  editorial  control 
over  composition 

□  Password  system  to  protect  your 
confidentiality 


Offices:  Bedford,  Chicago,  Dallas,  New  York,  San  Francisco,  Tampa,  Washington,  Copenhagen,  Dusseldorf,  Frankfurt,  Hamburg,  Helsinki,  Johannesburg,  London,  Madrid,  Melbourne, 
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moRtSAUSMHomiiieoNnoi 

rORMOmiTISIMS  MMMMBIRS 

Classified  and  Display  Advertising  is  the 
financial  backbone  of  every  size  ne\wspaper. 
And  by  streamlining  the  entire  process,  Atex 
lets  sales  personnel  spend  more  time  selling 
and  less  time  doing  clerical  work.  The  system 
automatically  figures  ad  linage,  computes 
costs,  and  initiates  typesetting  and  billing. 

A  single  keystroke  brings  ad  order  forms, 
phone  directories,  signatures,  box  numbers 
and  much  more  to  the  screen.  In  short,  Atex 
offers: 

□  increased  time  for  "selling  up” 

□  fewer  keystrokes;  fewer  errors 

□  accurate  quotes  with  customer 
ON  THE  PHONE 

□  automatic  tracking  of  credit  problems 

□  easy  composition  for  extra  linage 

□  better  customer  service 

□  accurate  billing  information 

□  reports  when  and  how  you  want  them 


MKXRnS  YOUR  MPER  OUT 
ORTURE-EYERYTURE! 

No  Atex  system  has  ever  become  obso¬ 
lete!  In  fact,  through  hardware  and  software 
enhancements,  systems  installed  in  the  early 
1970’s,  are  as  up-to-date  as  our  most  recently 
installed  systems.  While  we  are  constantly 
developing  new  products  for  the  newspaper 
industry,  we  always  desIgn-in  compatibility 
with  our  existing  systems. 

SAFETY  RET  KEEPS  YOUR 
REYYSPAPERUPARDRURRIRS. 

SAFETY  NET™  is  the  combination  of  our 
distributed  database  and  COPYSAFE™  arch¬ 
itecture,  ourTRACE’’24-hour-a-day  remote 
diagnostic  system,  the  industry’s  largest 
network  of  field  ser¬ 
vice  engineers  and 
parts  depots,  the 
HELP!  user-aid 
program  and  our 
complete  customer 
service,  documen¬ 
tation  and  training 
programs. 


OVER 300 PORUSHERS 
TYORUnY/OEOEPEROORATEK 

□  USA  Today,  Washington,  DC 

□  The  Boston  Herald,  Massachusetts 

□  Rochester  Post  Bulletin,  Minnesota 

□  Austin  American  Statesman,  Texas 

□  Booth  Newspapers,  Michigan 

□  Wichita  Eagle-Beacon,  Kansas 

□  Philadelphia  Inquirer,  Pennsylvania 

□  Patriot  Ledger.  Massachusetts 

□  Hendersonville  Times-News, 

North  Carolina 

SUPERRMt  TECHROIOBY: 

ROWAROIR  THE  FUTURE 

We  built  our  reputation  with  systems  for 
the  world’s  largest  newspapers.  Now,  Atex 
performance  is  available  on  small  and 
medium-sized  systems,  too! 

For  high  performance  Classified  Adver¬ 
tising  and  Editorial  software,  ergonomically- 
designed  terminals.  Cable  TV,  Graphics 
and  Pagination  systems  today,  and 
direct  output  systems  tomorrow,  look  to  Atex. 
The  Leader. 


Munich,  Oslo,  Paris,  Rome,  Rotterdam,  SSo  Paulo,  Stockholm. 


atex 


32  Wiggins  Avenue/626 
Bedford,  MA  01730 
Phone  (617)  275-8300 


A  KODAK  COMPANY 


How  to  pick 
the  number  one 
newspaper  in  a 
t\¥0  paper  town. 


In  a  city  like  Dallas,  you 
might  as  well  start  with  read¬ 
ership.  Because  the  numbers 
can  be  astounding.  In  fact,  the 
most  recent  Scarborough 
study  shows  the  Dallas  Times 
Herald  with  the  overall  reader- 
ship  lead.  And  not  just  in  the 
vital  Dallas  County  market, 
but  in  the  SMSA  and  the  en¬ 
tire  ADI  as  well. 

Next,  your  pick  for  the 
number  one  newspaper  should 
deliver  the  targets  you  need. 
Well,  in  that  same  study,  the 
Times  Herald  proves  to  be  the 
daily  newspaper  of  choice  for 
households  with  an  annual  in¬ 
come  of  $75,000  or  better. 
And  we  have  dramatic  leads 
among  important  demograph¬ 
ic  groups  like  working  women. 


women  ages  18-34  and  25-49. 
We’ve  even  captured  the  read¬ 
ership  lead  among  new  resi¬ 
dents  moving  to  Dallas.  Readers 
who’ve  made  the  newspaper 
selection  they  can  live  with  for 
years  to  come. 

The  number  one  news¬ 
paper  should  also  be  available 
fresh,  to  readers  all  day  long. 
In  Dallas,  only  the  Times 
Herald  delivers  both  a  Morn¬ 
ing  and  Afternoon  Edition. 

Dallas  Times  Herald 


And  the  number  one  news¬ 
paper  should  be  the  dominant 
editorial  product  in  town.  An 
award  winning, nationally  ac¬ 
claimed  newspaper.  Well,  the 
only  Dallas  paper  ever  to  win 
the  coveted  Pulitzer  Prize  is 
the  Dallas  Times  Herald.  And 
we’ve  done  it  three  times. 

If  you’re  still  trying  to 
figure  out  which  is  the  number 
one  newspaper  in  Dallas, 
stick  to  the  facts.  Your  choice 
will  be  the  same  paper  more 
and  more  readers  in  Dallas 
choose  every  day.  The  Dallas 
Times  Herald.  If  you’d  like  to 
know  more  about  being  num¬ 
ber  one,  call  John  Wolf, 
Senior  Vice  President  of  the 
Dallas  Times  Herald,  at 
(214)  744-6335. 


Source;  Scarborough's  Nalional  Newspaper  Audience  Ratings  Study  NS?.  Based  on  Five  Issue  Cume  Daily  and  Four  Issue  Cunie  Sunday.  I'Ig.l  Dallas  Times  Herald  Continuing  Market  Survey  conducted  by  Kirby 
Marketing  Research.  Inc. ,  4.(XX)  telephone  interviews.  Represented  nationally  by  Branham  Newspaper  Sales  Atlanta.  Boston,  Charlotte.  Chicago.  Dallas,  Denver,  Detroit,  Kansas  City,  Los  Angeles.  Miami. 
Minneapolis.  Omaha.  Philadelphia.  Portland.  San  Francisco  and  Seattle. 
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New  regulations  at  State  Department 
require  fingerprinting/access  limits 


By  James  E.  Roper  and  Andrew  Radolf 


The  State  Department  has  proposed  new  regulations 
governing  passes  and  access  to  the  building  which  some 
accredited  correspondents  feel  could  have  “an 
intimidating"  effect  on  their  ability  to  gather  news. 

Among  the  new  regulations  are  fingerprinting  of  report¬ 
ers,  limitations  on  access  to  offices  above  the  second  floor, 
and  the  requirment  that  foreign  reporters  get  letters  of 
certification  from  their  countries’  embassies  in  Washing¬ 
ton. 

Several  members  of  the  State  Department  Correspon¬ 
dents  Association  met  with  John  Hughes,  chief  spokes¬ 
man  for  State,  and  a  representative  of  State  Department 
security  to  make  reporters’  concerns  known.  The  SDCA 
members  were  Gregory  Nokes  of  Associated  Press,  presi¬ 
dent  of  the  association.  United  Press  International’s  Jim 
Anderson,  Barrie  Dunsmore  of  ABC,  and  Bob  Schiefferof 
CBS. 

“We  raised  our  concern  that  the  new  regulations,  while 
not  objectionable  individually,  could  add  up  to  a  cumula¬ 
tive  effect  of  hemming  us  in,”  Anderson  said.  “What  it 
amounted  to  was  a  consciousness  raising  session.  We 
didn’t  achieve  any  rollbacks.” 

Under  the  new  regulations,  correspondents  seeking  reg¬ 
ular  State  Department  passes  will  have  to  be  fingerprinted 
once,  and  then  the  department  will  use  those  prints  for 
annual  security  checks.  Reporters  wanting  a  special,  one- 
day  pass  will  not  have  to  be  fingerprinted. 


“Vi/e  raised  our  concern  that  the  new 
regulations,  while  not  objectionable 
individually,  could  add  up  to  a  cumula¬ 
tive  effect  of  hemming  us  in,"  Anderson 
said.  “What  it  amounted  to  was  a  con¬ 
sciousness  raising  session.  We  didn’t 
achieve  any  rollbacks.” 


Anderson  noted  that  although  many  State  Department 
correspondents  also  have  White  House  passes  and  were 
already  fingerprinted  to  get  those,  the  Department  said  it 
cannot  use  the  same  set  of  prints.  The  White  House  has 
fingerprinted  correspondents  since  World  War  II. 

The  State  Department  has  agreed  to  accept  White 
House  press  cards  for  access  “at  all  hours,”  Anderson 
said,  so  corresondents  do  not  have  to  be  fingerprinted 
twice  if  they  don’t  want  to  be.  The  “hooker,”  he  said,  is 
that  the  State  Department  will  only  honor  its  passes  for 
allowing  correspondents  to  accompany  the  Secretary  of 
State  on  his  trips  abroad. 

“They  get  you  coming  and  going,”  Anderson  remarked. 

Another  regulation,  as  originally  proposed,  would  have 
barred  correspondents  from  going  above  the  second  floor. 


where  the  working  press  room  and  the  department’s  main 
press  rooms  are  located,  unless  they  have  an  appointment 
with  an  employee  or  are  invited  by  an  employee  to  attend  a 
social  function. 

Anderson  said  the  correspondents  were  able  to  get  this 
rule  modified  somewhat  so  they  can  go  freely  to  the 
department’s  library,  cafeteria,  or  to  pick  up  available 
documents  from  offices. 

“We  still  have  limited  access  above  the  second  floor,” 
Anderson  said.  “What  they  (the  department)  wants  is 
something  on  paper  so  they  have  the  means  to  lift  a  pass. 
They  think  we’re  going  to  go  wandering  around  the  build¬ 
ing  sniffing  out  secrets  and  busting  in  on  people.  We  don’t 
do  that.” 

Anderson  said  the  new  access  regulation  when  coupled 
with  the  White  House’s  August  25  directive  stating  it  is 
illegal  for  federal  employees  to  leak  classified  information 
will  make  it  “more  and  more”  difficult  for  correspondents 
to  do  their  Jobs. 


“Some  new  reporters  have  thought 
that  a  press  pass  entitled  them  to  go 
throughout  the  building,”  Reap  said. 
“We  had  no  (contrary)  rules  to  point 
to.” 


“Bureaucrats  being  bureaucrats,  they  tend  to  take 
things  a  step  further  and  not  tell  anybody  anything,” 
Anderson  said. 

Joseph  W.  Reap,  Jr.,  of  the  Department’s  office  of  press 
relations  said  the  new  rules  did  not  result  from  any  particu¬ 
lar  incident. 

“Some  new  reporters  have  thought  that  a  press  pass 
entitled  them  to  go  throughout  the  building,”  Reap  said. 
“We  had  no  (contrary)  rules  to  point  to.” 

Reap  said  State  personnel  throughout  the  building  are 
handling  classified  material,  and  said  “we’d  like  to  remind 
the  press  that  they  (department  personnel)  have  to  have 
their  privacy.” 

Some  American  correspondents  who  have  covered 
foreign  offices  abroad  have  been  surprised  as  the  com¬ 
parative  looseness  of  security  at  their  own  State 
Department.  Reporter’s  have  been  able  to  walk  the  corri¬ 
dors  and  use  their  own  judgment  about  dropping  in  offices 
where  they  are  known. 

Anderson  agreed  that  “some  newcomers”  have  gone 
throughout  the  building  without  specific  appointments, 
but  he  remarked  that  in  the  past  the  Correspondents 
Association  has  handled  the  matter  itself  and  told  the 
journalists  what  the  accepted  practices  are. 

The  State  Department  also  is  concerned  about  the 
increasing  number  of  foreign  reporters,  many  of  whom  are 
freelancers  writing  for  newspapers  in  several  countries, 
who  are  covering  its  affairs,  Anderson  said. 

(Continued  on  page  28) 
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Audit  bureau  exec  defends 
his  organization’s  integrity 


By  M.L.  Stein 

A  top  Audit  Bureau  of  Circulations 
official  defended  the  69-year-old  orga¬ 
nization’s  integrity  (Sept.  9),  terming  it 
“alive  and  well,”  despite  a  lawsuit 
against  it,  the  threat  of  another  and 
mounting  challenges  to  its  audits. 

Blasting  the  trade  press,  including 
Editor  &  Publisher,  for  “loose 
reporting”  about  its  activities,  Howard 
Kutz,  ABC's  senior  vicepresident  and 
assistant  managing  director,  told  an 
Allied  Daily  Newspapers  meeting  in 
Portland,  Oregon,  that  “so-called  news 
articles  give  the  impression  that  .  .  . 
we  have  lost  both  our  competence  and 
integrity.” 

“Nothing  could  be  further  from  the 
truth,”  he  declared.  “ABC  is  alive  and 
well.  We  conduct  about  2,700  audits 
annually.  About  2,675  are  routinely 
handled  and  no  one  ever  hears  about 
them.” 

Kutz  referred  particularly  to  a  Sept. 

3  E&P  story,  which  reported  on  ABC’s 
problems,  including  a  suit  by  the 
Trentonian  against  the  bureau  and  the 
competing  Trenton  (N.J.)  Times, 
charging  they  conspired  to  falsify 
circulation  figures.  The  article  also 
noted  an  ABC  audit  of  the  Sacramento 
(Calif.)  Union,  which  revealed  the 
newspaper  had  puffed  its  reported  fi¬ 
gures  by  almost  22%  for  the  period  end¬ 
ing  March  31,  1983,  and  recent  critic¬ 
ism  by  an  Arkansas  publisher  about 
ABC’s  “bureaucracy.” 

Taking  aim  at  a  report  that  Sac¬ 
ramento  Union  president  Barry  Hop- 
wood  is  considering  a  suit  against  ABC 
for  not  uncovering  the  inflated  figures 
in  a  previous  audit,  Kutz  said: 

“I  frankly  find  it  ironic  when  a  news¬ 
paper’s  top  executives  are  a  party  to  a 
scheme  to  falsify  the  circulation  of  a 
newspaper,  and  assuming  that  neither 
ABC  nor  the  CPA  firm  immediately 
uncover  the  fraud,  that  the  newspaper 
has  the  temerity  to  threaten  ABC  with  a 
suit. 

“Neither  ABC’s  nor  public 
accountants’  routine  audit  procedures 
will  automatically  uncover  falsified 
records,  particularly  if  general  manage¬ 
ment,  accounting  and  the  circulation 
director  are  all  parties  to  the  scheme.” 

The  Union's  management  has  denied 
complicity  in  the  circulation  fraud  and 
the  Sacramento  District  Attorney  said 
he  had  found  “no  evidence  of  criminal 
activity  by  the  publisher  or  the  upper 
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level  management  of  the  Union.” 

Kutz  also  used  the  occasion  to  re¬ 
buke  publishers  who  may  try  to  circum¬ 
vent  ABC  rules  governing  audits. 

“Our  bylaws  and  rules  state  that 
bureau  auditors  have  the  right  of  access 
to  all  books  and  records  deemed  neces¬ 
sary  to  complete  an  audit,”  he  stated. 
“You  pay  the  same  amount  to  have  our 
auditors  make  the  best  or  worst  audit 
possible.  When  you  restrict  or  try  to 
restrict  our  auditors  from  complete  ac¬ 
cess  to  the  general  books,  you  are  pre¬ 
venting  us  from  making  a  proper  audit. 
We  cannot  make  a  complete  and  proper 
audit  without  a  review  of  the  general 
books.” 

The  ABC  officer  said  he  is  “sadly 
amused”  when  a  newspaper  executive 
withholds  general  books  because  they 
are  confidential. 

“I  truly  doubt  that  if  the  newspaper’s 
personnel  were  falsifying  the  circula¬ 
tion  that  the  information  to  uncover  the 
situation  would  be  in  the  circulation 
department  records,”  Kutz  explained. 
“Logic  says  you  would  cover  the 
falsification  in  the  general  books.” 

Not  ABC’s  function 
Dwelling  further  on  ABC  policies, 
Kutz  contended  there  is  a  misconcep¬ 
tion  among  many  bureau  members  that 
its  ABC’s  function  to  determine  paid 
circulation.  He  said  that  was  the  job  of 
the  circulation  and  advertising 
departments,  adding  that  ABC’s  task  is 
to  determine  by  auditing  whether  or  not 
the  paper’s  records  properly  reflect  its 
circulation  claims. 

ABC  auditors,  he  went  on,  “have  the 
same  professional  ethics  as  the  CPA 
firm  you  hire.  Audits  are  not  intended 
to  find  crooks;  audits  help  keep  honest 
people  honest.” 

Honesty  in  reporting  circulation  fi¬ 
gures  also  was  urged  by  Allied’s  key¬ 
note  speaker,  Frank  W.  Arnold,  presi¬ 
dent  of  the  International  Circulation 
Managers  Association. 

He  advised  circulation  heads  to 
“avoid  getting  into  the  spot  the  folks  in 
Sacramento  are  in.  That’s  a  little  bit 
scary.” 

Arnold,  circulation  manager  of  the 
Raleigh  (N.C.)  News  &  Observer, 
indicated  that  phony  circulation  claims 
are  not  new  in  the  industry.  Prior  to 
1975,  he  noted,  penetration  claims 
were  a  little  bit  false  but  we  didn’t  go 
around  shouting  about  it.” 

A  publisher  commented  later  that 


Arnold  was  being  “generous”  in  giving 
a  1975  date. 

In  a  conference  devoted  almost  en¬ 
tirely  to  circulation,  Arnold  said  the 
biggest  challenge  faced  by  the  news¬ 
paper  business  is  decreasing  penetra¬ 
tion. 

“Meeting  this  challenge  will  take  the 
combined  efforts  of  publishers,  editors, 
advertising  directors,  production  man¬ 
agers  and  other  persons  holding 
responsible  positions  on  newspapers,” 
he  declared. 

Singling  out  direct  mail  as  the  major 
competitor  in  selling  advertising,  the 
speaker  said  newspapers  must  work 
harder  than  ever  to  offset  this  threat. 

He  noted  that  the  increasing  cost  of 
newsprint  and  fuel  have  caused  circula¬ 
tion  departments  to  trim  areas  they 
cover,  reduce  returns  and  raise  prices. 

“Each  of  these  moves  has  had  its 
effect  on  circulation  penetration,”  he 
continued.  Compouding  the  problem, 
he  added,  are  changing  lifestyles,  read¬ 
ing  habits  and  news  values  and  other 
factors. 

Besides  calling  for  more  cooperation 
between  newspaper  departments, 
Arnold  urged  circulation  executives  to 
do  a  better  job  and  let  publishers  know 
about  it. 

“The  truth  is  not  always  self  evi¬ 
dent,”  he  stated.  “Make  yourself  more 
valuable,  contribute  both  ideas  and 
tangible  efforts  to  produce  positive  re¬ 
sults  in  circulation  growth,  revenue 
production  and  expense  control  ...” 

In  another  presentation,  Steve  Miller 
said  that  in  his  newly  created  position 
of  director  of  subscriber  marketing  for 
Lee  Enterprises,  Inc.,  he  went  around 
to  the  Davenport,  Iowa,  group’s  18 
newspapers,  looking  for  ways  to  build 
circulation. 

Improving  circulation 

Miller  said  that  among  the  ideas  that 
emerged  from  team  planning  sessions 
were  getting  district  managers  more 
involved  in  sales  through  an  incentive 
program,  improved  news  pages,  com¬ 
municating  with  readers  via  tv  aJs, 
establishing  closer  connection  between 
the  news  and  circulation  departments 
and  stepping  up  telephone  sales. 

Miller  asserted  the  moves  were 
generally  productive,  even  when  the 
Racine  (Wise.)  Journal  Times  hiked  its 
circulation  price  by  250  a  week. 

The  Lee  representative,  however, 
stressed  that  newspapers  should 
determine  for  themselves  if  the  ideas 
will  work  in  their  areas. 

Russell  Ford,  Gannett’s  western 
regional  circulation  director,  warned 
that  new  price  increases  are  inevitable 
and  circulation  will  be  expected  to  pro¬ 
duce  a  greater  share  of  revenue. 

Gannett,  he  said,  has  had  “major 
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Several  Saturday  papers 
expand  religion  coverage 


By  David  Astor 

Although  1980  U.S.  Census  figures 
confirmed  that  a  significant  percentage 
of  Americans  attend  church  and  syn¬ 
agogue,  most  newspapers  still  cover 
religion  in  a  perfunctory  way. 

But  several  papers  have  begun 
beefing  up  their  coverage.  They  may 
still  run  the  traditional  worship  time 
listings,  but  are  now  also  offering  col¬ 
umnists  and  more  in-depth  feature  stor¬ 
ies.  In  some  cases,  they  have  more  than 
doubled  the  amount  of  space  devoted 
to  religion  copy. 

Expanded  religion  coverage  has 
helped  at  least  one  paper — the  Warren 
(Ohio)  Tribune  Chronicle — post 
impressive  gains  in  Saturday  circula¬ 
tion  and  linage.  Other  papers  have  seen 
more  modest  movement  on  the  bottom 
line  after  increasing  religion  coverage, 
but  say  they  feel  satisfied  that  they  are 
providing  what  many  readers  want. 

“We  consider  ourselves  a  hotbed  of 
football,"  said  Stan  Tiner,  editor  of  the 
Shreveport  (La.)  Journal,  which  cov¬ 
ers  a  geographical  area  that  has 
spawned  such  star  quarterbacks  as  Ter¬ 
ry  Bradshaw,  Joe  Ferguson,  Doug  Wil¬ 
liams  and  David  Woodley.  "But  there 
is  not  nearly  as  much  attendance  at  high 
school  and  college  football  games  as 
attendance  at  church  on  Sunday  morn¬ 
ings." 

Yet  the  Journal,  like  other  papers, 
has  always  devoted  much  more  space 
to  sports  than  religion. 

Last  January,  the  broadsheet  Journal 
began  to  address  this  situation  when  it 
included  a  four-page  religion  section  in 
the  centerfold  of  its  new  16-page  “Sat¬ 
urday  Neighbors"  tabloid  insert. 

Tiner  said  the  Journal,  which  had 
previously  run  about  one  broadsheet 
page  of  religion  news  each  Saturday, 
doubled  its  religion  columnist  lineup  to 
four,  and  began  offering  feature  stories 
such  as  what  military  chaplains  think 
about  war  and  weapons.  Upcoming 
events  are  listed  under  “Religion  hap¬ 
penings." 

“We’ve  gotten  a  lot  of  good  reaction 
from  the  community,"  said  Tiner. 

He  added  that  Sunday  school  teach¬ 
ers  have  been  clipping  columns  from 
the  section  to  use  in  class.  And  Tiner 
declared,  “Churches  (in  the  U.S.)  have 
always  assumed  that  newspapers 
wouldn’t  cover  religion  news.  Chur¬ 
ches  in  Shreveport  don’t  feel  that  way 
anymore." 

Area  churches  have  increased  their 
advertising  as  a  result  of  the  section, 
said  Tiner.  And  Saturday  single-copy 
sales  have  risen  slightly  since  January 
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New  look  in  religion  sections. 


for  the  Journal,  which  has  a  circulation 
of  about  29.000. 

The  Tribune  Chronicle’s  Saturday 
circulation  rose  about  10%  (from 
seventh  to  third  for  the  week)  and  its 
Saturday  linage  quadrupled  after  it 
introduced  a  “Neighbors”  tabloid  in 
March  1982  that  included  eight  pages  of 
religion  news. 

General  manager  William  Zammer 
attrib"ted  the  circulation  and  ad  rises  to 
the  revamped  Saturday  paper’s 
emphasis  on  “local,  local”  community 
news,  but  noted  that  the  religion  sec¬ 
tion  contributed  to  the  upsurge.  For 
one  thing,  Christian  businesspeople  re¬ 
portedly  decided  to  try  advertising  in 
the  Tribune  Chronicle  once  they  saw 
how  it  had  improved  its  religion 
coverage. 

The  Tribune  Chronicle,  a  42,000  dai¬ 
ly  circulation  paper  in  an  area  with  17% 
unemployment,  used  to  run  about  two 
broadsheet  pages  of  religion  editorial  a 
week.  “It  was  cursory  at  best,”  said 
Zammer. 

Now,  religion  editor  Elaine  Poloms- 
ky  said  the  expanded  section  each 
week  features  an  in-depth  cover  story 
focusing  on  a  religious/ethical/moral 
issue — such  as  women  in  the  clergy  and 
religion  as  it  relates  to  medicine.  Inside 
the  section  is  religion-oriented  wire 
copy,  acolumn, and  “Religion  Notes,” 
among  other  things. 

Coming  by  the  end  of  the  year,  re¬ 
ported  Tribune  Chronicle  editor  John 
F.  Greenman,  will  be  a  weekly  reader 
participation  feature,  such  as  having 
people  suggest  an  1 1th  commandment; 
and  an  opinion  page  that  will  feature 
editorial  cartoons,  clergy  response  to 


various  questions,  and  so  on. 

At  the  Binfihamton  (N.Y.)  Press  the 
past  two  years,  clergy,  professors,  and 
others  have  been  invited  to  submit  arti¬ 
cles  in  response  to  ethics  questions 
posed  by  the  paper.  The  answers 
appear  in  the  publication’s  religion  sec¬ 
tion,  which  was  expanded  from  about  a 
half-page  in  size  to  two  broadsheet 
pages  when  the  question  format  was 
adopted. 

Questions  asked  by  the  70,000- 
circulation  Press  have  included 
whether  capital  punishment, 
euthanasia,  and  boxing  should  be 
allowed.  Associate  managing  editor 
Michael  G.  Doll  observed  that  these 
kinds  of  questions  are  also  of  interest  to 
non-religious  people. 

The  ethics  question  feature  runs 
three  times  a  month.  The  religion  pages 
on  the  first  Saturday  of  the  month — and 
parts  of  the  sections  the  other  three 
weeks— are  devoted  to  more  tradition¬ 
al  religion  features  such  as  church 
calendars. 

Doll  said  the  revamped  religion  sec¬ 
tion  has  not  led  to  significant  circula¬ 
tion  or  ad  linage  increases,  but  added, 
“We  think  our  readers  are  pleased.” 

At  the  Decatur  (111.)  Herald  &  Re¬ 
view,  the  first  three  pages  of  a  pull-out 
section  were  devoted  to  religion  when 
the  paper’s  Saturday  edition  went  tab¬ 
loid  in  March.  The  religion  section’s 
front  page  usually  contains  the  same 
editorial  in  all  three  Herald  &  Review 
zoned  editions.  Pages  two  and  three, 
which  are  50%  advertising,  feature 
regional  religion  editorial.  The  rest  of 
the  section  has  non-religion  features 
like  “Ann  Landers”  and  the  classi¬ 
fieds. 

Religion  editorial  includes  a  weekly 
feature  story  (such  as  a  piece  about  a 
Braille  Bible  printed  in  Charleston, 
Ill.),  a  column,  and  more  traditional 
material  like  a  church  calendar.  (And, 
like  several  other  papers,  the  Herald  & 
Review  also  runs  important  religion- 
related  stories  ROP  during  the  rest  of 
the  week.) 

Thomas  Blount,  editor  of  the 
54,000-circulation  Herald  &  Review, 
said  the  sectionalization  of  the  Satur¬ 
day  paper  prevents  religion  editorial 
space  from  being  “grabbed”  by  other 
departments,  as  was  the  case  in  the 
past. 

Street  sales  of  the  Saturday  Herald  & 
Review  have  risen  about  2%  since 
March,  although  Blount  said  he  didn’t 
know  how  much  influence  the 
expanded  religion  section  had  on  this. 
Saturday  advertising,  he  added,  has 
risen  as  much  as  25%  some  weeks  and 
then  remained  stable  during  others. 

Blount  said  reaction  to  the  expanded 
religion  coverage  was  initially  positive 
after  the  changeover.  “We  haven’t 
heard  much  since,”  he  said.  “But  no 
one’s  been  complaining  either.” 
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Threats  lead  AP  chief 
to  leave  El  Salvador 


Blacks  picket  dailies 
over  trial  coverage 


The  Charleston  (S.C.)  News  and 
Courier  and  Evening  Post  has  become 
embroiled  in  a  controversy  with  a  seg¬ 
ment  of  the  local  black  community  over 
the  way  it  has  covered  the  trial  and 
subsequent  retrial  of  a  20  year-old 
black  man  accused  of  killing  one  white 
policeman  and  wounding  another. 

Ross  Clayton  Green's  first  trial  ended 
in  a  hung  jury  in  April  when  several 
black  jurors  could  not  agree  with  the 
white  majority  on  the  panel.  The  pro¬ 
secution  sought  the  death  penalty  at 
that  time. 

Green  was  retried  beginning  Sept.  6 
and  on  Sept.  10  was  found  guilty  of 
voluntary  manslaughter  and  assault 
and  battery  of  a  high  and  aggravated 
nature.  He  will  be  sentenced  in  October 
and  faces  two  to  forty  years  in  prison. 

Shortly  before  the  retrial  began, 
Charles  M.  Condon,  the  prosecutor, 
announced  he  would  not  seek  the  death 
penalty  again.  He  said  he  hoped  his 
decision  would  alleviate  the  emotional 
reaction  among  blacks  and  help  the  jury 
examine  the  evidence  impartially. 

Soon  after  the  first  trial  ended,  sever¬ 
al  blacks  began  picketing  the  Charles¬ 
ton  dailies  each  weekday  and  urged  the 
black  community  to  boycott  the  papers 
by  cancelling  their  subscriptions. 

Jim  French,  editor  and  publisher  of 
Charleston  Chronicle,  a  black  commu¬ 
nity  weekly,  said  the  picketers  and 
other  blacks  in  the  city  felt  the  daily 
papers  were  “biased”  in  their  trial 
coverage. 

“A  lot  of  material  was  not  published 
as  was  stated  in  the  trial,”  French  said. 
“They  were  trying  to  make  sure  the 
white  community  was  led  to  believe 
Green  was  guilty.” 

French  said  “what  really  got  people 
upset”  was  the  decision  by  Condon  not 
to  seek  the  death  penalty  a  second  time. 
“In  our  view  that  meant  there  was  no 
strong  case.  It  was  a  tactic  to  make  sure 
Green  was  convicted.” 

French  said  one  of  the  organizers  of 
the  boycott  and  picketing  is  Rev.  Fred 
Dawson,  a  Baptist  minister  who  is  also 
head  of  the  local  chapter  of  PUSH. 
Representatives  of  the  Congress  of  Ra¬ 
cial  Equality  were  also  involved  in  the 
picketing,  he  said. 

About  60  people  have  telephoned  the 
Chronicle  to  say  they’ve  cancelled 
their  subscriptions  to  the  Charleston 
dailies,  French  said,  adding  the  boycott 
will  be  “a  long,  drawn  out  process.” 

Doug  Donahue,  director  of  public 
services  for  the  Charleston  newspapers 
and  its  designated  spokesman  on  the 
situation,  said  “a  very  small  element  of 
the  black  community”  was  involved  in 
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the  picketing. 

Donahue  said  that  the  whole  time  the 
pickets  were  out  there,  no  one  ever 
approached  the  newspapers  about  a 
meeting  with  management  to  discuss 
the  situation. 

Donahue  called  the  boycott  a  “dis¬ 
mal  failure”  and  said  the  Charleston 
newspapers’  circulation  in  the  black 
community  “has  been  increasing.” 

“These  newspapers  have  the  confi¬ 
dence  of  a  majority  of  the  Charleston 
people,  black  and  white,”  he  stated. 

Donahue  said  the  pickets  did  not 
reappear  after  the  second  trial  con¬ 
cluded.  However,  French  disputed  this 
and  said  one  picket  had  been  in  front  of 
the  newspapers  for  at  least  a  couple  of 
hours  each  day. 

Donahue  added  that  he  thought  the 
Chronicle’s  interest  in  the  boycott  of 
the  dailies  “is  a  matter  of  economics” 
stemming  from  the  competition 
between  the  weekly  and  them. 

The  incident  which  led  to  Green’s 
arrest  and  eventual  conviction 
occurred  in  October,  1982  in  Holly¬ 
wood,  about  20  miles  south  of  Char¬ 
leston. 

According  to  testimony  in  April, 
Green  was  driving  his  car  back  and 
forth  on  Hollywood’s  main  street  when 
he  parked  around  1:30  a. m.  at  an  aban¬ 
doned  gas  station.  Patrolman  Michael 
A!  O’Connell  went  to  investigate  and 
radioed  patrolman  Steven  B.  Hiott  for 
assistance. 

O’Connell  testified  in  April  that 
when  he  ordered  Green  out  of  his  car, 
the  defendant  became  “abusive”  and  a 
fight  started.  O’Connell,  who  testified 
that  his  recollections  of  the  incident 
were  not  clear  due  to  his  injuries,  told 
the  court  his  gun  was  taken  from  his 
holster  by  Green  who  then  fired  several 
shots  hitting  Hiott  in  the  chest  and  him 
in  the  face. 

Green  stated  that  after  being  ordered 
out  of  his  car,  he  saw  O’Connell  was 
preparing  to  handcuff  him,  and  started 
to  run  after  pushing  the  policeman  to 
the  ground.  Officer  Hiott  appeared  at 
the  front  of  the  car,  and  O’Connell 
drew  his  gun  and  accidentally  hit  Hiott 
in  the  chest  when  he  fired.  Green  testi¬ 
fied.  Green  said  he  then  turned  and 
wrestled  with  O’Connell  for  the  gun 
because  “I  knew  he  was  going  to  shoot 
me  next.”  Green  said  he  never  gained 
control  of  the  gun,  but  stated  that  dur¬ 
ing  the  scuffle  it  went  off  and  hit  O’Con¬ 
nell  in  the  face. 

Green  testified  he  left  the  gun  at  the 
scene  when  he  fled  for  home.  He  was 
arrested  30  minutes  later. 

The  gun  was  never  recovered. 


Arthur  Allen,  Associated  Press 
bureau  chief  in  El  Salvador,  left  that 
country  on  Sept.  9  after  a  dispute  with 
the  Salvadoran  treasury  police  resulted 
in  the  United  States  Embassy  telling 
him  his  safety  could  not  be  guaranteed. 

Allen  became  involved  in  the  dispute 
over  two  articles  he  wrote  about  the 
arrest  of  a  suspect  in  the  murder  of  U .  S. 
adviser  Lieut.  Cmdr.  Albert 
Schaufelberger. 

Allen  had  written  a  story  on  Sunday, 
Sept.  4,  quoting  a  rebel  radio  station’s 
statement  that  the  suspect,  Daniel 
Alvaredo  Rivera,  was  not  involved  in 
the  killing.  The  AP  story  was  picked  up 
by  El  Muncio,  a  local  paper,  which  also 
included  statements  by  the  treasury 
police  that  Rivera  had  confessed  to  the 
murder. 

Maj.  Jose  Ricardo  Pozo  summoned 
Allen  to  a  meeting  the  following  Tues¬ 
day  (Sept.  6)  where  he  told  the  AP 
reporter  that  the  treasury  police  had 
monitored  the  radio  broadcast  and  did 
not  have  the  rebel’s  claims  about 
Rivera  in  their  transcript. 

Later  that  day  Allen,  along  with 
other  American  reporters,  presented 
Maj.  Pozo  with  a  transcript  of  the 
broadcast  provided  by  the  U  .S.  embas¬ 
sy  which  contained  the  rebels  asser¬ 
tions. 

Allen  then  followed  up  the  meetings 
with  a  second  story  which  quoted  Maj. 
Pozo  saying  that  the  treasury  police 
were  sure  they  had  captured  the  right 
person.  That  story  was  carried  by  El 
Mundo. 

Maj.  Pozo  was  angered  that  Allen 
had  named  him  and  the  next  day 
demanded  still  another  meeting  with 
him.  The  U.S.  Embassy  then 
intervened  with  Gen.  Nicolas  Carran¬ 
za,  head  of  the  treasury  police,  who 
declared  the  matter  closed  and  said  no 
meeting  was  necessary. 

The  U.S.  Embassy  later  said, 
through  a  spokesman,  that  the  treasury 
police  had  considered  arresting  Allen 
and  that  several  members  of  the  trea¬ 
sury  police  believed  Allen  had 
deliberately  endangered  Maj.  Pozo’s 
life  by  identifying  him  in  the  story. 

At  that  point,  the  embassy  advised 
Allen  to  leave  the  country  because  he 
was  in  danger. 

“We  felt  it  was  in  his  best  interests 
and  the  best  interests  of  AP  to  get  him 
out  of  El  Savador,”  said  Nate 
Polowetsky,  foreign  editor. 

The  AP  sent  Monte  Hayes  from  its 
Mexico  City  bureau  to  report  on  El  Sal¬ 
vador  while  it  reviews  Allen’s  situa¬ 
tion,  she  said. 
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Senators  berate  Reagan’s 
government  secrecy  order 


James  E.  Roper 

Two  senior  Senators — one  Republi¬ 
can  and  one  Democrat — sharply  criti¬ 
cized  the  Reagan  Adminstration’s  pro¬ 
gram  to  prevent  unauthorized  release 
of  classified  information. 

One  of  the  Senators,  Republican 
Charles  Mathias,  Jr.,  of  Maryland, 
called  on  the  Adminstration  to  delay 
implementation  of  the  program  so  Con¬ 
gress  can  have  more  time  to  study  it. 

The  other  outspoken  Senator, 
Democrat  Thomas  Eagleton  of  Mis¬ 
souri,  says  the  Adminstration’s  plan 
“strikes  at  the  heart  of  the  ability  of  the 
public  to  be  informed.” 

Both  legislators  spoke  out  (Sept.  13) 
at  a  hearing  of  the  Senate  Committee  on 
Governmental  Affairs.  The  committee 
was  looking  into  White  House  and  Jus¬ 
tice  Department  directives  {E&P,  Sept. 
10)  that  would,  among  other  things,  re¬ 
quire  present  and  former  federal  em¬ 
ployees  with  high-level  security  clear¬ 
ance  to  get  advance  approval  for 
publication  of  any  material  that  is  clas¬ 
sified  or  classifiable  on  national  secur¬ 
ity  grounds. 

After  the  hearing,  Mathias  com¬ 
mented,  “Most  countries  that  have 
censorship  just  slip  into  it  gradually, 
and  this  is  what  we  have  to  watch  out 
for  here.” 

The  committee  called  as  major  wit¬ 
nesses  three  present  government  offi¬ 
cials,  who  generally  favored  the 
Administration  plans;  and  three  former 
officials,  who  generally  opposed  it.  In 
addition,  the  Society  of  Professional 
Journalists,  Sigma  Delta  Chi  submitted 
a  scathing  written  statement. 

The  organization  asked  the  com¬ 
mittee  to  hold  further  hearings  so  an 
SPJ,  SDX  spokesman  could  testify 
orally  on  what  it  called  the  Administra¬ 
tion’s  “Draconian  measures.” 

“A  former  or  present  official  who 
became  a  political  candidate  would 
have  to  have  many  of  his  speeches 
cleared  by  his  successors,”  SPJ,  SDX 
said.  “A  former  official  who  wanted  to 
become  a  journalist  or  commentator 
would  have  to  have  many  of  his  writ¬ 
ings  cleared  by  the  very  people  about 
whom  he  wished  to  comment.  The 
same  holds  true  for  government  offi¬ 
cials  who  go  into  teaching.” 

Alternatives  proposed 

As  alternatives,  SPJ,  SDX  urged: 

•  Reliance  on  existing  criminal  sta¬ 
tutes  to  prohibit  disclosure  of  classified 
information. 

•  If  the  Adminstration  persists  in 


requiring  government  employees  to 
sign  contracts  to  turn  over  to  the  gov¬ 
ernment  any  profits  they  make  from 
unauthorized  disclosures  of  classified 
material,  such  civil  damages  should  be 
assessed  only  upon  a  showing  that  the 
disclosed  information  impared  national 
security. 

•  Consideration  of  a  brief  statute  of 
limitations,  after  which  former  em¬ 
ployees  would  not  be  required  to  sub¬ 
mit  their  writings  for  prepublication  re¬ 
view. 

“These  Reagan  Adminstration  pro¬ 
posals  are,  at  best,  ill-conceived 
attempts  to  dispel  a  problem  that  is 
being  overblown  and  miscast,”  said 
SPJ,  SDX.  “The  Adminstration  has  not 
provided  sufficient  justification  to  lay 
waste  to  the  free  speech  principles 
upon  which  this  country  was  founded. 
These  proposals  beg  for  oblivion. 

“We  urge  the  Administration  to  with¬ 
draw  them,  and,  if  not,  we  urge  Con¬ 
gress  to  consider  legislation  that  deals 
with  the  true  problem  at  hand.” 

Aside  from  Mathias  and  Eagleton, 
the  hearing  was  attended  by  Democrat¬ 
ic  Sens.  Carl  Levin  of  Michigan  and 
Jeff  Bingaman  of  New  Mexico.  Both 
addressed  hostile  questions  to  wit¬ 
nesses  advocating  the  Administration 
plan. 

The  chief  advocate  was  Richard  E. 
Williard,  deputy  attorney  general  in  the 
Justice  Department's  Civil  Rights 
division.  He  noted  that  the  Supreme 
Court  had  upheld  the  government’s 
taking  over  royalties  earned  by  a  form- 
er  Central  intelligence  Agency 
employee,  Frank  Snepp,  who  pub¬ 
lished  unauthroized  material  in  a  book. 

Defense  and  State  Department  rep¬ 
resentatives  also  spoke  approvingly  of 
the  restrictions,  but  State’s  Willard  A. 
De  Pree  acknowledged  an  anomaly.  He 
said  State  had  to  keep  diplomatic  sec¬ 
rets  but  it  also  had  to  disclose  certain 
classified  information,  especially 
through  the  media,  to  explain  the 
rationale  for  United  States  foreign 
policy. 

Lloyd  Cutler,  who  served  as  counse¬ 
lor  to  President  Carter,  said  some  type 
of  prepublication  review  was  desirable, 
but  applying  the  Sneff  decision  to 
everyone  with  classified  information 
was  going  too  far.  He  said  a  distinction 
should  be  made  between  the  disclosure 
rights  of  people  who  generate  classified 
material  and  those  who  receive  it — 
notably  policy-making  officials.  This 
helped  provide  a  discussion  of  whether 
it  would  be  permissible  for  a  top  official 
to  say,  for  instance,  that  the  United 


States  had  the  technical  ability  to  moni¬ 
tor  an  arms  limitation  agreement  with 
the  Soviet  Union.  Such  a  conclusion,  of 
course,  would  be  based  on  classified 
information,  and  the  statement  itself 
would  surely  disclose  the  existence  of 
such  material. 

Adm.  Noel  Gayler,  former  director 
of  the  National  Security  Agency,  also 
said  the  adminstration’s  directives 
were  “too  broad — we  should  use  the 
rifle  instead  of  the  shotgun.” 

William  E.  Colby,  former  director  of 
the  CIA,  testified:  “While  a  sharply 
limited  prepublication  review  can  cer¬ 
tainly  be  justified  in  the  absence  of  any 
better  way  of  protecting  against 
unauthorized  disclosure,  I  suggest  a 
clear  criminal  sanction  .  .  .drawn  (so 
it)  would  not  have  too  broad  an  impact 
but  would  have  the  main  function  of 
deterring  some  of  the  more  outrageous 
leaks  and  disclosures  that  go  on  in  our 
government.” 

Japan  fellowship 
grant  approved 

The  trustees  of  the  United  States- 
Japan  Foundation  at  its  meeting  in  New 
York  Sept.  13  approved  a  grant  of 
$26,361  to  the  East-West  Center  in 
Honolulu  to  support  the  Japan  segment 
of  the  1984  Jefferson  Fellowship  Pro¬ 
gram  for  mid-career  American  Jour¬ 
nalists  which  has  been  conducted  there 
since  1967. 

The  grant  will  support  fellowships  to 
six  key  editors  and  writers  from  U.S. 
dailies  and  tv/radio  organizations  for 
four  weeks  of  study  at  the  Center.  It 
will  help  to  underwrite  four  weeks  of 
travel  in  Japan  and  Asia  for  orientation 
on  U.S. -Japan  economic,  trade,  secur¬ 
ity  and  related  subjects. 

More  than  150  journalists  have 
benefitted  from  this  program  in  the  last 
17  years. 

Wechsler  dies 

James  A.  Wechsler,  a  liberal  col¬ 
umnist  and  former  editor  of  the  New 
York  Post  died  of  cancer  (Sept.  1 1)  at 
age  67. 

Wechsler,  who  joined  the  Post  in 
1947  as  Washington  bureau  chief  and  in 
1949  became  editor,  was  one  of  the  first 
journalists  to  take  a  stand  against  Wis¬ 
consin  Senator  Joseph  R.  McCarthy’s 
anticommunist  witch  hunt. 

In  1961,  Dorothy  Schiff,  then  the 
Post’s  owner,  decided  to  manage  the 
news  department  herself,  and  Wech¬ 
sler  became  editor  of  the  editorial  page. 

Rupert  Murdoch  acquired  the  Post  in 
1977  and  turned  it  in  a  conservative 
direction,  but  Wechsler  continued  as 
editorial  page  editor  until  1980.  He  then 
became  a  four-times  a  week  columnist 
and  maintained  his  liberal  viewpoint. 
His  last  columns  appeared  last  spring. 
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Introduces  zoned  news  editions 

Chicago  Tribune  offers 
major  product  changes 


The  Chicago  Tribune  this  week 
implemented  several  product  changes 
designed  to  improve  local  news  cover¬ 
age  and  enhance  advertising  opportuni¬ 
ties. 

The  Tribune  now  offers  six  advertis¬ 
ing  zones  daily  for  both  display  and 
classified  and  4-way  zoning  of  local 
news  for  Chicago  and  its  suburbs. 

The  4-way  editorial  zoning  means 
that  four  separate  morning  editions  will 
be  prepared  simultaneously,  each  tai¬ 
lored  to  fit  the  news  interests  and  read¬ 
ing  habits  of  readers  in  a  particular 
geographic  area.  They  are  designated 
Chicago,  Chicagoland  North,  Chicago- 
land  South  and  Chicagoland  Dupage. 

“All  Tribune  readers  will  continue  to 
get  the  same  basic  news  and  feature 
package  as  before,"  said  James  D. 
Squires,  executive  vicepresident  and 
editor.  “However,  the  new  zoning  will 
enable  us  to  edit  a  daily  local  news 
package  especially  for  readers  of 
specific  geographic  areas.  For 
example,  the  Chicago  reader  will  get 
more  Chicago  news  and  the  suburban 
reader  more  news  from  closer  to 
home." 

Other  major  changes  in  the  Chicago 
Tribune  include: 

•  A  tabloid-format  “Sports/Sports- 
Extra"  section  every  Monday.  Pro¬ 
fessional  and  college  sports  coverage  is 
combined  with  regionalized  coverage 


The  Washington  Post  and  The 
Newspaper  Guild  have  been  unable  to 
agree  on  a  new  contract,  and  the  Guild 
has  started  informational  picketing  of 
the  newspaper. 

Each  midday,  employees  walk  out¬ 
side  the  Post  building  to  call  the  pub¬ 
lic’s  attention  to  the  deadlocked  nego¬ 
tiations.  Under  union  rules,  such 
picketing  does  not  require  workers  to 
stay  away  from  their  jobs. 

Some  1,350  editorial  and  clerical 
workers  represented  by  the  Guild  have 
been  working  without  a  contract  since 
the  old  agreement  expired  July  9,  1982. 

Guild  members  have  rejected  what 

Walker  leaves  E&P 

Robert  U.  Brown,  editor  of  Editor 
&  Publisher,  announced  this  week  he 
had  accepted  the  resignation  of  Jerome 
Walker,  Jr. ,  managing  editor,  following 
a  disagreement  over  policy. 


of  high  school  sports. 

•  A  tabloid-format  “Target  Classi¬ 
fied"  advertising  section  Monday 
through  Friday.  Zoned  six  ways  (Chi¬ 
cago,  Dupage,  North  Suburban, 
Northwest  Suburban,  South  Suburban, 
Souhwest  Suburban).  The  section 
includes  color  availability,  illustration 
indexing,  bold  typefaces,  smaller  size 
requirement  for  display  ads  in  classi¬ 
fied  and  free  lost  and  found  and  com¬ 
munity  bulletin  board  listings. 

•  “Styles,"  an  enhanced  fashion- 
oriented  section  for  women,  men  and 
children  appears  Wednesday  replacing 
Feminique,  formerly  found  on  Monday. 

•  “City/Suburban  Trib”  appears 
Friday  only  as  a  supplement  to  the  Chi¬ 
cago  Tribune,  zoned  13  ways(3city;  10 
suburban  zones)  for  editorial  and 
advertising  content. 

•  The  “Tern;  o”  section  of  the  Tri¬ 
bune  is  pre-pnnted  daily  along  with 
classified  advertising  to  allow  separate 
sports  and  business  sections  each  day. 

Zoned  editorial  and  advertising 
availabilities  are  made  possible  through 
Freedom  Center,  the  Tribune's  $186 
million  state-of-the-art  printing  plant. 

“Advertisers  will  benefit  from  the 
choice  of  offering  their  products  and 
services  in  a  portion  of  the  market  or 
throughout  the  entire  metropolitan 
area,”  Charles  Brumback,  president 
and  chief  executive  officer  said. 


the  Post  has  called  its  “final  offer.”  At 
a  bargaining  session  (Sept.  13),  the 
Guild  revised  its  proposals. 

The  Guild’s  chief  negotiator, 
Richard  Ramsey,  said,  “Post  repre¬ 
sentatives  withdrew  for  20  minutes, 
then  came  back  and  told  us,  in  effect,  to 
drop  dead." 

The  Post’s  negotiator,  Boisfeuillet 
Jones,  said  later  that  the  revised  Guild 
proposal  was  “far  away”  from  the 
Post’s  “final  offer.” 

“We  have  made  our  final  offer  and 
do  not  intend  to  change  it,”  Jones  said. 

Jones  said  the  Post  offer  was  for  a 
four-year  contract,  the  first  year  re¬ 
troactive.  He  said  the  contract  would 
provide  salary  increases  averaging 
6.6%  for  the  retroactive  year,  wage  and 
benefit  increases  of  6.5%  in  the  current 
year,  wage  increases  of  6%  next  year 
and  5.8%  the  following  year. 

He  said  the  proposed  contract  would 
mean  a  top  minimum  pay  for  reporters 
of  $616. 50  this  year. 


Journalist  to  appeal 
licensing  conviction 

Stephen  Schmidt,  34,  filed  a  com¬ 
plaint  on  Sept.  12  with  the  Inter  Amer¬ 
ican  Human  Rights  Commission  in 
Washington  charging  he  was  mis¬ 
takenly  sentenced  to  a  three  month 
prison  sentence  in  Costa  Rica  for  work¬ 
ing  as  a  journalist  in  that  country  with¬ 
out  a  license. 

Schmidt  was  convicted  in  June  by 
Costa  Rica’s  Supreme  Court  of  “illegal 
practice”  of  journalism,  but  the  court 
suspended  the  sentence  with  the  pro¬ 
viso  that  Schmidt  “not  repeat  the 
crime."  The  Supreme  Court  over¬ 
turned  a  lower  court’s  ruling  in  January 
that  Costa  Rica’s  Constitution  and  the 
Inter  American  Human  Rights  Conven- 
tion,  signed  by  Costa  Rica, 
unconditionally  guarantees  the  right  to 
free  expression  orally  or  in  writing. 

Schmidt  is  a  native  of  New  York  and 
is  presently  editing  a  commodity  news¬ 
letter  in  Wisconsin.  He  resided  in  Costa 
Rica  for  1 0  years  and  wrote  for  both  the 
English  weekly  Tico  Times  and  the 
Spanish  daily.  La  Nation . 

Schmidt  was  sued  in  1980  by  the  Col- 
egio  de  Periodistas,  the  government 
sanctioned  journalists’  association,  for 
working  as  a  reporter  without  its 
authorization.  The  Colegio  maintains  a 
state-approved  monopoly  on  the 
licensing  of  journalists  and  limits  its 
membership  to  graduates  of  the  Uni¬ 
versity  of  Costa  Rica’s  journalism 
school. 

If  accepted  by  the  commission, 
Schmidt’s  case  will  be  re*manded  to  the 
Inter  American  Human  Rights  Court 
headquartered  in  San  Jose,  Costa 
Rica’s  capital. 

The  Inter  American  Press  Associa¬ 
tion  has  sent  its  members  a  letter  asking 
for  “editorial  comment  and  messages 
of  support”  for  Schmidt’s  complaint. 
Messages  should  be  sent  to  Dr.  Edmun- 
do  Vargas  Carreno,  executive  secretary, 
Inter-American  Human  Rights  Com¬ 
mission,  Organization  of  American 
States,  1889  F  Street,  N.W.,  Washing¬ 
ton,  D.C.  20006. 


Correction 

In  the  September  10  Newspeople  in 
the  News  section  of  Editor  &  Pub¬ 
lisher,  it  was  incorrectly  reported  that 
Patti  Domm,  a  business  writer  with  the 
New  Brunswick  (N.J.)  Home  News, 
married  Michael  Hoyt,  a  producer  for 
NBC  Nightly  News. 

Domm,  in  fact,  married  Robert  Win- 
drem,  a  field  producer  for  N  BC  N ightly 
News.  Hoyt  was  the  best  man  at  the 
wedding.  He  is  a  freelance  writer  from 
Brooklyn,  N.Y. 


Picketing  continues  at  Washington  Post 
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Major  daily  papers  consider 
‘advertorials’  on  business 


A  total  of  47  newspapers  reportedly 
will  consider  running  business  section- 
based  “advertorials”  that  will  be  used 
by  companies  to  disseminate  corporate 
news. 

The  O’Donnell  Organization  said  its 
“Corporate  Communications  Page” — 
which  debuts  this  fall — might  run  in  the 
the  Los  Angeles  Times,  Philadelphia 
Inquirer,  Washington  Post,  Detroit 
News,  Detroit  Free  Press,  Minneapolis 
Star  and  Tribune,  Atlanta  Journal  and 
Constitution,  Miami  Herald  and  Mil¬ 
waukee  Journal,  among  other  papers. 

Most  of  the  participating  publica¬ 
tions  would  run  the  page  in  their  Sun¬ 
day  editions,  but  members  of  Gannett's 
Westchester  Rockland  Newspapers 
group  will  carry  it  on  Tuesdays. 

Robert  E.  O’Donnell,  president  of 
the  New  York  City-based  marketing 
firm,  explained  the  rationale  for  the 
“advertorials”:  “For  the  com¬ 
municator,  and  particularly  the  public 
relations  professional,  the  vexing  prob¬ 
lem  has  been  how  to  compete  with 
thousands  of  rivals  for  the  limited 
amount  of  "free’  business  news  space 
that  is  available,  even  in  the  big  dailies. 
For  the  newspaper  publisher,  the  prob¬ 


lem  has  been  how  to  expand  the  forum 
for  these  communicators  without 
impinging  on  the  editorial  prerogatives 
of  the  business  news  editor.” 

The  paid  “stories” — which  are  sup¬ 
posed  to  be  written  in  journalistic 
style — will  be  used  to  announce  new 
products,  quarterly  and  annual  earn¬ 
ings,  executive  appointments, 
expansions,  acquisitions,  and  other 
news. 

O’Donnell  said  that  the  page  is 
“clearly  identified  as  advertising  and  is 
distinguishable  from  the  paper’s  edito¬ 
rial  columns  by  virtue  of  our  layout  and 
typographical  treatment.” 

As  many  as  15  “stories”  will  appear 
on  each  page.  Broadsheet  pages  will 
contain  six  columns  and  tabloid  pages 
four  or  five  columns  of  copy  in  sans 
serif  Helvetica  type. 

Advertisers  have  the  option  of  using 
one-column/two-line,  one-column/ 
three-line,  or  two-column/two-line 
heads;  and  can  also  run  photographs, 
illustrations,  charts,  and  logos. 

Rates  per  column  inch  range  from 
$11.92  for  the  State  College  (Penn.) 
Centre  Times  to  $312.20  for  the  Wash¬ 
ington  Post,  according  to  O’Donnell. 


Harte-Hanks  acquires  direct  mail  firm 


Harte-Hanks  Communications,  Inc. 
has  acquired  Horst  Advertising  Serv¬ 
ice,  Inc.  of  Norfolk,  Virginia,  and  its 
subsidiary,  Carolina  Printing  Com¬ 
pany,  Inc.  in  Greensboro,  North  Caro¬ 
lina,  from  former  owner  Clinton  J. 
Horst,  Sr. 

The  newly  acquired  companies  are 
engaged  in  the  direct  mail  and  printing 
business  and  maintain  a  resident  mail¬ 
ing  list  for  the  states  of  Virginia,  West 
Virginia,  North  Carolina  and  South 
Carolina,  totaling  3.5  million  house¬ 
holds. 

The  two  companies  are  being  re¬ 
named  Harte-Hanks  Direct  Marketing/ 


Virginia  and  Harte-Hanks  Direct 
Marketing/North  Carolina. 

John  J.  Durr  has  been  named  presi¬ 
dent  and  general  manager  of  the  two 
operations,  while  former  owner  Horst 
will  remain  with  the  companies  as  a 
consultant. 

“The  purchase  of  these  direct 
marketing  companies  brings  the  resi¬ 
dent  mailing  list  owned  by  Harte- 
Hanks  to  almost  44  million  households 
nationwide  and  adds  coverage  in  a  new 
part  of  the  country,”  said  Charles  H. 
Everill,  president  of  Harte-Hanks 
Companies’  Direct  Marketing 
Division. 


Haiman  well  after  heart  attack 


Robert  Haiman,  director  of  the  Mod¬ 
ern  Media  Institute  and  former  execu¬ 
tive  editor  of  St.  Petersburg  Times,  is 
resting  at  home  after  suffering  “a  very 
mild  heart  attack,”  reported  his  office 
at  MMl. 


His  office  said  Haiman  woke  up  on 
Aug.  24  not  feeling  very  well  and  was 
taken  by  his  wife,  Royce,  to  a  hospital 
for  tests. 

The  tests  showed  “slight  damage”  to 
his  heart  muscle. 


Haiman  left  the  hospital  on  Sept.  6  Haiman’s  doctors  told  him  “to  quit 
after  a  two-week  stay  and  is  expected  smoking  and  take  it  easy,”  his  office 
to  remain  at  home  for  at  least  a  month,  said. 
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Landmark  to  split  off 
its  cable  subsidiary 

Landmark  Communications,  Inc., 
announced  plans  to  establish  its  cable 
television  division,  TeleCable,  as  an 
independent  company. 

Frank  Batten,  chairman  and  chief 
executive  officer  of  Landmark,  said 
Landmark  plans  to  distribute  the  stock 
of  TeleCable  to  Landmark’s  stockhold¬ 
ers.  Following  the  separation.  Land¬ 
mark  stockholders  will  own  an  identi¬ 
cal  number  of  shares  in  both  Landmark 
and  TeleCable. 

TeleCable  is  the  nation’s  14th  largest 
cable  TV  operator,  it  owns  20  cable 
systems  serving  more  than  380,(XK)  sub¬ 
scribers  in  15  states.  It  is  now  con¬ 
structing  two  large  new  systems  in 
Arlington  and  Richardson,  Texas  and 
last  week  awarded  another  Dallas-area 
franchise,  in  Plano,  Texas. 

Batten  said  the  reorganization,  sub¬ 
ject  to  approval  by  the  Internal  Reve- 
nue  Service  and  Landmark’s 
stockholders,  should  be  completed 
near  the  end  of  the  year.  He  cited  finan¬ 
cial  and  management  advantages  as 
chief  reasons  for  the  move. 

“Separating  TeleCable  from  Land¬ 
mark  will  give  us  more  flexibility  in 
financing  our  growth  in  cable  televi¬ 
sion,”  Batten  said.  “It  also  will  permit 
that  growth  without  diverting  money 
that  should  be  invested  in  Landmark’s 
newspapers  and  boradcasting  stations. 
We  expect  to  spend  more  than  $175 
million  in  the  next  few  years  on  the 
plants  of  our  existing  cable  systems. 
That  does  not  count  what  we  will  invest 
in  further  expansion  of  TeleCable.” 

“I  believe  two  smaller  companies, 
each  concentrating  on  fewer 
businesses,  will  be  better  managed  than 
one  bigger  company,”  Batten  added. 

Landmark  owns  the  Virginian-Pilot 
and  the  Ledger-Star  and  eight  other 
daily  newspapers,  including  the 
Roanoke  (Va.)  Times  &  World  News 
and  the  Greensbor{)  (N .C .)  Daily  News 
<6  Record.  The  dailies  have  more  than 
51 1,000  circulation. 

The  company’s  community  news¬ 
paper  division  publishes  44  non-daily 
papers  and  shoppers  with  a  circulation 
of  377,000  in  10  states.  Landmark  holds 
a  49%  interest  in  the  Annapolis  (Md.) 
Capital,  the  Maryland  Gazette  and 
Washington  and  Baltimore  magazines. 
It  also  owns  television  stations  in  San 
Jose,  Calif.,  and  Las  Vegas,  Nev.,  AM 
and  FM  radio  stations  in  Norfolk,  and 
The  Weather  Channel,  a  cable  tv  net¬ 
work. 

Following  reorganization,  Richard  F. 
Barry,  111,  president  of  Landmark,  and 
Richard  D.  Roberts,  president  of 
TeleCable,  will  become  chief 
executives  of  these  companies.  Batten 
will  be  chairman  of  both  companies. 


Navajo  tribe  paper  seeks 
to  be  first  indian  daily 
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Headquartered  in  Window  Rock, 
Arizona,  which  the  paper  calls  Window 
Rock,  Navajo  Nation,  the  Times  pri¬ 
marily  circulates  on  the  24,0(K)  square 
mile  reservation  where  about  160,000 
Navajos  live.  Tapahe  said  the  weekly 
has  begun  distributing  in  areas  outside 
the  reservation  boundaries  and  now 
has  circulation  not  only  in  most  states 
but  also  sells  some  copies  abroad. 

“We  hope  to  be  like  the  New  York 
Times  and  circulate  all  over  the  place,’’ 
Tapahe  stated.  “We  have  a  unique 
opportunity  to  make  the  Navajo  Times 
anything  we  want  to." 

The  profitable  paper  makes  its 
money  through  street  sales  and 
advertising,  but  still  has  “some 
accountability”  to  the  tribal  govern¬ 
ment  through  “financial  ties,”  Tapahe 
said.  The  tribe  is  putting  up  the  starting 
capital,  mostly  from  oil  royalties,  for 
going  daily. 

A  single  copy  now  sells  for  350.  The 
proposed  daily  will  sell  on  newsstands 
for  250  and  plans  to  offer  home  delivery 
for  $25  per  year  or  $20  for  9  months. 

The  new  daily  will  initially  publish  on 
weekdays,  but  intends  to  add  a 
weekend  edition  as  soon  as  feasible. 

The  Times  uses  a  local  advertising 
agency  to  help  get  ads  from  non¬ 
reservation  businesses  and  Tapahe  was 
recently  in  New  York  to  find  a  sales 
representative  for  national  advertising. 

Tapahe  said  Landon  Associates 
agreed  to  respresent  the  Times  when  it 
goes  daily. 

The  planned  daily  will  use  a  six  col- 


By  Andrew  Radolf 

Next  March  I,  the  16,000  weekly 
circulation  Navajo  Times  plans  to 
become  the  first  daily  newspaper  pub¬ 
lished  continuously  by  an  American 
Indian  tribe. 

“We’re  one  of  the  few  nations  without 
their  own  newspaper,’’  stated 
publisher  Loren  Tapahe,  29,  a  full- 
blooded  Navajo.  He  said  the  idea  of 
making  the  Times  a  daily  began  last 
January  when  the  new  tribal 
administration  headed  by  Peterson 
Zah,  chairman  of  the  88-member  tribal 
council,  decided  “to  expand  the  idea  of 
a  free  press”  for  Navajos. 

Tapahe,  who  in  1982  acquired  his 
own  optical  business  from  the  tribe, 
became  publisher  in  April.  He  had 
worked  for  the  Times  while  he  was  a 
student  majoring  in  marketing  and  busi- 
ness  administration  at  Bringham 
Young  University.  Tapahe  graduated 
with  a  B.S.  in  1979. 

“They  were  looking  for  a  new  mana¬ 
ger,”  he  said,  and  offered  him  the  job  as 
publisher. 

Tapahe  explained  that  the  Times, 
founded  in  1961,  is  owned  by  the  Nava¬ 
jo  Tribe  and  has  been  regarded  in  the 
past  as  an  extension  of  the  tribal  gov¬ 
ernment. 

“We  want  to  make  that  as  remote  as 
possible  and  be  a  business  on  our 
own,’’  Tapahe  said.  ‘‘The 
Administration  is  preparing  a  separation 
into  three  branches  of  government, 
and  we’re  urging  they  also  recognize 
the  Fourth  Estate.” 
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Today’s  Weather 


Navajo  Times  prototype 

umn  format  and  conform  to  the  new 
standard  advertising  units,  Tapahe 
said. 

He  said  building  up  the  Times’  local 
ad  staff  is  another  priority. 

The  paper  is  printed  in  Albuquerque 
by  a  direct  mail  and  commercial  press 
subsidiary  of  Harte-Hanks  Com¬ 
munications,  but  Tapahe  said  the 
Times  is  “in  the  market”  for  a  four  or 
five  unit  offset  press  to  be  located  in 
Window  Rock. 

It  uses  a  Compugraphic  VDTs  and 
typesetting  system. 

Though  the  paper  is  primarily  in  Eng¬ 
lish,  it  does  run  “at  least  once  a  month” 
a  full  page  of  Navajo  language  features 
and  will  run  the  feature  once  a  week 
when  it  become  a  daily,  said  managing 
editor  Mark  Trahant,  25,  who  is  himself 
Shoshone-Bannock. 

Trahant  said  the  Times  currently  has 
three  full-time  reporters  and  will  have 
to  add  four  or  five  more  to  go  daily. 
“We  prefer  Indian  journalists,”  he 
said.  “Primarily  we  need  journalists 
who  can  speak  Navajo.  The  Navajo 
language  is  still  very  strong.” 

The  Times  will  subscribe  to  UPl 
when  it  goes  daily,  he  said,  and  will 
offer  readers  a  “well  edited”  section  of 
world  and  national  news. 

Trahant  said  the  Times  will  get  UPl’s 
high  speed  wire  and  share  a  satellite 
dish  with  a  local  radio  station. 

Some  major  stories  of  interest  to  the 
Navajos  are  energy,  water  rights,  and 
illegal  immigration,  he  said,  adding  that 
the  whole  issue  of  economic 
development  of  the  reservation 
demands  constant  coverage,  especially 
with  unemployment  among  Navajos  in 
the  50%  to  80%  range. 

(Continued  on  page  28) 
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LOREN  TAPAHE,  publisher  of  Navajo  Times,  points  to  prototypes  for 
going  doily. 
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THE  FIRST  AMENDMEW 

V. 

IMON  POUTHM  SPENDING 


T 

M.  he  First  Amendment  was  w  ritten 
nearly  200  years  ago  to  protect  the 
right  of  all  .Americans  to  freely  ex¬ 
press  their  own  opinions — and  the 
right  not  to  support  opinions  with 
w  hich  they  disagree. 

But  despite  the  First  .Amendment, 
one  group  in  America  has  the  power 
to  force  men  and  women  to  finan¬ 
cially  support  political  causes  and 
candidates  they  oppose — or  lose 
their  jobs.  That  group  is  organized 
labor. 

Federal  labor  law  as  well  as  some 
state  laws  permit  unions  and  employ¬ 
ers  to  require  working  .Americans  to 
pay  union  dues  xs  a  condition  of  em¬ 
ployment,  regardless  of  w  hether  or 
not  the\  want  to  join  or  support  a 
union.  As  a  result,  the  ,AFL-CI()  and 
member  unions  collect  more  than 
$3.S  billion  per  year — $10  million  a 
day — in  compulsory  dues. 

This  mxssive  amount  of  union  trea¬ 
sury  money,  often  called  “soft 
moneyC  cannot  be  used  for  direct 
cash  contributions  to  candidates  for 
federal  office.  But  federal  election  law 
permits  the  use  of  “soft  money"  for  a 
host  of  union  acti\ities  for  candidates, 
political  parties,  referendums  and 
ideological  causes. 

And  spend  it  the  unions  do.  Politi¬ 
cal  historian  Theodore  White  called 
the  AFL-CK)  political  effort  in  1968 


1  f  you  would  like  further  informa¬ 
tion  about  this  fundamental  abuse  of 
the  First  .Amendment,  plexse  w  rite  us 
for  a  copy  of  our  pamphlet,  “The 
First  .Amendment  \'S.  Union  Political 


“unprecedented  in  .American  history" 

It  included,  for  example,  the  registra¬ 
tion  of  4.6  million  \oters,  the  printing 
and  distribution  of  115  million  pamph¬ 
lets  and  leaflets,  telephone  banks  in 
6.38  localities,  "72,225  house-to- 
house  canvassers,  and  nearly 
1  ()(),()()()  volunteers  on  election  day. 

Labor  columnist  Victor  Riesel  esti¬ 
mates  that  the  cost  of  organized 
labor's  unreported  “in-kind"  politi¬ 
cal  activities  in  197’6  wxs  over  Si 00 
million.  .Allowing  for  inflation  and 
the  dramatic  increase  in  union  polit¬ 
ical  action,  that  figure  could  top 
$150  million  in  1984. 

In  response,  more  and  more 
union  members  are  speaking  out 
against  the  flagrant  abuse  of  their 
First  Amendment  rights,  looking  to 
the  nation’s  courts  for  help. 

The  I'.S.  Supreme  Court  hxs  ruled 
that  the  use  of  compulsory  union 
dues  for  political,  ideological  and 
other  non-collective  bargaining  activ¬ 
ities  is  unconstitutional,  violating  em¬ 
ployees'  First  Amendment  rights.  But 
some  courts  have  strayed  badly  in 
their  interpretation  of  the  legal 
precedents. 

This  fall,  the  .National  Right  to 
Vi'ork  Legal  Defense  Foundation  will 
seek  from  the  Supreme  Court  a  strict 
definition  of  collective  bargaining 
and  a  uniform  remedy  to  protect  the 


Spending:  A  26-Year  Legal  Battle  for 
Employees'  Political  Freedom",  and 
more  information  about  the  land¬ 
mark  exse,  Ellis  Fails  v.  BRAG.  Or 
call  Joanna  Boyce  at  800-3.36- .3600. 


constitutional  rights  of  American 
workers  against  the  use  of  their 
compulsory  dues  for  union  political 
spending.  (Ellis  Fails  v.  Brother¬ 
hood  of  Railway,  Airline  and 
Steamship  Clerks) 

The  issue  is  clear,  the  abuse  w  ide¬ 
spread.  Rank  and  file  workers,  espe¬ 
cially  those  w  ho  cii(H)se  not  to  be¬ 
come  union  members,  have  little  or 
no  say  as  to  w  hich  candidates  and 
causes  their  money  is  used  to 
support. 

.As  a  federal  appeals  court  has 
stated,  this  w  holt*sale  violation  of  em¬ 
ployees'  First  .Amendment  rights  dam¬ 
ages  workers  nvice:  They  are  foreexi 
to  “contribute "  to  political  candidates 
they  oppose,  and  their  ability  to  fi¬ 
nance  candidates  they  do  support  is 
thereby  severely  diminished. 

Nearly  2(M)  years  ago.  Thomas  Jef¬ 
ferson  w  rote:  “To  compel  a  man  to 
furnish  contributions  of  money  for 
the  propagation  of  opinions  which  he 
disbelieves,  is  sinful  and  tyrannical!' 

Unhappily,  such  ty  ranny  prevails  in 
.America  today  in  the  form  of  union 
political  spending  financed  by  com¬ 
pulsory  union  dues.  This  tyranny  can 
only  be  eliminated  by  the  combined 
action  of  an  informed  press,  an 
aroused  citizenry  and  a  responsible 
judiciary. 


National  Right  to  >^'ork  Legal 
Defense  Foundation 
8001  Braddock  Road 
Springfield.  VA  221()0 


UPl  to  fund  reader  study  forASNE 


A  research  study,  similar  to  the 
“Changing  Needs  of  Changing  Read¬ 
ers”  project  conducted  five  years  ago, 
will  be  undertaken  by  the  American 
Society  of  Newspaper  Editors  this  fall. 

The  study  will  be  funded  by  United 
Press  International. 

“Changing  Needs  of  Changing  Read¬ 
ers  H”  will  be  conducted  by  Ruth  Clark 
and  her  new  firm,  Clark,  Martire  and 
Bartolomeo.  In  1978,  Clark  conducted 
the  first  “changing  readers”  study, 
which  was  widely  used.  More  than 
7,000  copies  were  distributed,  and 


many  of  the  recommendations  from  the 
earlier  study  were  adopted  by  news¬ 
papers  around  the  nation. 

Creed  Black,  president  of  ASNE  and 
publisher  of  the  Lexington  (Ky.) 
Herald-Leader,  said,  “It's  vital  for  the 
continued  healthy  growth  of  newspapers 
to  understand  what  readers  want 
and  how  well  we’re  meeting  those 
needs.  The  five  years  since  the  first 
‘changing  readers'  have  been 
tumultuous.  It’s  time  to  check  again 
and  develop  a  fresh  perspective.” 

William  Geissler,  senior  vicepresi¬ 
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dent  for  marketing  and  development, 
said,  “UPI  is  committed  to  newspapers. 
Our  future  is  linked  to  a  vigorous 
newspaper  industry,  with  close  ties  to 
its  readers.  This  study  will  provide 
newspapers  with  the  information  and 
understanding  required  for  people  to 
adapt  and  meet  the  changes  and  chal¬ 
lenges  of  the  decade  of  the  eighties.” 

Black  said  the  study  will  be  con¬ 
ducted  under  the  supervision  of  the 
ASNE  Readership  and  Research  Com¬ 
mittee,  headed  by  Robert  M.  Stiff,  edi¬ 
tor  of  the  St.  Petersburg  Independent. 
A  subcommittee  chaired  by  Robert 
Comstock,  executive  editor,  Hacken¬ 
sack  (N . J . )  Record,  has  been  appointed 
to  manage  the  project.  Other  sub¬ 
committee  members  include  C.W.  Bak¬ 
er,  vicepresident/news,  Knight-Ridder 
Newspapers,  Miami;  David  Butler, 
metropolitan  editor,  Denver  Rocky 
Mountain  News;  Gene  Foreman,  man¬ 
aging  editor,  Philadelphia  Inquirer; 
Donna  Hagemann,  executive  editor, 
Utica  (N.Y.)  Observer-Dispatch  and 
Daily  Press;  and  James  B.  King,  editor, 
Seattle  (Wash.)  Times. 

According  to  Clark,  president  of 
CM&B,  which  is  headquartered  in 
New  York  City,  “UPI  deserves  a  vote 
of  real  thanks  for  making  this  needed 
update  possible.  Though  UPI  is  funding 
the  study,  the  wire  service  will  not  be 
involved  in  its  design  or  imple¬ 
mentation.” 

The  project  will  be  completed  in  two 
phases.  First,  focus  groups  will  be  held 
in  six  different  locations  across  the 
U.S.,  and  a  questionnaire  will  be 
developed  from  ideas  generated  in  the 
groups.  In  the  second  phase,  a  sample 
of  1 ,200  persons  will  be  interviewed  by 
telephone.  This  will  provide  per¬ 
centages  to  establish  how  widely  the 
ideas  from  the  focus  groups  are  shared 
by  the  national  sample.  The  report  on 
the  project  will  include  the  focus  group 
findings,  the  national  sample  results 
and  the  questionnaire. 

Stiff  said,  “This  study  will  enable 
editors  to  conduct  their  own  research 
to  determine  the  extent  to  which  the 
national  findings  are  replicated  in  their 
communities  and  to  compare  local 
readers  to  the  national  sample.  A  fear  I 
have  with  national  surveys  is  that  edi¬ 
tors  will  adopt  the  conclusions  for  their 
own  localities,  even  though  the 
differing  population,  demographics, 
newspapers  and  competition  might 
make  those  figures  meaningless  in  their 
cities  and  situations.  This  project  will 
provide  the  tools  to  avoid  that  pitfall.” 

This  study  is  expected  to  be  com¬ 
pleted  next  spring  so  that  the 
researchers  can  report  their  findings  at 
the  ASNE  convention  in  Washington 
next  May. 
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Reading  on  the  rise 
according  to  survey 

In  an  age  of  proliferating  electronic 
media  as  forms  of  entertainment, 
Americans  are  reading  more  than  ever, 
according  to  a  New  York  Times  story 
by  Edward  B.  Fiske. 

The  Times  story  was  based  on 
“extensive  interviews”  with  readers, 
educators,  publishers  and  scholars. 

The  story  said  that  women,  who  used 
to  read  less  than  men,  now  read  more, 
that  nonfiction  “may  be  prosper¬ 
ing”  at  the  expense  of  fiction,  and  that 
reading  is  becoming  more  specialized. 

Young  people  read  more  than  older 
people,  while  retired  people  read  less 
than  when  they  were  working,  the  story 
said.  It  also  stated  that  whites  read 
more  than  blacks. 

The  effect  on  newspapers  is  that  two 


out  of  three  Americans  now  read  a 
newspaper  “on  any  given  day,”  the 
story  stated.  It  noted  that  this  is  less 
than  the  early  1970s  when  three  out  of 
four  Americans  read  a  newsapaper 
each  day,  but  the  story  noted  that  total 
newspaper  circulation  has  been  grow¬ 
ing  in  the  last  six  years. 

The  story  pointed  out  that  total  daily 
circulation  in  1982  stood  at  62.5  million, 
close  to  the  record  high  of  63. 1  million 
in  1973,  while  Sunday  circulation  “has 
grown  consistently”  from  43.7  million 
in  1946  to  5 1 .7  million  in  1973  and  56.3 
million  in  1982. 

The  story  pointed  out  that  the  litera¬ 
cy  level  of  newspaper  stories  has  great¬ 
ly  increased.  It  noted  that  through 
World  War  II  newspapers  were  written 
on  a  6th  grade  level,  but  now  wire  serv¬ 
ice  stories  are  written  on  the  1 1th  grade 
level  and  sports  stories  are  on  the  10th 
grade  level. 


Other  findings  in  the  story  were: 

Nine  out  of  ten  Americans  18  years 
or  older  read  at  least  one  magazine  in  an 
average  month; 

Library  use  has  grown  at  twice  the 
population  rate  in  the  last  four  decades; 

50.000  book  titles  will  be  published 
this  year,  the  highest  ever,  while  per 
capita  book  sales  among  the  reading 
age  population  rose  to  4.89  in  1980  from 
2.75  in  1970. 

The  story  noted  that  a  recent  survey 
for  the  International  Reading  Associa¬ 
tion  of  102  Delaware  households  found 
the  median  daily  reading  time  for 
books,  newspapers  and  magazines  was 
158  minutes.  Reading  time  varied  by 
education  level,  the  story  continued, 
with  the  daily  average  55  minutes  for 
those  who  never  went  past  grade 
school  and  rising  to  194  minutes  for 
those  who  graduated  college. 


Flexibility 


Count  on  me..*  and  TV  Data. 

I’m  Scott  Nelson,  a  technician  at  TV  Data. 

Every  day,  we  deliver  a  unique  product  to  each  of  our  clients. 

That  means  you  get  program  information  for  the  channels  you  want. 

In  the  format,  typeface  and  point  size  you  specify. 

Delivered  by  wire  or  mail  (camera-ready). 

1V[3/\IA 

The  leader  in  TV  listings  and  TV  editorial  services. 

_ Northway  Plaza  /  Glens  Falls,  NY  12801  /  (518)  792-9914 

Toll-Free  Line  (800)  833-9581  /  New  York  Toll-Free  Line  (800)  462-1 1 10  /  Toronto  Tie  Line  (416)  366-9319 

_ An  affiliate  of  United  Media  Enterprises _ 
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Post  Corp.  to  be  acquired 
by  Gillett  for  $118  million 


Post  Corp.  of  Appleton,  Wis., 
announced  it  has  agreed  in  principle  to 
be  acquired  by  Gillett  Com¬ 
munications.  a  subsidiary  of  Gillett 
Group  of  Nashville,  Tenn.,  a  privately 
held  company. 

The  acquisition  will  be  for  S65  per 
share,  or  about  $118  million,  for  Post's 
1.8  million  outstanding  common 
shares. 

Post  Corp.  owns  and  operates  three 
daily  newspapers  and  also  publishes 
suburban  and  weekly  newspapers  in 
five  states,  five  tv  and  three  radio  sta¬ 
tions,  and  three  commercial  plants. 
The  company  has  operations  in  a  total 
of  nine  states. 

Its  three  dailies  are  Dedham  Daily 
Transcript  'dnd  Waltham  News-Trihune 
in  Massachusetts  and  Appleton-Neenah- 
Menasha  (Wise.)  Post-Crescent. 

Post  also  formed  a  partnership  with 
Metro  Vision,  a  cable  subsidiary  of 
Newhouse  Newspapers,  to  bid  on 
franchises  in  the  Milwaukee  area.  The 
agreement  gave  Post  a  20%  position  in 
any  Milwaukee  franchises  assigned  to 
Metro  Vision. 

The  Walter,  Tornius,  and  Minahan 


families  and  David  L.  Nelson, 
executive  vicepresident  and  chief 
financial  officer,  control  47%  of  Post 
stock. 

Vic  Minahan,  president  of  Post 
Corp.,  said  the  directors  “had  talked 
for  some  time  about  the  future  of  the 
company”  and  decided  to  “test  the 
waters.”  He  said  after  talks  with 
investment  bankers  and  several  pro¬ 
spective  buyers,  “Mr.  Gillet  named  a 
price  we  couldn’t  refuse.” 

As  part  of  a  retrenchment  in  1981, 
Post  Corp.  sold  or  shut  down  the  12 
paid  circulation  weeklies  and  several 
shoppers  comprising  its  Milwaukee 
suburban  group. 

Gillett  Group  is  controlled  by  George 
N.  Gillett,  Jr.,  its  chairman.  Gillett 
Communications  owns  two  television 
stations  in  Nashville  and  Bakersfield, 
Ca. 

The  agreement  is  still  subject  to 
approval  by  the  Post  board  and  the 
Federal  Communications  Commission. 

For  the  first  half  of  the  year.  Post 
Corp.  reported  net  income  of  $2.1  mil¬ 
lion,  or  $1 . 15  per  share,  on  revenues  of 
$44.7  million. 


Audit  bureau 

(Continued  from  page  10) 


success”  in  maintaining  the  circulation 
volume  despite  aggressive  pricing. 

“This  was  accomplished  through 
effective  promotion,”  he  said. 

Ford  reported  that  Gannett’s  circula¬ 
tion  volume  from  1981  to  1982  dropped 
48,952  daily  and  went  up  13,2 19  on  Sun¬ 
day.  During  the  same  period,  he  said, 
circulation  revenue  climbed 
$30,689,000  or  11.3%. 

“Aggressive  pricing”  also  is  needed 
to  reduce  revenue  demands  on 
advertising,  he  stated. 

“If  we  hadn’t  been  aggressive, 
advertising  would  have  had  an  even 
greater  revenue  share  to  produce,” 
Ford  said. 

But  a  total  newspaper  effort  is  re¬ 
quired  to  raise  prices  without  seriously 
impacting  circulation  figures,  he  went 
on.  Joining  in  should  be  promotion, 
news  and  production  to  produce  a  high 
quality  product  and  timely  press  runs 
while  the  circulation  director  provides 
enthusiasm  from  the  district  manager 
to  the  customer  service  reps. 

In  another  session,  publishers  were 
cautioned  that  improper  agreements 
between  newspapers  and  independent 
circulation  contractors  could  lead  to 
lawsuits. 

L.  Michael  Zinser,  a  Nashville  attor¬ 
ney,  who  represents  the  Pacific 
Northwest  Circulation  Managers,  said 
the  key  question  in  a  lawsuit  is  whether 
the  contractor  is  really  an  employee  of 
the  paper.  If  a  court  deems  he  is,  the 
lawyer  said,  the  newspaper  could 
become  liable  in  actions  involving  acci- 
dents,  labor  violations,  taxes, 
unemployment  and  antitrust. 

At  a  panel  on  Newspaper  In 
Education,  participants  generally 
agreed  that  NIE  programs  are  not 
circulation  builders  in  the  short  run,  but 
may  have  future  benefits  in  developing 
readership.” 

“NIE  helps  the  reluctant  reader 
learn  to  read,”  said  Amy  Bedford,  pro¬ 
motion  manager  at  the  Pendleton 
(Ore.)  East  Oregonian.  “If  you  can’t 
get  young  people  to  read  at  an  early  age 
they  are  going  to  become  newspaper 
readers.” 

She  was  supported  by  Tigard,  Ore¬ 
gon,  high  school  teacher  Joy  Lindner, 
who  remarked;  “If  you  want  to  sell  the 
product  you  must  make  the  person 
want  to  use  it.” 

Lindner,  an  NIE  consultant,  added 
that  her  experience  in  running  NIE  pro¬ 
grams  shows  that  “when  kids  bring 
home  a  newspaper  from  school,  the 
parents  will  start  buying  it.” 


RAILROAD 

EAC!TS,FASr. 


If  you  want  more  facts  for  your  railroad 
story,  call  us.  We’ll  be  glad  to  update 
your  information  about  America’s 
freight  railroads. 


A.SS(X:iArK)N 

t»'AMtJUCAN 

RA1LR(>\1>S 


FREIGHT  RAIIROADS 
ARE  ON  THE  MOVE. 
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New  weekly 
planned  in 
Washington,  D.C. 

By  Ellen  M.  Weber 

Plans  are  nearly  complete  for  a  new 
40  to  80  page  weekly  newspaper  in 
Washington,  D.C.,  that  investors  say 
will  be  different  in  content  and  design 
than  other  “alternative”  publications. 

The  paper,  tentatively  titled  Poto¬ 
mac  Fever,  is  scheduled  to  begin 
publishing  this  November,  It  is  being 
planned  by  longtime  Washington  jour¬ 
nalist  Jeff  Stein,  with  investors 
including  Mort  Zuckerman,  a  real 
estate  developer  and  owner  of  the 
Atlantic,  and  Martin  Peretz,  editor-in- 
chief  and  president  of  the  New  Republ¬ 
ic.  James  K.  Glassman,  publisher  of  the 
New  Republic,  is  serving  as  an  editorial 
consultant. 

The  publication  will  not  be  an  alterna¬ 
tive  newspaper  resembling  the  Boston 
Phoenix  or  the  Village  Voice,  accord¬ 
ing  to  Stein. 

“We  hope  to  create  an  entirely  new 
form,”  he  said.  “It  will  represent  a  new 
generation  of  weekly  newspaper/ 
magazine  publishing  in  this  country.” 

Stein’s  initial  plans  call  for  a  “clean, 
uncluttered”  tabloid  on  heavy,  high- 


quality  paper,  with  some  use  of  color. 
“We  plan  to  borrow  the  best  (features) 
from  several  European  and  American 
pubications,”  he  said. 

Zuckerman  said  they  are  currently 
“testing”  ideas  on  how  the  paper 
should  look  and  what  the  content 
should  be.  “We’re  trying  to  get  a  feel 
for  the  kind  of  weekly  that  will  work 
well  in  Washington,”  he  said. 

There  are  already  two  weekly  news¬ 
papers  being  published  in  Washington, 
Washington  Tribune  and  the  City 
Paper.  Both  are  distributed  free. 

Potomac  Fever,  which  Stein 
estimates  will  cost  $1.3  million  to 
launch,  will  sell  for  50^. 

The  paper  will  include  heavy  cover¬ 
age  of  local,  national  and  international 
politics.  “It  will  focus  on  how  Wash¬ 
ington  operates  behind  the  headlines, 
how  the  deals  work,  who  the  people 
are,”  Stein  said. 

In  addition,  the  paper  will  cover  local 
neighborhoods,  commercial  activities 
and  the  arts  “from  rock  music  to  the 
galleries,”  Stein  said.  Also  included 
will  be  gossip  columns — similar  to  The 
New  Yorker’s  “Talk  of  the  Town” — about 
lawyers,  politicians  and  media  per¬ 
sonalities. 

“We  want  to  create  a  sense  of  the 
city  that  doesn’t  seem  to  exist  in  the 
other  media,”  Stein  said. 

Initially,  about  85%  of  the  articles 
will  be  written  by  freelance  writers. 


although  a  few  full-time  employees  will 
be  hired,  he  said. 

Stein,  39,  is  a  former  editor  of  the 
weekly  City  Paper.  He  has  served  as 
Washington  editor  for  The  Progressive, 
and  has  written  for  Esquire,  Boston 
Globe,  Washington  Post  and  Village 
Voice. 

Zuckerman,  who  is  currently 
developing  real  estate  in  Washington 
and  its  suburbs,  said  he  became 
involved  in  the  project  because  he  is 
“interested  in  the  city  and  in  publish- 
ing.” 

“I  think  it’s  an  idea  that  can  work,” 
he  added. 

N.Y.  Times  Co.  to  sell 
last  education  unit 

Teaching  Resources  Corporation,  a 
New  York  Times  Co.  subsidiary  which 
publishes  educational  materials  for 
special  and  early  childhood  education, 
has  agreed  to  sell  its  business  to  DLM, 
Inc.,  a  publisher  with  headquarters  in 
Allen,  Texas. 

The  acquisition  is  expected  to  close 
on  November  I,  1983. 

With  the  sale  of  Teaching  Resources, 
and  the  sale  earlier  in  1983  of  Educa¬ 
tional  Enrichment  Materials,  an  audio¬ 
visual  materials  company,  the  New 
York  Times  Company  will  leave  the 
educational  materials  field. 


EDISON’S  NEW  INNOVATION? 


Of  course  not. 


When  Thomas  Edison 
perfected  the  first  commer- 
cialiy  practical  incandescent 
lamp  in  1879,  it  certainly  was 
an  innovation  at  the  time. 

But  a  new  innovation,  never! 
As  a  professional,  you 
recognize  a  redundancy. 
And  you  avoid  it. 

There's  something  else  we'd 
like  you  to  avoid  —  misuse  of 
our  trademarks  Cat  and 
Caterpillar.  We  make  a  line 
of  construction  machinery 
that  includes  track-type  trac¬ 
tors,  wheel  and  track-type 
loaders,  excavators,  wheel 
tractor-scrapers,  off-highway 
trucks,  wheel  dozers  and 
motor  graders.  We  also 
make  pipelayers,  compac¬ 


tors,  log  skidders,  lift  trucks 
and  diesel  engines. 

Other  companies  make  pro¬ 
ducts  similar  to  ours.  Some 
even  paint  them  yellow  like 
us.  But  those  products  don't 
carry  the  CATERPILLAR  trade¬ 
mark.  CATERPILLAR  and  CAT 
are  registered  trademarks  of 
Caterpillar  Tractor  Co. 

When  you  use  our  name  or 
trademarks,  please  make 
certain  you're  writing  about 
us  or  the  products  we  make. 
It's  important. 

Thank  you. 


fH  CATERPILLAR 
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Good ban 

J.  Nicholas  Goodban  was  named 
vicepresident  and  executive  director  of 
Chicago  Tribune  Charities  and  execu¬ 
tive  director  of  the  Chicago  Tribune 
Foundation.  He  will  develop  and 
administer  philanthropic  programs. 

Goodban  has  been  a  program  associ¬ 
ate  and  officer  of  the  independent,  Chi¬ 
cago-based  Joyce  Foundation  and  was 
involved  in  grantmaking  to  a  wide  vari¬ 
ety  of  nonprofit  organizations  and  pro¬ 
jects.  Previously,  he  was  with  the  Illi¬ 
nois  Humanities  Council. 

*  ♦  * 

Christopher  Straka  was  pro¬ 
moted  to  national  advertising  manager 
of  the  Colorado  Spritif^s  Sun.  He  has 
been  an  accountant  executive  since 
June  of  1980. 


Greer  Wadsworth 

Thomas  H.  Greer  was  appointed 
sports  editor  of  the  Cleveland  Plain 
Dealer.  Greer  was  with  the  Phi¬ 
ladelphia  Inquirer  as  a  general  sports 
reporter  and  boxing  writer. 

Hal  Lebovitz,  sports  editor  since 
1964,  has  served  in  an  emeritus  capac¬ 
ity  the  past  three  years  and  continues  as 
sports  editor  emeritus  and  columnist. 

Greer  worked  previously  at  the  Plain 
Dealer  from  1973  to  1976  as  a  general 
assignment  reporter.  He  has  also  has 
been  on  the  sports  staff  of  the  Chicago 
Sun-Times  and  the  Philadelphia  Bulle¬ 
tin  and  was  a  columnist  for  the  New 
York  Daily  News. 


The  information 
speciaiists  at 
Phiiiips 
Petroieum 
wiii  help  you. 
Call  us. 


Bill  Adams 
Dan  Harrison 
Jere  Smith 
Susan  Stoffle 
Dave  Dryden 
Bill  Flesher 


(918)  661-5224 
(918)  661-5204 
(918)  661-4982 
(918)  661-4974 
(918)  661-4987 
(918)  661-6760 


Research  &  Development 
Jerry  Regan  (918)  661-8727 


BARTLESVILLE  OKLAHOMA  7400* 


Charlie  Wadsworth,  Orlando 
Sentinel  columnist,  hasretired, ending  a 
45-year  writing  career  with  the  news¬ 
paper.  He  handled  a  variety  of  duties 
including  sports  writer  and  editor,  man¬ 
aging  editor,  television  columnist  and 
special  events  manager.  Wadsworth 
had  written  the  paper's  popular  “Hush 
Puppies”  column  daily  since  1961  until 
last  year  when  he  cut  back  to  three  a 
week. 

*  *  * 

Stephen  H.  Dunphy,  business  edi¬ 
tor  of  the  Seattle  Times,  was  promoted 
to  economy  editor,  encompassing  busi¬ 
ness,  labor,  marine  and  real  estate 
news.  He  will  continue  to  write  his  Sun¬ 
day  business  column. 


NEWSPEOPLE 


James  M.  Donna,  former  New 
York  City  bureau  chief  for  the  Associ¬ 
ated  Press,  was  appointed  director  of 
Wide  World  Photos  Inc.,  the  AP’s 
international  commercial  picture  sub¬ 
sidiary.  Donna  was  with  AP  in  various 
posts  including  enterprise  editor,  from 
1973  to  1982,  when  he  left  to  become 
deputy  director  of  Gamma-Liaison,  a 
photo  agency. 

*  *  * 

Ray  Kipp,  formerly  with  the  San 
Diego  Union,  and  Marcus  Stern, 
formerly  assistant  managing  editor  of 
States  News  Service  in  Washington, 
D.C.,  joined  the  Copley  News  Service 
bureau  in  Washington.  Kipp  will  focus 
on  the  upcoming  national  political  cam¬ 
paign  and  Stern  joins  the  Washington 
operation  to  expand  coverage  of 
interest  to  the  Los  Angeles  basin  where 
Copley  Press  operates  three  dailies. 

♦  *  * 

Dennis  Wiesnoski  has  joined  the 
Chicago  office  of  Penthouse  magazine 
as  an  account  executive.  He  was  a  sales 
representative  for  the  retail  ad 
department  of  the  Chicago  Sun-Times. 
*  *  * 

George  J.  Kiefer  was  named 
national  advertising  manager  of  the 
Detroit  News,  in  a  move  from  national 
advertising  manager  of  Booth  News¬ 
papers,  Inc.  Earlier  Kiefer  was  group 
co-op  sales  manager  and  a  national 
advertising  representative  with  Booth 
Newspapers. 

♦  *  ♦ 

Betsy  Buffington,  former  assis¬ 
tant  managing  editor/features  for  the 
Boston  Herald,  was  promoted  to  editor 
of  the  Sunday  Boston  Herald. 

Buffington  earlier  was  features  edi¬ 
tor  of  the  International  Herald  Tribune 
in  Paris,  photo  editor  of  the  Unesco 
magazine.  The  Courier,  and  associate 
editor  of  Medical  World  News.  She  is 
married  to  George  W.  Bates,  a  news 
editor  at  the  Boston  Herald. 


the  most  experienced 
executive  recruiting  firm  in 
newspaper,  broadcasting  and  cabie 

More  than  16  years  as  specialists  m  the  communications  industry. 

For  a  confidential  discussion,  call  312-394-9330. 


ONE  CROSSROADS  OF  COMMERCE 
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Parichy 


Jacobs 


Wishart 

VICEPRESIDENTIAL  APPOINTMENTS— The  Philadelphia  Inquirer  and 
Daily  News  have  promoted  three  executives  to  vicepresidential  posts. 

Richard  Jacobs,  Philadelphia  Newspapers  Inc.  controller,  was  named 
vicepresident  for  finance  and  treasurer. 

John  Parichy,  Inquirer  advertising  director,  was  named  vicepresident  for 
Inquirer  advertising. 

Rodney  Wishart,  Daily  News  advertising  director,  was  named  vicepresi¬ 
dent  for  Daily  News  Advertising. 


IN  THE  NEWS 


Edited  by  LENORA  WILLIAMSON 

John  W.  Sweeney,  advertising 
director  of  the  Houston  Chronicle  since 
1980,  was  promoted  to  director  of  sales 
and  marketing,  with  research  and  pro¬ 
motion  in  his  area  of  responsibility. 
Sweeney  had  been  advertising  director 
of  the  Boston  Herald  American  before 
moving  to  Houston  and  was  with  the 
Trenton  Times  and  the  Washington 
Post  earlier  in  his  career. 

♦  ♦  * 

Don  Clasen  is  the  new  editor  of 
Community  Newspapers  of  Central 
Illinois,  the  newspaper  division  of 
Tazewell  Publishing  Company.  Clasen 
has  worked  in  the  news  department  of 
the  Des  Moines  Register  and  Tribune 
Co.  for  17  years,  having  served  as  pic¬ 
ture  editor,  state  editor,  home  and 
family  editor,  and  sports  editor. 

*  *  * 

James  T.  Ed-'ins  and  Thomas  C. 
Smith  were  promoted  to  state  circula¬ 
tion  manager  and  circulation  sales  man¬ 
ager  respectively  of  Richmond  News¬ 
papers,  Inc.  Eddins  has  responsibility 
for  distribution  of  the  Richmond  Times- 
Dispatch  and  the  News  Leader 
throughout  Virginia,  excluding  the 
metropolitan  area.  Smith  will  be 
responsible  for  circulation  growth  of 
both  newspapers. 

3|C  *  * 

John  W.  Tilsch,  who  joined  the 
Santa  Fe  railroad’s  public  relations 
department  in  1946  and  since  1974  has 
served  as  special  representative,  re¬ 
tired  August  31. 

:1c  3|(  * 

Rebecca  Fanning  joined  the  A//«- 
neapolis  Star  and  Tribune  as  public  re¬ 
lations  manager,  from  the  Christopher 
Miller  &  Company  public  relations 
agency  in  Minneapolis  where  she  was 
vicepresident  and  director  of  media  re¬ 
lations.  Earlier  in  her  career.  Fanning 
was  a  reporter  for  United  Press 
International  in  Idaho  and  Iowa. 


Charles  Goldsmith  was 
appointed  Pittsburgh  bureau  manager 
for  United  Press  International  and  will 
oversee  the  news  operation  in  Pittsburgh 
and  western  Pennsylvania.  He 
joined  the  bureau  staff  in  March  after 
four  years  as  a  U  PI  reporter  and  bureau 
manager  in  Maine. 

*  ♦  * 

Two  key  executive  changes  follow 
the  decision  of  Landmark  Com¬ 
munications,  Inc.,  to  establish  its 
cablevision  division,  TeleCable,  as  an 
independent  company. 

Alfred  F.  Ritter  Jr.,  Landmark 
vicepresident/finance,  has  joined 
TeleCable  as  chief  financial  officer. 
Ritter  has  been  with  Landmark  since 
1976,  first  as  corporate  controller. 

Edward  C.  Oldfield,  vicepresi¬ 
dent  for  corporate  development  of 
TeleCable,  assumes  additional  duties 
as  vicepresident  of  Landmark  and 
assistant  to  Frank  Batten,  chairman 
of  the  board  of  Landmark  and  Tele¬ 
Cable.  Oldfield  joined  TeleCable  in  1971 
following  a  Navy  career  and  served  as 
treasurer  before  assuming  corporate 
duties  in  1974. 


Richard  F.  Spears  was  named 
vicepresident  for  marketing  at  the 
Greensboro  (N.C.)  News  &  Record. 
He  has  been  advertising  director  of  the 
newspapers  since  1979. 

Robert  F.  Nay,  retail  advertising 
manager,  became  advertising  director, 
and  Deborah  D.  Musselwhite 
assumed  Nay’s  former  post. 

(Continued  on  page  24) 


McNAUGHT 


Your  best 
investment  in 
an  economic 
coiumnist 


Louis  Rukeyser 


The  most  widely  recognized 
commentator  on  the  U.S. 
economy  in  print  today. 
Invest  in  your  newspaper; 
get  bullish  on  Rukeyser. 

Call  collect  (212)  682-8787 

McNAUGHT  SYNDICATE 

300  E.  42nd  Street 
New  York,  N.Y.  10017 


50  YEARS  OF  DESIGN  EXPERIENCE 
Exclusively  for  the  Newspaper  Industry 

consultation,  planning  and  design 
for  buildings  and  process  systems 


WILLIAM  GINSBERG  ASSOCIATES 
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Newspeople 

(Continued  from  page  23) 


Buckner 


Richard  Battin,  managing  editor 
of  four  biweekly  Lerner  Newspapers  in 
Chicago  since  1980,  moved  to  metropol¬ 
itan  editor  of  the  Fort  Wayne  (Ind.) 
News-Sentinel.  He  replaced  Joseph 
Weiler,  who  was  named  managing 
editor.  Louis  Heldman,  who  had 
served  as  managing  editor  since  1981, 
joined  the  Miami  Herald. 

Before  the  Lerner  post,  Battin  was 


Epperheimer 


Ceppos 


night  city  editor  of  the  San  Diego 
(Calif.)  Union  and  an  assistant  city  edi¬ 
tor  of  the  San  Jose  (Calif.)  Mercury- 
News. 

Charlene  Mires,  assistant  metro¬ 
politan  editor  for  the  weekly  Neighbors 
sections,  was  named  Battin’s  assistant 
for  the  daily  Metro  News  section. 


SAN  JOSE  PROMOTIONS — Key  appointments  announced  by  the  San 
Jose  Mercury  News  include: 

Jerry  Ceppos,  named  managing  editor,  assuming  responsibility  for  news  in 
the  morning  and  weekend  editions  and  will  oversee  business  coverage  and 
Perspective,  the  Sunday  commentary  section.  He  joined  the  Mercury  News  in 
1981  as  associate  editor  of  the  morning  edition. 

Jennie  Buckner,  named  managing  editor/afternoon,  moving  from  assistant 
managing  editor/features.  She  joined  the  paper  as  feature  editor  in  1978. 


John  Epperheimer,  named  assistant  managing  editor/news.  He  is  in  charge 
of  the  newsroom  at  night  and  supervises  national  and  news  desks  for  the 
morning  edition  with  responsibility  for  the  weekly  Science  &  Medicine  section. 
Epperheimer  joins  the  Mercury  News  from  the  Charlotte  (N.C.)  News,  where 
he  was  executive  editor. 


Albert  Cross  was  named  general 
manager  of  the  Monterey  (Calif.) 
Peninsula  Herald,  succeeding 
Richard  B.  Gifford,  who  retired. 

Cross  joined  the  Herald  as  managing 
editor  in  1971  from  the  Toledo  Blade 
and  was  appointed  executive  editor  in 
1980  and  elected  a  vicepresident  of  the 
Monterey  Peninsula  Herald  Co.  the 
same  year.  He  went  back  to  Toledo  to 

KEEP  FAITH 
WITH  YOUR 
READERS 
WHO  HAVE 
KEPT  THEIRS 

Subscribe  to 
Religious  News  Service 
At  least  41  percent  of  your 
readers  will  attend  church  or 
synagogue  this  week.  Religion  is 
a  major  force  in  American  life. 
That’s  why  papers  of  all  sizes, 
from  the  Reading  Times  to  The 
New  York  Times,  buy  RNS. 

RNS  covers  church  and  temple 
like  city  hall.  Get  the  daily  report 
or  the  weekly  summary  by  first 
class  mail  or  Associated  Press 
Data  Feature  Wire.  Phone 
21 21 688-7094  or  write  today  k 
for  details  of  good  faith 
trial  offer. 


Religious  News  Service 


43  West  57th  Street  •  New  York,  NY  10019 
24 


become  executive  editor  of  the  Blade  in 
1981. 

Gifford  has  been  an  executive  at  the 
Herald  for  22  years. 

*  ♦  * 

Jack  C.  Harenberg  was  appointed 
communications  manager  for  the  Cen¬ 
tral  Division  of  United  Press 
International .  A  39-year  veteran  of  U PI 
and  Acme  Newspictures,  he  succeeds 
Joseph  Domek,  who  was  appointed 
international  communications  manager 
in  the  Dallas  technical  systems  center. 
♦  *  * 

Eileen  Fisch  was  appointed 
advertising  director  of  the  Fairmont 
(Minn.)  Sentinel,  succeeding  Ron 
Long,  who  resigned  to  accept  a 
position  in  his  hometown  of  Marshall¬ 
town,  Iowa.  Fisch  has  been  classified 
advertising  director  of  the  Sentinel 
since  1966. 


Gene  Hall,  general  manager  of  the 
Northwest  Iowa  Shopper,  Spencer, 
was  elected  president  of  Shoppers 
Guides  of  Iowa  during  the  association’s 
annual  meeting  in  Okobojo. 

A.K.  Fox  ,  retired  owner  of  the  Fox 
Printing  Company  in  Des  Moines  and  a 
pioneer  leader  in  shopper  publishing, 
received  the  newly  created  SGI  Dis¬ 
tinguished  Service  Award. 

*  *  ♦ 

Eliot  Frankel  was  appointed 
director  of  news  and  public  affairs  at 
Vanderbilt  University,  Nashville.  He 
has  been  a  faculty  member  at  New 
York  University  in  the  Department  of 
Journalism  and  Mass  Communications 
since  1980  and  also  has  been  a  consul¬ 
tant  for  CBS’  “60  Minutes,’’  NBC 
News,  PBS  network  and  the  AT&T 
corporate  television  division. 


(Continued  on  next  page) 
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John  Beckrich  joined  the  staff  of 
the  Washington  Times  as  promotion 
and  research  director.  He  succeeds 
Lee  Lapensohn,  director  of  corpo¬ 
rate  development  in  the  promotion  and 
research  position.  Lapensohn  retains 
his  rank  as  director  of  corporate 
development. 

Beckrich  has  been  promotion  and 
research  director  at  the  Miami  Herald, 
the  Seattle  Times  and  was  marketing 
director  of  the  Yakima  (Wash.)  Herald 
Republic  and  most  recently  marketing 
director  of  the  Longview  (Wash.)  Daily 
News. 

*  ♦  * 

Charles  Novitz  was  appointed 
night  news  exective  for  for  N  BC  News, 
New  York.  Novitz  is  president  of  the 
Deadline  Club  in  the  city. 

^  t  ^ 

Neil  Reynolds,  who  took  a  leave 
of  absence  from  the  Kingston  (Ont.) 
Whig-Standard  in  April  of  1982  to  join 
and  then  lead  the  Libertarian  Party  of 
Canada,  returned  to  the  paper  as  editor 
September  6. 

He  has  resigned  from  the  party  and 
its  leadership,  stating,  “It  would  have 
been  inappropriate  for  me  to  be  both  a 


Deaths 


Helge  Holm,  circulation  director 
of  the  Oklahoma  City  Times  and  Daily 
Oklahoman  from  1958  to  1980,  died 
August  1 1 .  Before  moving  to  Oklahoma 
City,  he  was  circulation  manager  of  the 
Denver  Post.  He  served  for  three  terms 
as  a  director  of  the  International 
Circulation  Directors  Association. 

*  ♦  * 

Robert  W.  Gillespie,  61,  news 
editor  of  the  Milwaukee  Sentinel,  died 
August  30  of  an  apparent  heart  attack 
after  returning  home  from  supervising 
the  paper’s  coverage  of  the  space  shut¬ 
tle  Challenger’s  lift-off.  He  was  found 
on  the  front  porch  steps  by  his  son, 
Scott,  a  Sentinel  reporter.  A  bottle  of 
heart  medicine  pills  and  a  copy  of  the 
final  edition  of  the  newspaper  were 
near  the  body. 

Gillespie  was  with  the  Duluth  News- 
Tribune  and  Herald  16  years  before 
joining  the  Sentinel  in  1962  as  a  copy 
editor.  He  was  promoted  to  copy  desk 
chief  and  became  news  editor  in  1976. 
*  *  * 

Donald  P.  Calfee,  73,  former  city 
editor  of  the  Florida  Times-Union, 
Jacksonville,  died  August  15  following 
a  long  illness. 

♦  ♦  ♦ 

Dan  S.  Blumenthal,  62,  secret¬ 
ary-treasurer  of  the  Professional  Bas¬ 
ketball  Writers  Association,  died 
August  8.  He  had  covered  the  New 
York  Knicks  for  the  last  10  years  as  a 
stringer  for  United  Press  International 
and  the  Associated  Press. 


UPl  VICEPRESIDENT— John  M.  Perry 
was  named  vicepresident  and  Southern 
Division  manager  for  United  Press 
International,  succeeding  I.J.  Vidacovich 
who  earlier  was  named  vicepresident  and 
marketing  projects  manager. 

Perry  will  be  responsible  for  news,  pho¬ 
tography,  communications  and  sales  in 
eight  southern  states.  With  the  wire  serv¬ 
ice  since  1968,  he  has  served  as  South 
Carolina  editor.  North  Carolina  editor 
and  covered  the  legislatures  in  those 
states.  He  became  regional  sales  execu¬ 
tive  for  Florida  in  1 977  and  general  exec¬ 
utive  in  Atlanta  with  division-wide  sales 
and  marketing  responsibilities  in  1980. 


newspaper  editor  and  active  in  politics. 
It’s  been  a  good  experience  to  be  part  of 
the  political  process  rather  than 
observing  it.’’ 

Michael  Cobden,  editorial  page 
editor  and  then  managing  editor  of  the 
newspaper  before  taking  over  as  editor 
while  Reynolds  was  away,  will  be  dep¬ 
uty  editor. 

♦  ♦  * 

Nancy  Thompson  has  been  named 
dealer  association  advertising  repre¬ 
sentative  of  the  automotive  advertising 
division  of  the  Chicago  Tribune. 
Thompson  will  be  responsible  for  sales 
activities  with  advertising  agencies 
representing  automobile  manufactur¬ 
ers  associations  in  Chicago.  Pre¬ 
viously,  she  was  an  advertising  repre¬ 
sentative  in  the  Chicago  Tribune’s  Des 
Plaines  (111.)  regional  office. 


Kelly  J.  Boldan,  formerly  editor 
and  publisher  of  Country  World,  a 
weekly  agricultural  newspaper  in  Sul¬ 
phur  Springs,  Texas,  was  named  editor 
of  Agri  News,  a  weekly  agricultural 
newspaper  for  southeast  Minnesota 
and  northeast  Iowa.  The  newspaper  is 
published  by  the  Post  Bulletin  Com¬ 
pany  of  Rochester,  Minn. 

Former  Agri  News  editor  Myron 
Williams  has  assumed  the  duties  of 
managing  editor. 

♦  *  ♦ 

Hugh  McGilvra,  publisher  of  the 
Washington  County  (Ore.)  News- 
Times  (now  the  Forest  Grove  News- 
Times)  from  1928  until  its  sale  to  the 
Guard  PublishingCo.,  Eugene, Ore.,  in 
1981,  has  retired.  Since  the  sale  he  had 
worked  as  a  part-time  reporter. 
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Why  are  these  peopl 


Monday  Woman  because  it  “Northeast  Woman  is  the  key-  both  circulation  and  advertis- 

stays  around  the  house  long  stone  to  our  growing  Sunday  ing  in  our  Saturday  paper.  Re- 

after  the  rest  of  the  daily  paper  package.  Our  readers  rave  tail  advertising  has  tripled 

has  been  discarded.  That  is  about  it . . .  Merchants  heap  since  Weekend  Woman  was 

why  a  number  of  advertisers  praise  on  the  results  they  get  introduced.  Equally  as  impor- 

have  long-term  contracts  for  week  after  week  from  advertis-  tant,  our  readers  get  a  well- 

paid  positions  in  the  section.  ing  appearing  in  it.  In  north-  written,  interesting  features 

They  claim  it  is  the  most  sue-  east  Pennsylvania,  Woman  is  package  for  the  entire  family, 

cessful  place  in  the  paper  for  a  real  success  story.”  The  section  gets  top  marks 

their  ads.  It  has  given  us  the  from  readers  in  our  surveys.” 

additional  lineage  and  them 


additional  business.” 


What  is  Sunday  Woman? 


Four  weeks  in  advance  of 
publication  we  deliver  a 
complete  editorial  package. 
You  sell  advertising  around  it: 


•  Color  Celebrity  Cover  and 
Interview 

•  Columns- 


•  Features 

•  Illustrations 

•  Photographs 

•  Headlines 

•  Layout 

•  Camera  Ready  or 
Computer  Delivered 

You  control  the  use  of  Sunday 
Woman  to  make  it  work  in 
your  market! 


•  Publish  it  any  day  of  the  week. 

•  Give  it  any  title  you  like. 

•  Print  it  as  a  special  supple¬ 
ment  or  use  it  ROP. 

•  Turn  it  into  a  local  magazine 
by  adding  stories. 

Readership  surveys  show 
women  are  the  core  audience, 
but  a  significant  number  of 
men  also  become  regular 
readers! 


de  behind  that  woman? 


“Sunday  Woman  has  just  the 
right  ‘feel’  on  subjects  that 
concern  our  woman  readers. 
We  take  the  basic  package  and 
add  our  own  local  stories  and 
sidebars  to  turn  it  into  a  San 
Antonio  magazine.” 


Quad-City  Times. 
Davenport.  Iowa 

“The  title  is  misleading.  We 
are  finding  more  and  more 
men  becoming  constant  read¬ 
ers  of  Sunday  Woman.  And 
it  certainly  helped  bridge  the 
gap  when  we  increased  our 
single-copy  Sunday  price  to 
a  dollar.” 


Sunday  Woman 

“I  edit  a  lively,  well-written 
supplement  every  week  com¬ 
prised  of  solid  reporting  on 
entertainment,  families,  life¬ 
styles,  health  and  money  man¬ 
agement.  Sunday  Woman 
gives  readers  fresh  material 
with  a  national  focus,  but 
clients  can  incorporate  local 
stories.  Surveys  consistently 
prove  that  Sunday  Woman 
appeals  to  both  men  and 
women.” 


For  more  information,  call  Dennis  Danko,  Manager,  Sunday  Woman  Sales,  collect, 
2.2-682-5600  or  , oil-free:  gOO-223-7383 


It’s  easy  to  get  ahead  behind 
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state  Department 

(Continued  from  page  9) 


The  Department  wants  these  foreign 
reporters  to  get  letters  of  certification 
from  the  embassies  of  their  native 
countries  stating  they  are  legitimate 
journalists. 

Anderson  said  the  correspondents 
association’s  concern  is  that  the  need 
to  get  such  letters  could  result  in  the 
foreign  reporters’  governments 
exerting  “political  leverage”  on  them 
about  what  they  write. 

He  cited  the  case  of  one  Pakistani 
journalist  who  writes  for  papers  in 
both  Pakistan  and  India  and  said  having 
to  get  a  letter  of  certification  could  re¬ 
sult  in  Pakistani  officials  pressuring  the 
reporter  not  to  write  for  Indian  news¬ 
papers. 

“This  is  a  way  for  the  Pakistan  gov¬ 
ernment  to  exert  control  over  his  out¬ 
put,”  Anderson  said. 

Anderson  said  the  department’s 
press  office,  as  a  result  of  the  meeting 
with  Hughes,  has  now  been  given  the 
“discretion”  to  waive  the  certification 
rule  if  it  could  have  an  intimidating 
effect.  In  such  cases,  the  United  States 
embassy  in  the  reporter’s  country  will 
be  asked  to  certify  that  the  journalist  is 
“okay,”  he  said. 

Anderson  noted  that  the  correspon¬ 
dents  association  and  the  State 
Department  are  continuing  to  wrestle 
with  a  different  problem  involving 
members  of  political  groups  who  attend 
the  regular  briefings  and  often  ask 
derogatory  questions  or  use  the  occa¬ 
sion  to  make  political  speeches. 

Anderson  said  the  briefings  have 
“become  a  place  for  lobbyists  to  con¬ 
gregate”  and  added  they  have  turned 
the  briefings  “into  a  speaker’s  corner. 
It’s  a  growing  problem  that’s  suddenly 
gotten  worse.” 

He  maintained  the  disruptions  have 
“reduced  the  news  output  of  the  brief¬ 


ings. 

Anderson  said  in  “cases  of  outright 
lobbying”  it  is  up  to  the  State 
Department  “to  recognize  this  and  not 
issue  a  card.” 

Yet,  Anderson  conceded  that  neither 
the  State  Department  nor  the  corre¬ 
spondents  association,  mindful  of  the 
First  Amendment  rights  of  individuals, 
have  come  up  with  a  solution  “on  how 
to  deal  with  a  reporter  who  abuses  the 
privilege,  without  infringing  on  their 
rights  to  ask  unpopular  questions.” 

Until  a  few  years  ago,  the  correspon¬ 
dents  association  certified  persons  elig¬ 
ible  for  State  Department  press  passes. 
This  was  done  mostly  through  an 
established  correspondent  vouching 
for  an  applicant  for  a  pass. 

Now  some  600  newsmen,  most  of 
them  foreign,  cover  the  State 
Department  and  the  Department  has 
assumed  the  task  of  passing  on  their 
eligibility.  The  procedure  takes  about 
two  months  for  security  checks.  After 
the  shooting  of  Reagan  two  years  ago. 
State  started  requiring  visitors  to  pass 
through  metal  detectors. 

During  the  height  of  the  Cuban  mis¬ 
sile  crisis  in  1962,  when  Soviet  ships 
were  plowing  toward  Cuba  and  U.S. 
warships  took  up  a  blockade  to  stop 
them,  the  State  Department  started 
construction  of  a  brick  wall  in  a  corri¬ 
dor  outside  the  press  room.  The 
explanation  was  that  in  case  of  war,  the 
wall  would  keep  reporters  from  roam¬ 
ing  through  the  building.  When  the 
Soviet  ships  turned  back  in  face  of  the 
blockade,  the  State  Department 
dismantled  the  uncompleted  wall. 

The  current  Soviet  American  tension 
over  destruction  of  a  Korean  airliner 
August  31,  arose  after  the  new  press 
rules  were  written  and  has  not 
influenced  them  during  the  writing. 
State  Department  officials  consulted 
with  some  of  the  correspondents  who 
regularly  cover  the  Department,  and, 
according  to  Reap,  found  no  significant 
conflict. 
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Navajo  daily 

(Continued  from  page  16) 


“There  are  no  exact  figures,”  Tra- 
hant  said.  “The  big  question  among 
young  people  is  whether  to  stay  or 
leave  the  reservation.” 

Trahant  noted  that  be  a  journalist  on 
the  Navajo  Times  is  to  exist  “in  a  mur¬ 
ky”  world  of  legal  jurisdiction.  The 
Navajo  Tribe  has  no  constitution  of  its 
own,  and  it  is  a  matter  of  frequent  legal 
debate  about  just  how  much  the  Times 
is  protected  by  the  First  Amendment  in 
the  U.S.  Constitution. 

“The  First  Amendment  does  not 
apply  to  Indian  country,”  Trahant  said. 
“The  Supreme  Court  ruled  Indians 
have  to  develop  their  own  rules.” 

The  ruling  meant,  he  continued,  that 
there  is  “no  First  Amendment  for  the 
tribal  government  as  far  as  the  federal 
government  is  concerned.” 

He  said  if  the  Times  were  sued  for 
libel  by  a  Navajo,  the  case  would  prob¬ 
ably  go  to  the  tribal  courts  and  the  First 
Amendment  would  not  apply.  Howev¬ 
er,  if  a  non-Navajo  sued  the  Times,  the 
case  would  probably  go  to  a  U.S.  Dis¬ 
trict  Court  where  the  paper  would  have 
First  Amendment  protection. 

The  tribe’s  ownership  of  the  Navajo 
Times  is  being  challenged  in  tribal  court 
by  Marshall  Tome,  a  former  tribal  offi¬ 
cial  who  claims  the  paper  was  sold  to 
him  for  $40,000  in  the  final  days  of  the 
outgoing  administration  of  former 
chairman  Peter  MacDonald. 

Trahant  was  confident  that  the  tribe 
would  prevail  in  the  case.  “He  only 
offered  $40,000  and  our  audit  shows 
assets  closer  to  $700,000.” 

Trahant  said  that  if  Tome  did  win  his 
case,  “we’d  just  start  another  paper.” 

Blair  offering  sample 
and  coupon  promos 

John  Blair  Marketing’s  “JBM  Sam¬ 
ple  Pack”  will  be  offered  to  44  million 
homes  this  fall  via  questionnaires  in  the 
company’s  Sunday  newspaper  inserts. 

In  a  related  development.  General 
Foods  will  use  Blair’s  “Network  Mail” 
program  to  deliver  over  320  million 
coupons  to  41  million  homes  during  the 
weeks  of  September  25  and  October  2. 

Blair’s  “Sample  Pack”  program  en¬ 
ables  consumers  to  obtain  samples  and 
coupons  for  various  products  (competi¬ 
tive  to  the  items  they  are  currently 
using)  by  filling  out  the  questionnaires. 

The  first  sample  promotion  last 
spring  reached  over  39  million  homes, 
with  five  million  people  filling  out  the 
questionnaires — a  13.3%  response 
rate.  The  program  was  first  introduced 
in  1979  and  ran  regionally  prior  to  this 
year’s  national  roll-out. 
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Gannett  using  new  SMRB 
data  to  tout  its  kid  weekly 


Gannett  is  using  a  new  study  from 
Simmons  Market  Research  Bureau  to 
seek  more  national  advertisers  and 
newspapers  for  its  Pennywhistle  Press 
children’s  weekly. 

Simmons  found  that  nearly  1.8  mil¬ 
lion  6-12  year-olds  and  almost  787,000 
of  their  parents  read  the  tabloid  insert, 
which  currently  appears  in  38  Gannett 
papers.  Since  Pennywhistle  entered 
syndication  earlier  this  year,  it  is  now 
also  carried  by  the  Morristown  (N.J.) 
Record  and  Troy  (N.Y.)  Record. 

“We  came  out  better  than  we  anti¬ 
cipated  in  terms  of  readership,”  said 
James  D.  Gath,  Pennywhistle’s 
director  of  marketing,  in  an  E&P 
interview.  Before  commissioning  the 
Simmons  study,  Gannett  had  estimated 
the  publication’s  readership  at  600,000 
to  650,000  (E&P,  April  2). 

Simmons  also  found  that  Pennywhis¬ 
tle’s  6-12  year-old  readers  (about  1V2% 
of  the  U.S.  population  in  this  age  cate¬ 
gory)  spend  an  average  of  3 1 .2  minutes 
with  each  issue,  and  keep  it  an  average 
of  13.9  days. 


Since  earlier  in  the  summer,  for 
instance,  the  content  of  the  front  cover 
cartoon  featuring  Manual  the  walking 
hand  has  been  based  on  reader  sugges¬ 
tions.  Pennywhistle  has  received  a  total 
of  about  45,000  letters  from  children 
since  its  July,  1981  debut. 

The  40  newspapers  currently  carry¬ 
ing  Pennywhistle  can  also  use  local 
editorial  content  and  ads  in  the  supple¬ 


ment,  which  appears  inside  the  Sunday 
comics  section  in  about  10  of  these  pa¬ 
pers. 

As  for  Pennywhistle’s  national 
advertising  (which  can  be  purchased  on 
a  one-order,  one-bill  basis),  GNAS 
president  William  V.  Shannon  said  that 
the  children  book  publishing  category 
has  been  especially  strong.  Gath  noted 
that  98.6%  of  parents  queried  in  the 
study  had  bought  or  would  buy  a  specif¬ 
ic  book  their  kids  asked  for. 

Gath,  in  discussing  the  rationale  for 
Pennywhistle,  said,  “Our  basic  goal  is 
to  turn  kids  on  to  newspapers  at  an 
early  age.  Most  (lifetime)  habits  are 
formed  in  the  early  years.” 


Ex-reporter  pleads  not  guilty  to  murder 


A  former  reporter  for  the  Elizabeth 
(N.J.)  Journal  and  WNET-tv  in  New 
York,  pleaded  not  guilty  to  an 
indictment  that  he  murdered  an  alleged 
drug  dealer  last  April. 

Ex-reporter  Ronald  Porambo,  44, 
faces  an  October  24  trial  along  with  an 
alleged  accomplice,  Larry  Page,  33. 

Porambo  is  most  noted  for  a  con¬ 
troversial  book  he  wrote  in  1971  on 
alleged  police  misconduct  during  a  1967 


riot  in  Newark,  N . J . ,  in  which  2 1  blacks 
died. 

He  worked  for  a  newspaper  in  Tor¬ 
onto  and  was  later  sentenced  to  prison 
there  for  armed  robbery.  He  was 
deported  back  in  the  United  States  in 
1979  and  a  few  years  later  was  sent¬ 
enced  to  seven  years  in  prison  for  his 
participation  in  another  armed  rob¬ 
bery.  He  was  paroled  after  serving 
more  than  two  years. 


Tv  correspondent  killed  in  Beirut 


Of  those  kids  in  the  study  who  do  not 
presently  receive  the  eight-page 
Pennywhistle,  over  60%  said  they 
would  like  to  receive  it  on  a  regular 
basis. 

A  total  of  69.3%  of  Pennywhistle’s 
children  readers,  whose  aggregate 
annual  allowance  “income”  is  about 
$177  million,  increased  the  amount  of 
time  they  spent  reading  during  the  past 
year.  Of  the  “universe”  used  in  the 
Simmons  study,  60.5%  of  the  kids’ 
reading  increased. 

And  46.7%  of  Pennywhistle  readers’ 
time  spent  watching  television 
decreased  versus  a  35.5%  drop  in  the 
“universe”  as  a  whole. 

“Children  are  still  reading,”  said 
Andy  Weitzer,  director  of  marketing 
for  Gannett  Newspaper  Advertising 
Sales  (GNAS).  “Many  advertisers 
don’t  believe  that.” 

But  Weitzer,  in  noting  that  children 
are  still  watching  a  lot  of  tv,  said  Gan¬ 
nett  considers  Pennywhistle  a  supple¬ 
ment  rather  than  replacement  for  the 
broadcast  medium.  Gath  mentioned 
that  tv  reviews  are  included  in  the 
weekly  insert’s  editorial  offerings. 

The  Simmons  study  found  that  the 
most  popular  Pennywhistle  features 
included  the  cover  story  and  games 
page.  Poetry  in  the  Gannett  insert  was 
highly  read  among  the  10-12  year-old 
segment. 

A  significant  part  of  Pennywhistle’s 
editorial  involves  reader  participation. 


Clark  Todd,  a  correspondent  for  the 
private  Canadian  Television  network 
CTV,  was  killed  in  the  fighting  over  the 
town  of  Kfar  Matta,  12  miles  south  of 
Beirut. 

He  was  the  first  journalist  to  die  in 
the  Lebanese  war. 

The  American  Red  Cross  recovered 
the  body  (Sept.  12)  where  it  had  been 


left  in  Kfar  Matta.  Todd  had  been 
wounded  a  week  earlier  while  working 
with  an  American  ABC  crew,  which 
escaped  unhurt. 

Two  employees  of  CTV  identified 
the  body,  the  Red  Cross  announced, 
but  it  was  not  known  whether  Todd 
died  from  his  original  wounds  or  subse¬ 
quent  hurts. 


— NMmFafMCR, 

Domaie  coitnTy(M)OMyTmKS 
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when  the  Delaware  County  Daily  Times  first  ran 
the  Birthday  Came,  they  received  nearly  12,000 
entries  a  week,  Trxfay ,  four  renewals  and  S9 
consecutive  weeks  later,  it's  still  pulling  1 2,000 
entries  every  week! 

The  Birthday  Game  also  played  a  big  part  in 
easing  the  Times'  transition  from  an  aftemcxin 
broadsheet  to  a  morning  tab.  Despite  the  format 
change,  circulation  has  jumped  49%  over  last 
year.  Single  copy  is  up,  too! 


The  Birthday  Came  is  the  easiest-to-run, 
easiest-to-play  circulation  buildt'r  ever.  If  ytxj 
haven't  run  it  yet,  try  it.  You'll  see  why  more  than 
IS%  of  Birthday  Came  buyers  renew. 

Call  today  for  more  details;  (203)  562-1133 

Or  write:  William  T.  Guthrie,  Vice  President, 
The  lackson  Newspapers,  P.O.  Box  8715, 
New  Haven,  CT  ObSI  5 
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PLANT  &  EQUIPMENT  NEWS 

Edited  by  BILL  GLOEDE 

Harris  Corp.  unveils  its  first  pagination  product 


The  Harris  Corporation,  Composition  Systems 
Division,  after  months  of  relative  silence  in  the 
newspaper  production  equipment  marketplace,  will 
unveil  its  first  entry  into  the  potentially  lucrative 
market  for  pagination  products  next  month  with  the 
introduction  of  the  8300  PLS  page  layout  system. 

The  system,  a  prototype  version  of  which  was  shown 
privately  during  the  ANPA/RI  Operations  Management 
Conference  in  Las  Vegas  in  June,  is  the  first  element  of 
a  total  pagination  system  slated  for  production  within 
the  next  12  months.  It  will  be  formally  introduced  at 
the  IFRA  1983  EXPO  in  Amsterdam,  The  Netherlands, 
October  10  through  13. 

The  system  has  been  designed  as  a  something  of  a 
turnkey  enhancement  to  Harris  front  end  systems,  now 
'installed  at  roughly  150  newspapers  worldwide,  70  of 
them  in  the  United  States.  Though  the  8300  is 
computable  with  most  front-end  systems,  Harris’ 
primary  target  market 
is  its  front  end  system 
users,  according  to 
Tom  Carnohan, 
product  marketing 
manager.  Those  users 
represent  circulation 
categories  ranging 
from  20,000  to  one 
million  daily 
circulation,  with  the 
largest  front  end 
system  installation  in 
the  New  York  Times. 

The  8300  system 
allows  a  user  to 
arrange  text, 
illustrations, 

headlines,  display  ads  and  other  graphic  material  ~ 
on  the  PLS  terminal  under  real-time  control.  It  is, 
according  to  Harris,  the  first 
microprocessor-based,  stand-alone  page  layout 
system  to  be  introduced  in  the  newspaper  industry. 

Upon  introduction,  the  system  will  be  capable  only 
of  processing  text,  generating  boxes  and  rules  and  laying 
out  pages  with  holes  left  for  graphics.  Graphics  will  then 
be  stripped-in  manually.  However,  with  negotiations 
proceeding  with  several  makers  of  graphics  digitizing  and 
manipulating  systems  (including  Imagitex),  Harris 
expects  to  have  a  complete,  graphics  capable  pagination 
system  for  news/editorial  and  display  advertising  on 
display  at  the  1984  ANPA/RI  Operations  Management 
Conference  and  Exposition  in  Atlanta  next  June. 

The  8300  system  contains  three  basic  elements  —  a 
workstation,  a  system  control  pedestal  and  a  graphics 
tablet.  The  heart  of  the  system  is  an  Intel  8186 
microprocessor,  contained  in  each  8000  workstation. 
Each  workstation  is  equipped  with  512  kilobytes  of 
main  memory. 

The  pedestal  is  equipped  with  50  megabytes  of  disk 
storage,  25  megabytes  of  fixed  storage  and  25 
magabytes  of  removable  storage  in  CDC  Lark™ 
cartridges.  An  additional  50  megabytes  of  storage  may 
be  added  to  the  system  in  the  same  configuration.  The 
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system  is  equipped  with  a  programmable  disk  controller 
that  will  allow  for  even  greater  storage  capacity  in 
peripheral  equipment.  Each  pedestal  can  support  up  to 
four  workstations. 

Hyphenation  and  justification  is  programmed  into 
each  workstation  —  not  only  in  English  —  but  in  any  of 
twelve  languages,  six  of  which  can  be  held  within  the 
workstation  at  a  given  time.  The  workstations  are  also 
capable  of  split-page  typesetter  output  for 
non-broadsheet  newspapers  and  newspapers  which  do 
not  have  100  pica  typesetters.  They  can  also  output 
selective  elements  of  a  page,  and  a  user  can  perform 
basic  text  editing  and  file  management  functions  on  the 
workstations.  The  terminal  will  display  a  full  page,  with 
typefaces  appearing  in  genuine  font,  or  in  split  screen 
mode,  it  will  display  the  layout  on  the  right  side  of  the 
screen  and  text  on  the  left  side,  where  text  can  be  edited. 

The  graphics  tablet  is  equipped  with  a  four-button 
cursor  for  positioning  text  and  graphics  and  with  a 
command  sheet.  Most  of  the  commands  on  the  graphics 
tablet  can  also  be  accomplished  on  the  terminal 
keyboard,  usually  in  a  single  keystroke. 

The  system,  Carnohan  explains,  is  “almost 
completely  user  programmable.”  It  is  this 
programmability,  Harris  believes,  that  makes  the 
system  unusually  “user  friendly.”  Among  other  user 
friendly  features  are  the  regular  display  screen 
“prompting”  of  the  user  througout  the  layout  process, 
tilt  and  swivel  adjustments  and  an  adjustable  keyboard. 

Once  the  PLS  is  combined  with  a  grahics  digitizing 
subsystem,  it  will  be  able  to  electronically  crop,  scale 
and  place  graphics  within  a  page,  merge  them  with  text 
and  output  complete  newspaper  pages. 
Further 

modifications  to 
graphics,  such  as 
air-brushing,  retouching 
or  rotation,  would  be 
performed  on  a  high 
resolution  terminal  linked 
to  the  graphics  subsystem. 

It  will  be  about  a  year  before  the  83(X)  PLS  will  be 
capable  of  outputting  text  and  graphics  to  raster  image 
processors,  laser  platemakers  and  high  resolution  proof 
printing  devices,  according  to  Carnohan.  At  about  the 
same  time,  the  final  element  of  the  system  —  a 
classified  pagination  workstation  —  will  be  introduced. 

The  entire  system,  Carnohan  said,  will  be  available  at 
“very  good  prices,”  especially  when  compared  to  other 
pagination  systems  currently  in  the  market.  Pricing  will 
be  announced  at  the  time  of  introduction,  he  said. 

The  announcement  of  the  8300  PLS  marks  Harris 
Corporation’s  Harris  Composition  division’s  first  new 
product  introduction  in  the  newspaper  production 
market  since  the  company  spun-off  its  printing 
equipment  business,  now  known  as  the  Harris  Graphics 
Corporation,  early  this  year.  Also  this  year,  Harris 
Corporation  agreed  to  acquire  Lanier  Business 
Products,  an  Atlanta-based  maker  of  office  automation 
products. 

Harris  Composition  is  based  in  Melbourne,  Florida. 

EDITOR  &  PUBLISHER  for  September  17,  1983 


s 


Cheshire 

The  Mail  Management  People 

A  Xerox  Company 
P.O.  Box  11000,  Glenview,  IL  60025 


You  can  unscramble  magazine,  newspaper  and  other  sorting  problems 
with  a  complete  Cheshire  System. 


It  isn’t  that  you’re  asking  a  lot  of  your  peo¬ 
ple  to  handle  big  runs  and  complex  sorting 
problems . . .  you’re  really  asking  the  impos¬ 
sible.  People  just  aren’t  built  to  keep  all 
those  bits  of  information  stored  in  their 
heads.  But  Cheshire  electronic  mailing  sys¬ 
tems  are.  We  absolutely,  positively,  take  the 
“sort-a”  out  of  sorted. 

The  Cheshire  SmartStack  System  is  de¬ 
signed  for  high-volume,  flawless  labeling 
and  sorting  with  electronic  zip  code  scan¬ 
ning  and  compensating  stacking. 

And  Cheshire’s  full  line  of  labeling,  ad¬ 
dressing  and  list  management  systems 
brings  you  the  most  complete  mail  manage¬ 
ment  technology  available.  Anywhere. 


Single,  double  and  cross-strapping  ca¬ 
pabilities  are  available,  too. 

In  fact,  Cheshire  is  the  only  company 
equipped  to  supply,  integrate  and  service  a 
complete  electronic  sorting  and  mail  man¬ 
agement  system  tailored  to  your  needs. 

But  don’t  just  take  our  word  for  it.  Make  us 
show  you  how  a  Cheshire  System  will  sort 
out  the  hidden  mailing  costs  in  your  news¬ 
paper  and  magazine  operation.  Call  toll 
free  today,  1-800-323-1249;  in  Illinois  call 
1-312-949-2046. 


Xerox,  Cheshire  and  SmartStack  are  registered  trademarks 
of  the  Xerox  Corporation 


mwesmiiysHte . 


James  G.  Quakenbush  and  Louis  D.  Kipp,  founders  of  of  the  first  lapped  stream  conveying  system  that 
EDS  Industries,  parent  of  IDAB,  have  left  the  company  employed  a  distributed  motor  drive  system  that 

to  form  a  new  mailroom  equipment  supply  company,  eliminated  the  need  for  a  mechanical  chain-drive 

QUIPP,  INC.  arrangement,  as  well  as  the  NS440  stacker  which 

Quipp  will  design,  manufacture  and  market  a  broad  became  the  workhorse  of  the  industry  in  the  mid  1970s. 

line  of  equipment  and  controls  for  post-press  For  the  past  six  years,  John  McRae  was  marketing 

newspaper  operations,  as  well  as  production  manager  for  IDAB,  and  was  responsible  for  application 

management  systems  for  press  operations.  Equipment  engineering,  technical  proposals,  equipment  quotations, 

to  be  introduced  later  in  the  year  will  include  a  product  management  and  documentation, 

programmable  counter-stacker,  “flat  belt"  lapped  Quipp  plans  to  exhibit  their  new  line  of  mailroom 

stream  conveying  system,  accumulating  and  distribution  equipment  at  the  1984  ANPA/RI  exhibition  in  Atlanta, 
conveyors,  as  well  as  press  monitoring  and  bundle  Georgia.  Orders  for  newspaper  sensors  will  be  accepted 

distribution  control  systems.  by  September,  1983,  while  the  balance  of  their  product 

Two  other  individuals,  formerly  employed  by  IDAB,  line  will  be  available  by  the  second  quarter  of  1984. 
have  also  joined  Quipp.  Christer  Sjogren,  who  was  For  further  information,  contact  Quipp,  Inc.  at  7971 

involved  in  the  design  of  the  entire  IDAB  product  line.  West  25th  Court,  Hialeah,  Florida,  33016,  telephone 

will  assume  responsibilities  for  mechanical  engineering,  (305)  556-0255. 

and  John  McRae  will  undertake  marketing  services  and 
product  management  respsonsibilities. 

Jim  Quakenbush  and  Lou  Kipp  are  electronic  The  Video-Cable  Products  Division  of  CHYRON 

engineers  by  profession  and  have  been  involved  in  CORPORATION  has  announced  several  upgrades  to  its 

serving  the  newspaper  industry  since  the  early  1960s.  VP-1  Character  and  Graphics  Generator,  available  this 

Their  design  contributions  include  the  first  successful  month.  The  upgrades  will  provide  VP-1  customers  with 

newspaper  sensor  and  the  first  stacker  programming  greater  versatility. 

system  for  producing  odd-count  bundles.  They  The  Software  Upgrade  will  enhance  the  graphic 

introduced  press  production  monitoring  to  the  industry  capacity  of  the  VP-1  and  provide  users  with  many 

as  early  as  1963  with  a  system  designed  specifically  for  desirable  features,  such  as;  increased  color  capability  to 

the  Miami  (Fla.)  Herald.  Under  their  leadership,  EDS  512,  palette  animation  with  timing  by  frame  count,  full 

Industries  grew  to  annual  sales  of  $22  million,  from  first  vertical  and  horizontal  overlap  which  will  enable 

year  sales  of  $70,000.  characters  to  be  placed  directly  on  other  characters  in 

Christer  Sjogren  was  responsible  for  the  development  multiple  layers,  flush  right  justification,  and  more. 

*  ♦  ♦ 

UNIVERSAL  DATA  SYSTEMS, 
Huntsville,  Ala.,  subsidiary  of 
Motorola  Inc.  (Information  Systems 
Group),  is  using  advanced  technology 
to  greatly  reduce  the  amount  of 
power  required  for  the  operation  of 
modems  (devices  that  connect 
computers  to  phone  lines  for 
communication  or  transfer  of  data). 

The  new  “LP“  modem  series  from 
UDS  is,  in  fact,  powered  entirely  by 
the  telephone  line,  eliminating  the 
need  for  bulky,  heat-producing 
supplies  or  plug-in  power  modules. 
The  result  is  a  highly  functional  and 
very  attractive  low-profile  design  that 
provides  full  modem  functions  in  a 
sleek,  under-telephone  package. 

The  modems  are  uncomplicated  to 
operate.  A  mode  switch  selects 
“answer”  or  “originate”  operation;  a 
talk/data  switch  simplifies  transfer  of 
the  call  from  a  telephone  (instrument) 
to  the  computer,  allowing  quick  and 
convenient  switching  from  voice 
(standard)  to  data  communications, 
as  well  as  the  practical  utility  of 
dialing  to  place  a  call. 

Connection  to  the  phone  line  is 
quick  and  simple,  using  a  standard 
(modular)  connector.  A  second 
(loop-through)  connector  is  provided 
for  a  telephone  (instrument). 
(Continued  on  page  34) 
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Goss;  A  modular  system 

Market-Driven  for  offset 

Technology _ conversion  _ 

The  Goss  Headliner  Offset 


Application 

Color  arrangements 


Available  features 

Cutoffs: 

Web  width: 


Goss  Products 
Graphic  Systems  Division 
Rock\well  International 
3100  South  Central  Avenue 
Chicago,  Illinois  60650 
312/656-8600  Telex  253478. 


Replace  letterpress  units 
_ Totally  new  press _ 

nts  Color  half-deck 
Color  couple 

_ Color  cylinder _ 

s 

Jtoffs:  21 V2",  22",  22%"  or  23%6" 

(546,  560,  578  or  598  mm) 
width:  50"  to  68"  (1270  mm  to  1727  mm) 
Speed  to  60,000  pph 
Goss  Regent  2:1  folder 
Goss  Color  Control  System 
Goss  Press  Control  System  and 
Page  Area  Reader 

_ Noise  Abatement  Enclosure _ 

The  Headliner®  Offset  press  is  designed  to  provide 
the  excellent  print  quality,  high  productivity  and 
reliability  traditional  with  Goss  presses. 


Rockwell  International 


...where  science  gets  down  to  business 


MINITEK  BRINGS  THE  POWER 
DOWN  TO  EARTH. 


The  power  of  the  world’s  most  sophis¬ 
ticated  full  page  copy  processing  and  make-up 
systems  is  now  within  the  reach— and  budgets 
—of  smaller  dailies,  weeklies  and  in-plant 
publishers. 

In  the  Minitek™  Series  from  Itek. 

WeVe  taken  all  the  important  features 
of  the  largest  systems,  all  the  major  advances 
in  hardware  and  software,  and  redesigned 
them  into  a  system  tailored  specifically  for 
smaller  users. 

The  result  is  Minitek.  A 
single  system  that  puts  complete  ^  H 

control  of  all  your  complex  word-  t  |B 

flow  right  at  your  fingertips;  that  ^  H 

lets  you  easily  handle  your  full  ■ 

page  editorial,  classifi^  &  displ^  ;  -  g 

advertising  miake-up— as 
well  as  tying  together  your 
production  and  business 
control  procedures.  ^  ^  ipgg 

Alinitek’s  .. 

extremely  powerful 
and  proven  software 
is  also  flexible  enough 
to  adapt  to  vir- 


tually  any  operation.  And  it’s  been  designed 
to  expand  as  your  operation  grows. 

Better  yet,  all  of  the  Minitek’s  power, 
control  and  flexibility  are  available  at  a  down- 
to-Earth  price  you  can  afford. 

Little  wonder,  it’s  from  Itek.  The  world 
leader  in  automated  full-page  copy  processing 
and  pagination  systems,  with  a  worldwide 
network  of  distributors  and  hundreds  of 
installations. 

For  complete  information,  write,  call 
or  staple  your  business 
card  to  this  ad  and  send 
it  to  the  address  below. 


MINITEK 
Big  system  power, 
small  system  price. 

Itek  Large  Systems  Operations 
Shaping  the  systems  of  tcanorrow 
355  Middlesex  Ave., 

Wilmington,  MA  01887 

(800)  225-0892;  In  MA,  (617)  933-7000. 

Type  for  this  ad  was  set  (xi  Itek  cocnpositkm  equipment. 
Minitek  is  a  trademark  d* Itek  Corpmtion. 


Hi  MMM  i 

- 

specialized  applications. 

The  20-pound  Winspector  uses  a  liquid  crystal 
display  to  reveal  two  lines  of  menu  data  at  a  time,  with 
12  powerful  menus  stored  in  firmware.  A 
calculator-style  keyboard  permits  ease  of  use.  The  keys 
are  color  coded  according  to  mode,  and  most  generate 
multiple  functions. 

In  media-scan  format,  Winspector  requires  only 
seven  rotations  of  the  disk  under  test  (typical  19-Mbyte 
drive)  to  inspect  each  track,  characterize  all  surface 
defects  and  format  the  disks  for  maximum  usable  area. 
This  feature  effectively  reduces  test  time  by  more  than 
50%  over  conventional  testers.  Complete  defect 
mapping  ensures  maximization  of  usable  disk  space. 


On  the  sunnly  side 


(Continued  from  page  32) 


CAMBRIAN  SYSTEMS,  INC.,  Westlake  Village, 
Calif.,  has  announced  their  new  Winspector  CS-IOOO, 
portable  disk  drive  test  system. 

The  low  cost  Winspector  is  designed  for  use  by  drive 
manufacturers,  OEM  system  integrators  and  end  users, 
and  will  be  complemented  by  a  unit  designed  for  use 
with  floppy  disk  drives,  scheduled  for  introduction  in 
the  fall. 

The  Winspector  CS-1000  contains  many  features 
typically  found  only  in  testers  costing  four  or  five  times 
more.  The  unit  provides  users  with  a  uniform  means  of 
measuring  timing-window  margins  for  any  disk  drive. 
The  fully  portable  Winspector  can  be  used  as  a 
stand-alone  tester,  or  may  be  rack  mounted.  For 
multilevel,  volume  test  applications,  the  Winspector  is 
networkable. 

A  unique  capability  of  this  portable,  low-cost  tester  is 
its  complete  self-diagnostic  and  testing  features.  The 
Winspector's  dual-pattern  generators,  in  the  read/write 
mode,  permit  simulated  test  conditions  and  verification 
of  window  margins  before  connections  to  a  disk  drive, 
or  during  actual  testing,  without  disrupting  the  test  in 
progress. 

Layered  software  provides  for  accessibility  at 
different  levels  of  testing,  from  “go/no-go”  to 
sophisticated  engineering  analysis,  using  PROM-based 
custom  software.  A  CP/M  environment  is  accessed  via 
English  language  commands  describing  disk  drive 
mnemonics  so  that  all  levels  of  operating  personnel  can 
easily  utilize  the  internal  programs,  or  modify  them  for 


ROYAL  ZENITH  CORPORATION  has  been 
appointed  exclusive  U.S.  and  Canadian  distributor  for 


color  separation  products  produced 
by  the  ITEK  COLOR  GRAPHICS 
DIVISION  of  Itek  Corporation. 

Immediately  prior  to  the  Royal 
Zenith  appointment,  Itek  Corporation 
announced  the  purchase  of  the 
Linotype-Paul  Color  Separation 
Division  from  Mergenthaler  Linotype 
Co. 

In  a  related  announcement.  Royal 
Zenith  president  Allan  Malachuk 
appointed  Martin  Sussman  as 
director.  Scanner  division.  Sussman 
will  report  directly  to  Malachuk. 

After  the  announcement,  Malachuk 
commented,  “The  addition  of  the 
Linoscan  4050  Color  Scanner  to  our 
pre-press  product  line  now  allows  us 
to  offer  our  customers  complete 
pre-press  to  bindery  equipment;  all 
with  Royal  Zenith  quality  and 
backup. ” 
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New  VPs  at  Keycom 

KEYCOM 


the  joint  electronic 
publishing  venture  of  Centel  Corp., 
Honeywell,  Inc.  and  Field  Enterprises, 
Inc.,  has  appointed  Vernon  W.  Cain 
vicepresident/operations  and  Robert  S. 
Taller  vicepresident/sales. 

KEYCOM  plans  to  introduce  the 
KEYFAX™  Interactive  Information 
Service  for  business  and  home  users  in 
April. 
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Reducing  plate  costs  20%  is  just  one  of  the  ways 
3M  D^dliner*  helps  you  run  a  tight  ship. 


The  Deadliner  Platemaking  film.  It  eliminates  the  variables  offset  plate  over  32  years  ago. 
System  can  save  you  20%  of  wipe-on  plate  coating  and  For  a  free  brochure  on 

or  more  on  the  per-page  cost  processing.  And  it  cuts  Deadliner  or  information  on 

of  the  materials  used  in  platemaking  time  in  half.  3M’s  creative  financing 

making  a  newspaper  plate.  Best  of  all,  Deadliner  plans,  write  Mike  Rynerson, 

And  there  are  other  important  accomplishes  all  this  _  Printing  &  Reprographic 

ways  this  worldwide  proven  without  any  sacrifice  PegdiiriCT.^-  Products  Division/3M, 

system  provides  greater  of  quality,  even  on  223-2N  3M  Center, 

economy  than  conventional  press  runs  in  excess  St.  Paul,  MN  55144. 

silver  film  systems.  of  100,000.  That  Or  call  toll-free 

Deadliner  reduces  labor  kind  of  quality  is  just  1-800-328-1676.  In 

and  equipment  costs.  what  you’d  expect  pP  Minnesota,  call  collect 

It  eliminates  the  need  from  the  company  _ ^  ^  ~  612/733-4041. 

for  special  darkroom  facilities  that  developed  the  m 

by  replacing  conventional  first  pre-sensitized  _ 


3M  hears  you  . . . 
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NAPP  announces 
Rl  contest  winners 

NAPP  Systems  (USA)  Inc.,  has 
announced  the  winners  of  its  “Best  in 
the  World”  print  reproduction  contest 
that  was  conducted  during  the  Amer¬ 
ican  Newspaper  Publishers  Associa¬ 
tion  Operations  Management  Con¬ 
ference  in  Las  Vegas  in  June. 

Entries  from  more  than  110  news¬ 
papers  were  displayed  in  NAPP’s 
booth  at  the  Las  Vegas  Convention 
Center.  Over  500  votes  for  the  best 
color  and  black  and  white  reproduction 
were  cast  by  conference  attendees  over 
a  period  of  three  days. 

Honors  were  awarded  for  the  best 
quality  entries  in  black  and  white  and 
color  from  five  different  geographical 
areas.  Awards  were  given  in  each  cate¬ 
gory  to  small  (under  100,0{K))  and  large 
(over  100, (K)0)  circulation  newspapers. 

The  “Best  in  the  World”  contest 
winners  for  color  reproduction  quality 
were  Santa  Rosa  (Calif.)  Press 
Democrat',  Peoria  (111.)  Journal  Star', 
Het  Laaste  Nieuws  of  Brussels, 
Belgium,  and  El  Muncio  of  San  Juan, 
Puerto  Rico.  El  Mundo  and  Het  Laaste 
Nieuws  also  took  top  honors  in  the 
black  and  white  competition  for  their 
areas. 

Other  black  and  white  winners 


included  the  Monterey  (Calif.)  Penin¬ 
sula  Herald',  Cleveland  (Ohio)  Plain 
Dealer',  and  the  Evening  Gazette  of 
Middlesborough,  England.  Among  the 
Japanese  newspapers,  the  winners  were 
Saitama  Shimhun  of  Urawa  City,  and 
Sanyo  Shimhun  of  Okayama  City. 
Tying  for  the  first  place  in  Australasia 
were  the  Evening  Post  of  Wellington, 
New  Zealand,  and  the  Otago  Daily 
Times,  located  in  Dunedin,  New  Zea¬ 
land. 

The  runners-up  for  color  were  the 
Troy  (N.Y.)  Times  Record',  the 
Worcester  (Msi.)  Telegram  and  the  Tor¬ 
onto  Star  of  Ontario,  Canada. 

In  the  black  and  white  category  the 
runnners-up  were  Ann  Arbor  (Mich.) 
News',  Haarlems  Daghlad  of  Haarlem, 
The  Netherlands,  and  La  Stampa,  of 
Torino,  Italy.  Nihon  Kikanshi  Printing 
Co.,  Ltd.  and  Asahi  Shimhun,  Tokyo, 
Japan;  the  Newcastle  Herald  of  New 
South  Wales,  Australia;  and  Jornal  do 
Brasil  of  Rio  de  Janeiro,  Brazil,  also 
achieved  runner-up  positions  for  black 
and  white. 

Each  newspaper  that  placed  first  in 
its  category  in  the  “Best  in  the  World” 
competition  received  $500  donated,  in 
their  name,  to  the  school  or  charity  of 
their  choice. 

Entries  for  the  contest  are  were  taken 
from  NAPP  customer's  regular  press 
runs  between  April  10  and  May  1 ,  1983. 


Videotex  task  force 
formed  by  Gannett 

Gannett  Co.,  Inc.,  is  forming  what  it 
calls  an  interim  task  force  to  assess 
Gannett’s  options  for  providing  new 
news  and  information  services  in  the 
videotex  marketplace. 

The  task  force,  to  be  based  in  USA 
Today's  headquarters  building  in  Ros- 
lyn,  Va.,  is  expected  to  complete  its 
work  within  six  months,  at  which  time 
it  will  issue  its  recommendations. 

Chaired  by  Lawrence  Fuller,  pub¬ 
lisher  of  the  Sioux  Falls  (S.D.)  Argus 
Leader,  the  committee  will  include  J. 
Ford  Huffman,  assistant  managing  edi¬ 
tor/features  for  the  Rochester  (N.Y.) 
Democrat  and  Chronicle',  Bill  Red¬ 
mond,  marketing/research  manager  for 
Gannett  Outdoor  Advertising  Group  in 
Phoenix,  Arizona;  Hal  Ritter,  deputy 
managing  editor  of  Money  for  USA  To¬ 
day;  William  E.  Toner,  systems 
director  of  USA  Today;  Ken  Tonning, 
sales  manager  of  WXIA-tv,  Atlanta; 
and  Nancy  Woodhull,  managing  editor/ 
enterprise  for  USA  Today. 

News  organizations  in 
financial  data  network 

Dow  Jones  &  Company,  Inc.,  the 
Associated  Press  and  Quotron  Sys¬ 
tems,  Inc.,  have  announced  an  agree¬ 
ment  in  principle  under  which  AP-Dow 
Jones  will  distribute  financial  data  com- 
piled  by  DAFSA  (Societe  de 
Documentation  et  Analyse  Financiere, 
S.A.)  in  most  of  Europe  and  the  Far 
East  while  Quotron  will  deliver  it  in  the 
United  States. 

Additionally,  DAFSA  will  be 
licensed  to  market  Quotron  data  in 
France  and  the  Benelux  countries.  AP- 
Dow  Jones  is  the  overseas  marketing 
arm  for  Quotron's  financial 
information  service.  DAFSA  is  a  Paris- 
based  financial  information  network. 

Computer  prize 
offered  by  NNA 

In  an  effort  to  promote  its  annual 
convention  and  trade  show  in  Louisvil¬ 
le,  Ky.,  this  week,  the  National  News¬ 
paper  Association  will  be  giving  away  a 
$7,950  Publish-ER7  computer  system. 

The  system  was  donated  to  NNA  by 
Interlink,  Inc.,  Berrien  Springs,  Michi¬ 
gan.  For  a  newspaper  to  qualify  for  the 
drawing,  a  representative  must  attend 
the  NNA  trade  show. 

The  system  includes  such  functions 
as  advertising  billing,  circulation  man¬ 
agement  and  electronic  writing  and 
editing  on  line  to  common 
phototypesetters. 
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Electronically  Engraved 
Anilox  Rolls 


If  you’ve  seen  one  cell,  you’ve  seen  them  all. 

Each  cell  is  a  perfect  duplicate  of  its  neighbors... 
electronically  engraved  on  the  superhard  copper 
surface  of  the  cylinder  with  the  high  precision 
and  uniformity  that  only  a  diamond  cutting  stylus 
can  provide. 

Spiral  marks  and  tonal  variations  are  non-existent. 
So  once  you  put  your  anilox  roll  into  use,  it  will 
transfer  the  exact  volume  of  ink  with  repetitive 
precision. 

For  full  details,  contact  Armotek  Industries,  Inc., 

701  Public  Road,  Palmyra,  N J  08065.  (609)  877-5400. 
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Syndicates 


By  David  Astor 


FNS  weighing  in  with  ‘Pig  Newton’ 


Barefoot  in  the  pork  with  Pig  Newton  and  Helgo. 


New  ‘Nancy’  cartoonist 

Jerry  Scott,  who  draws  the  United 
Feature  Syndicate-distributed  “Gum- 
drop”  panel,  will  now  also  be  the  car¬ 
toonist  for  “Nancy”  beginning  Oct.  10. 

He  succeeds  Mark  Lasky,  who  died 
ofcancer  July  31  at  the  age  of  29  (fiSP, 
Aug.  6).  Lasky  had  taken  over  last  year 
for  the  late  “Nancy”  creator  Ernie 
Bushmiller. 

“'Nancy'  is  a  marvelous  creative 
opportunity,”  said  the  28-year-old 
Scott.  “The  strip  has  this  long,  rich 
tradition  to  maintain,  but  1  also  see 
unlimited  potential  to  develop  the 
characters  of  Nancy  and  Sluggo.” 

The  cartoonist  also  plans  to  increase 
the  action  in  the  strip,  with  Nancy 
shown  running,  tripping,  and  bounding 
up  steps  the  first  week. 


A  comic  starring  such  swinish 
characters  as  Pig  Newton,  Helga  Hog, 
Albert  Einswine,  Orson  Swells,  Ger¬ 
trude  Swine  and  Pablo  Pigcaso  will  be 
distributed  beginning  Oct.  3  by  Field 
Newspaper  Syndicate 

“Pig  Newton”  is  by  Malcolm  “Mai” 
Hancock,  who  uses  his  porcine 
characters  to  “poke  good-natured  fun 
at  fat.”  Pig  Newton — who  reports  for 
station  WPIG — wears  t-shirts  saying 
things  like  “Fat  is  where  it's  at,”  plays 
“Pig-Man”  video  games,  and  cooks 
with  “Slop  Helper.”  He  is  in  love  with 
Helga  Hog,  whose  photo  he  keeps  in  a 
place  of  honor  next  to  his  favorite  pic¬ 
ture  of  corn-on-the-cob  dripping  with 
melted  butter. 

“1  like  odd,  bizarre  humor,”  said 
Hancock,  who  has  also  produced  two 
other  syndicated  strips — “Foster  Fen¬ 
wick”  and  “The  Lumpets.”  “My  spe¬ 
cialty  is  animals  in  weird  situations.” 

Cartooning  was  only  a  hobby  for  the 
Great  Falls,  Mont.,  resident  until  he 
was  17,  at  which  time  the  honors  stu¬ 
dent  and  star  athlete  got  into  an  acci¬ 
dent  that  left  him  paralyzed  from  the 
waist  down.  (He  fell  from  a  cliff  while 
looking  for  a  lost  golf  ball.)  After 
months  of  hospitalization,  he  began  to 
work  on  developing  his  artistic  ability. 

“You  have  to  play  the  hand  you  are 
dealt,”  said  Hancock.  “Sometimes  a 
handicap  is  an  advantage  because  it  fo¬ 
cuses  your  attention  on  your  talent.  1 
was  lucky  because  1  had  a  particular 
talent — and  it  wasn't  tied  to  my  legs.” 

Hancock  studied  architecture  and 
commercial  art  for  two  years  at  the 
University  of  Denver,  then  worked  for 
several  years  laying  out  ad  copy  at  a 
small  newspaper  while  cartooning  on 
the  side.  Finally,  he  decided  to  quit  his 
job  and  do  cartooning  full-time. 

His  cartoons  eventually  became  a 
regular  fixture  in  Playboy  and  have  also 
appeared  in  such  publications  as  The 
New  Yorker,  National  Review, 
Esquire,  Saturday  Review,  TV  Guide, 


Cosmopolitan  and  the  Saturday  Eve¬ 
ning  Post. 

Hancock,  who  has  had  three  col¬ 
lections  of  his  work  published,  sees  sig¬ 
nificant  differences  between  drawing 
cartoons  for  magazines  and  newspapers. 
“The  key  to  magazine  cartooning 
is  developing  a  style  all  your  own  that 
readers  can  recognize,”  he  said.  “With 
most  syndicated  strips,  the  characters, 
not  the  style,  is  developed.” 

InfoGraphics  into  index 

Field  Newspaper  Syndicate  began 
including  an  index  with  the  100th  issue 
of  InfoGraphics — its  weekly  package 
of  graphs,  charts  and  illustrations — on 
Sept.  1 1 . 

The  index,  retroactive  to  January, 
will  be  updated  monthly.  A  fourth  page 
will  also  be  added  incorporating  base 
maps  (one  state  and  one  country  per 
issue)  together  with  unscreened  art 
from  the  first  three  pages,  allowing 
newspapers  the  option  of  adding  color. 

In  addition  to  the  contents  of  the  reg¬ 
ular  package,  graphics  tailored  to 
individual  news  needs  are  available  to 
client  newspapers  on  request. 


Jerry  Scott 


Scott,  who  drew  the  syndicated  strip 
“Copps  &  Roberts”  before  embarking 
on  “Gumdrop”  on  Oct.  10,  1981,  said 
of  cartooning,  “It's  kind  of  neat  to  be 
getting  paid  for  doing  something  that  I 
used  to  be  reprimanded  for  in  school.” 

A  Nipomo,  Calif,  resident,  Scott  has 
also  drawn  gag  cartoons  for  national 
magazines  such  as  Good  Housekeeping 
and  the  Saturday  Evening  Post.  The 
Elkhart,  Ind.  native  received  an  art 
(Continued  on  page  38) 
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NEWS  SERVICE 


In  terms  of  depth, 
The  New  York  Times 
News  Service  is  essential 
to  the  readers  of  the  News 
and  Observer.  Our  editors 
feel  that  they  cannot  do 
without  it. 


Claude  Sitton 

Editor 

The  News  and  Observer 
Raleigh,  North  Carolina 


East:  contact  Sam  Summerlin  or  Harriet  Stanton,  212-972-1070. 
West:  contact  Paul  Finch,  213-852-1579. 
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Syndicates 

(Continued  from  page  37) 


Nancy's  silver  standard. 

scholarship  to  Arizona  State  Univer¬ 
sity  and  later  attended  Phoenix  Col¬ 
lege. 

The  43-year-old  “Nancy”  is  distrib¬ 
uted  by  UFS  to  over  6(X)  newspapers 
worldwide. 

Porter  consumer  focus 

Responding  to  requests  from 
thousands  of  readers,  Sylvia  Porter  will 


be  focusing  future  “Your  Money’s 
Worth”  columns  on  cbnsumer  issues. 

Readers  have  asked  Porter — whose 
column  is  distributed  to  over  450  news¬ 
papers  by  Universal  Press  Syndicate — 
to  address  such  issues  as  America’s 
“forgotten  widows,”  employer  dis¬ 
crimination,  and  tax  matters  as  they 
affect  soon-to-be  divorced  mothers. 

Consumer  matters  will  also  be 
addressed  in  Sylvia  Porter’s  Personal 
Finance  Magazine,  which  is  scheduled 
to  debut  on  newsstands  Nov.  8. 

Woman  column  survey 

Almost  4,000  readers  responded  to 
“Working  Woman”  columnist  Niki 
Scott’s  survey  regarding  their  attitude 
toward  their  jobs. 

Scott — whose  seven-year-old, 
twice-weekly  feature  is  distributed  by 
Universal  Press  Syndicate — reported 
that  48%  of  women  checked  “financial 
need’’  and  2  6%  ‘‘sense  of 
accomplishment”  when  asked  about 
their  main  motive  for  working.  More 
than  half  checked  both  choices. 

About  one-third  said  they  loved  their 
work,  but  fewer  than  one-fifth  checked 
“salary”  when  asked  what  was  good 
about  their  jobs.  About  25%  said  they 
wanted  more  recognition  and  23% 
desired  permission  to  make 
independent  decisions  at  work. 

Asked  how  they  felt  about  the 


women  with  whom  they  worked,  74% 
said  they  were  either  their  “strongest 
allies”  or  “no  different  than  men.”  A 
total  of  55%  said  “it  doesn’t  matter”  if 
one  worked  for  a  woman  or  a  man. 

And  about  65%  said  office  affairs 
were  never  okay. 

(Continued  on  page  40) 


'Cathy'  cartoonist  Cathy  Guisewite 
(reportedly  sitting  in  the  middle)  will 
be  on  a  fall  tour  beginning  next  month 
to  promote  licensed  products  based  on 
her  Universal  Press  Syndicate- 
distributed  strip  (E&P,  June  25).  She 
will  appear  at  retail  stores  and  con¬ 
sumer  exhibitions  in  25  cities. 


Division  of  Berkley-Small,  Inc. 


covers  it. 


EIGHT*  REASONS  WHY  ^eritage^^Ratuws 
IS  AMERICA'S  FASTEST-GROWING  ^7i2d/cate  : 


1  •  Warren  Brookes'  "The  Economy  in  Mind" — Econom¬ 
ics  made  understandable  by  the  Boston  Herald's 
award-winning  analyst. 


Consumers'  Research  Magazine's  "Of  Consuming  In¬ 
terest" — Factual,  unbiased  consumer  tips  on  buying, 
proper  use,  product  appraisal,  and  much  more  by  the 
editors  of  the  country's  oldest  consumer  magazine. 


Milt  Copulos'  "Man  and  His  Universe" — 
Readers  like  the  inside  story  on  the  world 
around  them — science,  technology,  en¬ 
ergy,  the  environment — From  undersea 
drilling  to  space  exploration  this  column 


4«  Tom  Curtis'  Editorial  Cartoons — The  clas 
sic  style  of  the  Milwaukee  Sentinel’s  edi 
torial  cartoonist  is  as  blunt  as  it  is  timely 


\>si«w&c»r 

WJM 


Tom  Gibb's  Editorial  Cartoons — Using 
the  more-comic  style  of  the  cartoon¬ 
ing  trade,  the  Altoona  (Pa.)  Mirror's 
political  artist  makes  you  chuckle 
even  as  he  makes  you  think  about  the 
day's  issues. 


Anthony  Lejeune's  "From  Abroad" — 
A  look  at  ourselves  as  others  see  us. 
From  London,  Lejeune  gives  readers 
an  interesting  view  of  America. 


UPADEO  For 'm' V 


7 •  William  Murchison's  "Main  Street  U.S.A." — The  Dallas  Morn¬ 
ing  News  Associate  Editor  has  a  way  of  striking  deep  into  the 
heart  of  the  matter  with  a  homespun  style — sometimes  hu¬ 
morous,  sometimes  serious,  always  interesting. 

8«  Walter  E.  Williams'  "A  Minority  View" — George  Mason  Uni¬ 
versity  Professor-turned-successful  =  columnist  Williams  is  an 
independent-minded  social  critic  who  comes  right  to  the 
point.  There  are  no  sacred  cows  in  Williams'  political  pasture. 

*And  More — with  any  order  you  receive  our  free  "Other  Voices"  col¬ 
umns.  A  wide-ranging  assortment  of  occasional  columns  by  various 
writers  covering  the  entire  spectrum  of  today's  issues  and  everyday  life. 

Exclusive  to  Heritage  Features  subscribers. 

For  more  information  on  how  you  can  subscribe  to  Heritage  Features  Syndicate's  columns  and  cartoons, 

just  write  (or  phone);  *  r-  c  » 

Andrew  C.  Seamans,  Managing  Editor 

^eritagd  ^^Featuics^Syndicate 

214  Massachusetts  Ave.,  NE  •  Washington,  D.C.  20002  •  (202)  543-0440 


'Bloom  County'  cartoonist  Berke  Breathed  explains  how  'Doonesbury' 
creator  Garry  Trudeau  is  spending  his  sabbatical. 


Syndicates 

(Continued  from  page  38) 


Strip  fights  weight  bias 

Big  Beautiful  Woman,  a  monthly 
publication  that  discusses  large-size 
fashions,  reprinted  a  full  "Levy's 
Law"  comic  strip  series  in  its  August 
issue. 


The  pre-tolerant  Levy. 

In  the  series  last  November,  cartoon¬ 
ist  James  Schumeister  poked  fun  at 
“fat  bigots”  by  showing  policewoman 
Ann  Levy  acting  prejudiced  to  a  larger 
woman  with  whom  she  was  competing 
for  the  affections  of  her  boyfriend. 
Levy  became  more  tolerant  by  the  end 
of  the  sequence. 

Schumeister,  whose  strip  is  distrib¬ 
uted  to  over  700  papers  by  Newspaper 
Enterprise  Association,  is  also  looking 
into  other  “learning  situations”  for 
Levy. 


ANBFS  coming  to  N.Y. 

The  American  News  Bureau  Features 
Syndicate  is  opening  its  new 
international  headquarters  in  New 
York  City  this  fall  or  winter. 

The  syndicate — whose  editorial 
emphasis  is  on  the  arts,  sports, 
entertainment,  and  “matters  of  human 
creativity” — is  currently  based  in  Chi¬ 
cago. 

‘Business’  hits  5  million 

“The  Business  Computer”  column 
(E&P,  March  19)  passed  5  million  in 
readership  with  the  signing  of  the  New 
York  Daily  News  this  month. 

Franklynn  Peterson's  and  Judi  K- 


Turkel's  feature  is  now  in  15  newspa¬ 
pers.  The  columnists  are  based  at  P/K 
Associates,  3006  Gregory  St.,  Madi¬ 
son,  Wis.  53711. 

Comic-picking  offering 

“Fun  Spots”  panels  from  syndicated 
cartoonist  Ted  Trogden  are  being 
offered  on  a  “pick  and  choose”  basis. 

Interested  publications  are  mailed  20 
Trogden  cartoons  each  quarter  for  a 
total  of  80  a  year,  and  then  can  decide  to 
order  as  many  or  as  few  of  them  as  they 


like.  The  more  that  are  ordered,  the 
lower  the  price  per  panel.  Fun  Spots 
Publications,  P.O.  Box  3305,  Arling¬ 
ton,  Tex.  76010,  is  handling  the  dis¬ 
tribution. 

Trogden’s  cartoons  have  been  pub¬ 
lished  in  Parade,  Saturday  Evening 
Post,  Reader's  Digest,  TV  Guide,  Rus¬ 
sia's  Krocodil,  Germany's  Stern, 
France's  Paris  Match,  and  elsewhere. 

Humor  column  offered 

A  column  called  “Everything's 
Coming  Up  Rosie!”  is  being  offered  by 
Salesmakers  Syndicate  Services. 

William  J.  Tobin’s  700-900  word 
monthly  feature  includes  humor  items, 
“notable  quotes  by  quotable  not 
ables,”  and  unusual  facts.  In  one  col¬ 
umn,  Tobin  mentioned  that  Thomas 
Edison  filled  many  of  his  notebooks 
with  jokes  that  he  used  to  maintain  the 
morale  of  his  overworked  staff. 

His  syndicate  is  based  at  22  Bitter¬ 
sweet  Trail,  Wilton,  Conn.  06897. 
EDITOR  &  PUBLISHER  for  September  17,  1983 


BAGEHOT  FELLOWS 

FOR  1983-1984 

Victoria  Gits 

Robin  Schatz 

managing  editor,  CableVision 

business  writer. 

Peter  G.  Gosselin 

The  Atlanta  Constitution 

labor  reporter, 

Janice  C.  Simpson 

The  Providence  Journal-Bulletin 

correspondent,  Time  magazine 

Steve  Govoni 

Kathleen  Stauder 

business  writer, 

business  reporter. 

The  Record  (Hackensack,  NJ) 

Fort  Worth  Star-Telegram 

James  Jubak 

Eileen  White 

editor, 

reporter.  Education  Week 

Environmental  Action 

Jack  Willoughby 

Susan  Sachs 

business  reporter. 

staff  writer,  The  Miami  Herald 

The  Globe  and  Mail  (Toronto) 

The  Bagehot  Fellowship  is  a  mid- 

career  program  of  study  at  Columbia 

University  for  journalists  interested  in  improving  their  understanding  of 

economics,  business  and  finance 

For  more  information,  write  Chris 

Welles,  Director,  Bagehot  Fellowship,  Graduate  School  of  Journalism, 

Columbia  University,  New  York,  NY  10027. 
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Linage 

Th«  following  linage  tabulations  have  been  compiled  by 
Media  Records,  Inc.  for  the  exclusive  publication  of  Iditor 
A  Publisher.  They  may  not  be  reprinted  or  published  in 
ony  form  without  explicit  permission  from  Media  Rec¬ 
ords,  Inc.  NOTE:  Newspopers  marked  with  code  below 
include  advertising  in  Parade  or  Family  Weekly, 
opproximate  linage  as  follows: 

*Parade-36,81 5  tFamily  Weekly-41,1 10 

The  foUowing  are  subscribers  to  Media  Records  Natior}al 
Advertising  Report  Service.  Their  figures  on  total  advertising 
are  furnished  to,  but  are  not  measured  by  Media  Records — Fort 
Worth  Star-Telegram,  Indianapolis  Star  News,  Los  Angeles' 
Torrance  Breeze,  Louisville  Courier  fournal  &  Times,  Phoenix 
Republic  Gazette,  Portland  Oregonian,  St.  Petersburg  Times, 
Tampa  Tribune,  Toledo  Blade,  West  Palm  Beach  Post  &  Times. 

1983  1982 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


ATLANTA,  GA. 

Constitution-m .  2,527,497  440,531  2,462,082  488,805 

Journal-e .  2,519,597  440,396  2,395,925  435,157 

Journal  &  Constitution-S  2,221,128  641,931  1,549,920  357,984 

Journal  &  Constitution-sot  653.763  _  605.366  _ 

Grand  Total .  7,921,985  1,522,858  7,013,293  1.281,946 

NOTE:  Constitution-m  and  Journal-e  published  5  days  a  week  only 

BALTIMORE,  MD. 

•News  Amencon-S .  561,391  75,816  382,792  24,480 

News  American-e .  814,844  191,240  840,829  107,840 

Sun-m .  1,698,290  120,374  1,760,060  160,296 

Sun-e .  1,628,102  120,072  1,651,876  130,157 

Sun-S .  2.298.958  _  1.558.381  38.160 

Grand  Total .  7,001,585  507,502  6,193,938  460,933 

BERGEN  COUNTY,  NJ. 

Record-e .  1,957,603  351,684  2,051,337  453,145 

•Records .  2.037.091  422.872  1.316.385  281.200 

Grand  Total .  3,994,694  774,556  3,367,722  734,345 

NOTE:  Record-e  published  5  doys  a  week  only. 

BOSTON,  MASS. 

Herold-m .  642,478  610,042  86,568 

Herald-S .  400,148  76,844  301,870  111,780 

Globe-o/d..  2,167,456  104,608  2,244,630  131,187 

Globe-S .  2.739.455  180.272  1.959.556  89.580 

Grand  Total .  5,949,537  361,724  5,116,098  419,115 

NOTE;  Effective  Dec.  21,  1982,  the  Boston  Herald  American,  changed  the 
newspaper  name  to  the  Boston  Herold 

BUFFALO,  N.Y. 

News-od .  1,812,617  253,892  2,045,063  40,768 

News-S .  963,450  129,654  483,995  42,864 

Courier-Express-m .  1,084,488  7,206 

Courter-Express-S .  .  .  731.165  10.192 

Grand  Total .  2,776,067  383,456  4,344,711  101,030 

NOTE:  Courier  Express-m  and  S  ceased  publicotion  Sept.  19,  1982. 

CAMDEN,  NJ. 

Courier  Post-e .  1,467,660  122,538  1,622,243  58,360 

•tCourier  Post-S .  801.289  24.472  570.218  6.320 

Grand  Total .  2,268,949  147,010  2,192,461  64,680 

CHARLOHE,  N.C. 

News-e .  1,021,474  1.040,757  46,136 

Observer-m  1,542,888  407,005  1,574,176  382,293 

*Observer-S  1.014.025  479.483  702.273  149.710 

Grand  Total .  3,578,387  886,488  3,317,206  578,139 

NOTE:  News-e  published  5  doys  a  week  only. 

CHICAGO,  ILL. 

Tribune-o/d .  2,324,494  2,321,785  2,648,551  1,980,154 

Tribune-S..  1,924,116  870,430  1,361,714  635,248 

Sun-Times-m .  2,137,054  853,868  2,187,788  692,258 

•Sun  Times  S  758.942  516.889  592.935  362.585 

Grand  Total .  7,144,606  4,562,972  6,790,988  3,670,245 


NOTE;  Tribune  o/d  and  S  chonged  from  nine-column  to  six-column  Oct.  11, 
1982, 

NOTE;  Tribune  a/d  and  S  six-column  figures  for  July,  1983  reflect  converted 
nine-column  measurements. 

CINCINNATI,  OHIO 


Enquirer-m .  2,162,626  109,280  2,115,878 

Enquirer-S .  1,538,767  100,920  1.076.722  1,232 

Post-e .  865.282  116.192  963.168  _ 

Grand  Total .  4,566,675  326,392  4,155,768  1,232 

CLEVELAND,  OHIO 

Plain  Dealer-m .  2,624,393  350,586  2,967,865  406,211 

Ploin  Deoler-S .  1.549.382  65.386  1.140.106  40.891 

Grand  Total .  4,173,775  415,972  4,107,971  447,102 


1983  1982 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


DALLAS,  TEX. 


News-m... 

5,253,955 

297,737 

4,842,661 

220,670 

•News-S . 

3,078,956 

292,109 

2,035,043 

207,591 

Times  Herald-a/d. 

4,317,866 

151,703 

4,034,070 

386,817 

Times  Herold-S . 

2.480.323 

157,062 

1.749  903 

170.819 

Grand  Total . 

15,131,100 

898,611 

12,661,677 

985,897 

DENVER, 

COLO. 

Rocky  Mt.  News-m.  .. 

.  5,551,001 

5,151,980 

•Rocky  Mt  News-S  ... 

...  1,375,350 

996.164 

Post-m . 

3,093,736 

146.412 

3,089,090 

111,492 

....  2  392  193 

4.864 

1  683  649 

Grand  Totol . 

,12,412,280 

151,276 

10,920,883 

111,492 

DETROIT 

,  MICH. 

Free  Press-m . 

1,643,801 

769,271 

1,607.646 

394,765 

•Free  Press-S . 

..  776,288 

177.544 

457,400 

230,497 

News-a/d . 

.  2,273,110 

434,711 

2,231,391 

380,599 

News-S . 

1.497,131 

175.764 

1.0ie.089 

280.815 

Grond  Total . 

6,190,330 

1,557,290 

5,314,526 

1,286,676 

ERIE, 

PENN. 

Times-e . 

.  1,087,084 

4.544 

1,133,605 

•Times-News-S . 

.  1.070.105 

43.640 

748.439 

_ 24iS4 

Grond  Total . 

.  2,157,189 

48,184 

1,882,044 

36,704 

FORT  WORTH,  TEX. 

Stor-Telegrom-m . 

.  4,027.212 

745,167 

3,638,056 

750,458 

Stor-Telegram-e . 

.  2,886,378 

647,625 

2,951,440 

796,684 

Star-Telegram-S . 

.  2.381.325 

111.099 

1.563.499 

164,316 

Grand  Total . 

9,294,915 

1,503,891 

8,152,995 

1,711,458 

GREENWICH/STAMFORD,  CONN. 

Time-e . 

.  1,350,420 

1,160,202 

tTime-S . 

.  613,078 

434,246 

8,120 

Advocate-e . 

1,785,590 

26,796 

1,641,013 

38,112 

tAdvocote-S 

634.907 

455.793 

_ sjis 

Grand  Total . 

.  4,383,995 

26,796 

3,691,254 

54,352 

HARTFORD,  CONN. 

Couront-m . 

.  2,178,906 

373,791 

2,275,496 

411,631 

Couront-S . 

.  1.351.256  1.023.865 

969.355 

402.748 

Grond  Totol . 

.  3,530,162 

1,397,656 

3,244,851 

814,379 

HONOLULU,  HAWAII 

Advertiser-m . 

.  2,462,013 

2,697,818 

Star  Bulletin-e . 

.  2,244,938 

2,574,513 

•Star  Bulletin  & 

Advcrtiser-S . 

.  .  1.520.361 

1.086.202 

Grand  Total . 

.  6,227,312 

6,358,533 

1983 

1982 

full  RUN  PART  RUN 

FULL  RUN  PART  RUN 

HOUSTON,  TEX. 

Chronicle-o/d 

6,383,645  466,384 

6,256,054 

440,621 

Chronide-S 

..  2,452,657  454,421 

2.171,187 

200,976 

Post-m 

4,932,747  393.994 

4.739.347 

271,018 

•Posts . 

1.437  687  427.408 

1.207.259  , 

265.964 

Grond  Total . 

15,206,736  1,742,207 

14,373.847 

1,178,579 

INDIANAPOLIS,  IND. 

News  e 

1.277,264 

1,165,156 

Storm . 

1,618,270 

1.472.812 

.  911.641 

867  526 

Grortd  Totol . 

.  3,807,175 

3,505,494 

LONG  ISLAND,  N.Y. 

Newsdcy  e . 

2,649.760  626,349 

2,650,967 

661,278 

NewsdoyS 

.  .  1.498.964  1.049.494 

1  041.870 

Grond  Totol 

4,148.724  1.675,843 

3.692.837 

1,287,709 

LOS  ANGELES,  CALIF. 

Times-m  , 

4,549.927  3,337,054 

4.864.697 

3.053.424 

Times  S  . 

3,012,125  1,573,805 

2,139,850 

1.040,820 

Herald  Exominer-m 

874.816  224,286 

854.752 

103.730 

Herold  Examiner  S 

.  272.489  67.690 

230.582 

_ as.223 

Grond  Total 

8,709.357  5,202,835 

8,089,881 

4.246.297 

LOS  ANGELES/SAN  FERNANDO  VALLEY,  CALIF. 

News-m 

2.838,096  282.445 

2.945.798 

556,855 

News-S . 

.  1.126.927  98912 

769.063 

91.568 

Grond  Total 

3,965,023  381,357 

3.714.861 

648,423 

NOTE  Effective  Jon 

2,  1983,  News-S  discontinued  distributing  Parode 

LOS  ANGELES/TORRANCE,  CALIF. 

Bree^e-e 

2,187.402 

2,301.726 

Breeze-S. 

931.364 

637,588 

Grand  Total.  .. . 

.  3,118.766 

2,939.314 

LOUISVILLE,  KY 

Couner-Journal-m ... 

.  1.396.086  190,013 

1,535,998 

268,862 

Times-e  . 

.  1,386,054  420.415 

1,478,531 

312,756 

Couner-Journal-S  . 

1,494.594  7,455 

_ SLS22 

Grand  Totol 

4.276.734  617,883 

4,160,202 

590,650 

NASHVILLE,  TENN. 

Banner  e . 

1,312,654  281.968 

1,311,563 

109,344 

Tennesseon-m . 

.  1.371.983  281,968 

1,390,485 

157,480 

•Tennesseon-S.. 

.  977.137  280.140 

727.075 

103.932 

Grand  Totol. 

..  3,661.774  844.076 

3.429,123 

370,756 

(Continued  on  ptifte  42) 


Ad  Expenditure  Trends 
July  1983 

A  summary  of  newspaper  advertising  compiled  by  EDITOR  & 
PUBLISHER  from  Media  Records— 39  Cities  Report 


1983 

1982 

Dollar 

Change 

Classifications 

(000) 

Omitted 

(000) 

Omitted 

(000) 

Omitted 

% 

Retail 

July . 

. $  336,566 

282,763 

53,803 

+ 

19.0 

First  Seven  Months 

2,845,034 

2,392,827 

+ 

452,207 

+ 

18.9 

Department  Stores 
(Included  in  Retail) 

July . 

66,702 

55,783 

+ 

10,919 

19.6 

First  Seven  Months 

599,159 

501,924 

+ 

97,235 

19.4 

General 

July . 

96,804 

73,609 

+ 

23,195 

+ 

31.5 

First  Seven  Months 

874,946 

771,555 

-h 

103,391 

+ 

13.4 

Automotive 

July . 

16,867 

16,487 

380 

2.3 

First  Seven  Months 

154,917 

145,859 

9,058 

+ 

6.2 

Financial 

July . 

16,964 

13,901 

3,063 

+ 

22.0 

First  Seven  Months 

223,669 

172,585 

51,084 

29.6 

Classified 

July . 

.  234,272 

179,988 

-I- 

54,284 

+ 

30.2 

First  Seven  Months 

1,566,533 

1,340,327 

226,206 

+ 

16.9 

Total  Advertising 

July . 

.  701,473 

566,748 

+ 

134,725 

+ 

23.8 

First  Seven  Months 

5,665,099 

4,823,153 

+ 

841,946 

+ 

17.5 

EDITOR  &  PUBLISHER  for  September  17,  1983 
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Lindge — (Cant'd  from  pofie  41 ) 


1983  1982 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


1983  1982 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


NEW  YORK,  N.V. 

Times-m .  2,333,718  290,207  2,491,647  357,734 

Times  S  2,985,812  1,436,793  2,157,533  943,317 

News-m  .  1,018,710  1,301,398  1,062,689  1,336,684 

News-S .  550,029  1,107,570  450,570  787,625 

Post-o/d .  870,820  _  942,207  _ 

Grand  Total .  7,759,089  4,135,968  7,104,207  3,425,360 

NEWARK,  N.J. 

StorLedger-m .  3,058,417  104,101  2,901,848  128,385 

•Stor  Ledger-S .  2.753.617  260.604  1,782.796  172.096 

Grand  Toiol .  5,812,034  364,705  4,684,644  300,481 

OAKLAND,  CALIF. 

Tribune-m .  1,436,231  224,137  1,613,568  287,103 

•Tribune-S .  893  743  208.792  671,997  29,424 

Grand  Total .  2,329,974  432,929  2,285,565  316,527 

NOTE:  Effective  Oct  25, 1982,  the  Tribune  changed  from  on  evening  edition 
to  0  morning  edition 

ORANGE  COUNTY,  CALIF. 

Register-o/d .  4,711,105  605,740  4,793,121  180,972 

tRegister-S .  2.118.473  6.240  1,441,716  _ 

Grand  Total  6,829,578  611,980  6,234,837  180,972 

PHILADELPHIA,  PA. 

Inguirer-m .  1,831,085  430,510  1,981,372  231,694 

Inqoirer-S .  1,730,052  302,351  1,244,046  272,899 

News-e .  985.054  21.600  1.100.161  _ 

Grond  Total .  4,546,191  754,461  4,325,579  504,593 

PHOENIX,  ARIZ. 

Arizona  Republic  m  3,872,778  123,284  3,825,612  106,806 

Arizono  Republic  s  3,754,702  127,638  3,735,130  112,056 

Gozene-e .  1.871.212  _  1.731.072  _ 

Grand  Totol  9,498,692  250,922  9,291,814  218,862 

PORTLAND,  ORE. 

Oregonion  ofd.S .  4,846,114  4,380,474 

PROVIDENCE,  R.l. 

Bulletin-e .  1,202,983  406,006  1,350,274  500,587 

Journol-m .  1,497,003  220,521  1,348,469  316,551 

Journol-S .  1.332.678  168.616  985.541  139.392 

Grond  Totol  4,032,664  795,143  3,684,284  956,530 


NOTE;  Bulletin-e  and  Journol-m  hove  o  combined  Sot  edition  Effective  Jon 
1983  the  linage  is  shown  only  in  the  Journol-m.  In  1982,  the  Sot.  Image  was 
shown  only  in  the  Bulletin-e 

ROCHESTER,  N.Y. 


Democrot  &  Chrontcle-m  1,482,059 

69,345 

1,591,062 

55,872 

Democrot  &  Chronicie-S  1,149,684 

118,516 

833,570 

40,264 

Times  Unton-e . 

.  1.301.693 

52.473  , 

1.357.473 

Grand  Totol .  . 

3,933,436 

240,334 

3,782,105 

96,136 

NOTE:  Times  Union-e  published  5  doys  o  week  only. 

ST.  PETERSBURG.  FLA. 

Times-m4S 

4,219,292  2,601,354 

3.944.794 

1,829,240 

SAN  ANTONIO.  TEX. 

Express-m . 

2,588,679 

85,360 

2,688,659 

236,060 

Express-NewsS 

.  1,893,499 

46,112 

1,245,980 

149,576 

Express-News-sot 

838,912 

810,174 

News-e 

,  2,240,849 

45,688 

2.371,668 

204,188 

Light-e...  . 

.  2,249,404 

192,857 

2,396,648 

377,048 

"Light-S . . 

.  1,583,965 

226.010 

1,129,232 

203,244 

Light -sot . 

729.077 

_ 

606.793 

Grond  Total .... 

12,124,385 

596,027 

11.249,154 

1,170,116 

NOTE:  Express-m, 

News-e  and  light- 

e  published  5  doys  o  week  only 

NUit:  tttective  Uct.  3,  1982,  Express-News  S  discontinued  distributing 

Family  Weekly 

SAN  DIEGO.  CALIF. 

Union-m . 

.  3,288,810 

276,656 

3,467,636 

202,348 

*Union-S . 

.  1,910,987 

6,800 

1,240,563 

37,592 

.  3.392.822 

273.156 

3  582  680 

212,602 

Grond  Totol . 

8,592,619 

556,612 

8,290,879 

452,542 

SAN  FRANCISCO.  CALIF. 

Chronicle-m . 

.  2,158,952 

866,057 

2,078,981 

604,356 

Exominer-e  .  . 

.  2,112,685 

859,981 

2,039,749 

595,591 

Exominer  &  Chronicle-S.  1.316.441 

_W7.862 

301.448 

Grond  Totol . 

.  5,588.078  2,114.934 

5,116,592 

1,501,395 

SAN  JOSE,  CALIF. 

Mercury-m  . 

4.747,841 

381,838 

4,442.465 

537,976 

News-e 

3.657.01 1 

381.843 

3.453.711 

505.730 

Grand  Total 

8,404,852 

763,681 

7,896,176 

1,043,706 

NOTE;  Mercury-m 

1  and  News  e  hove  o  combined  sot  edition  The  Image  is 

only  shown  in  the  Mercury  m 

SHREVEPORT.  LA. 

Journol-e 

1,361,485 

42,800 

1,454,445 

66,920 

Times-m 

1,852,106 

78,224 

1,982,750 

120,240 

1.124  795 

188  852 

937  483 

32,748 

Grond  Total  .. 

4,338,386 

309,876 

4,374,678 

219,908 

42 


SYRACUSE,  N.Y. 


Herold  Journol-e . 

...  1,477,630 

225,997 

1,521,198 

244,132 

*Herald-American-S  . 

975,288 

223,048 

767,364 

54,044 

Post  Standard -m ,,  ,, 

.  .  1.205.350 

300  496 

1.098.383  _ 

431.479 

Grond  Totol . 

,  .,  3,658,268 

749,541 

3,386,945 

729,655 

TAMPA 

,  FLA. 

Tribune-o/d . 

.  3,205,511 

3,257,102 

Tribune-S . 

1,945.971 

1  378.791 

Grand  Total . 

.  5,151,482 

4,635,893 

NOTE:  Port-run  weighted  by  full-run 

revenue  eqivolent.  1983 

163,652; 

1982—196,551 

NOTE:  Comics  Image 

excluded 

TOLEDO 

.  OHIO 

Blode-e . 

1,681,138 

1,792,151 

Blode-S 

.  1.198.632 

815.503 

Grond  Total . 

2,879,770 

2,607,654 

WASHINGTON.  D.C. 

Post-m . 

.  4,754,522 

456,844 

4,834,651 

597,132 

2.480.557 

199  628 

1.536.313 

371.307 

Grand  Total  . 

7,235,079 

656,472 

6,370,964 

968,439 

WASHINGTON. 

D.C.  JOURNALS 

Alexondna  Journul-n 

1  873,992 

13,280 

743,445 

Prince  George's  Journol-m  808,224 

641,018 

4,224 

Montgomery  Joumal-r 

Ti.  867,732 

703,205 

4,224 

Fairfax  Journal-m,,. 

.  867,422 

13,280 

796,142 

4,224 

Arlington  Journal-m 

.  888.653 

13.280 

749.979 

Grond  Total . 

,  4,306,023 

57.776 

3,633,789 

12,672 

NOTE:  Journals  published  five  days  o  week  only 

WEST  PALM  BEACH.  FLA. 

Post  m  . 

2,238,992 

317,660 

2,329,110 

166,572 

Times  € . 

.  1,737,792 

18,200 

1,618,778 

7,714 

Post-S . 

.  1.715.336 

122.892 

1.085.596  . 

87.822 

Grond  Totol 

5,692.120 

458,752 

5,013,484 

262,108 

WESTCHESTER  ROCKLAND.  N.Y. 

Reporter  Dispatch  e 

..  1,143,509 

109,665 

1,231,344 

137,744 

Reporter  Dispatch  S 

...  .  985.352 

137  748 

608.405 

106.752 

Grand  Totol  . .  . 

2,128,861 

247,413 

1,839,749 

244,496 

JUNE  I9R3/I982 
LINAGE  FIGURES 
SUPPLIED  BY  PUBLISHER 


ALBANY,  N.Y. 

Times-Union-m .  1,300,232  1,356,597 

Knickerbocker  News-e.  765,611  859,207 

Times-Union-5  .  627  946  500.113 

Grand  Totol  2,693,789  2,715,917 

ALTOONA.PA. 

Mirror-e .  1,553,303  1,378,867 

ANAHEIM,  CALIF. 

Bulletin-e  .  1,861,020  1,463,546 

BANGOR,  ME. 

Doily  News-m .  968,235  910,563 

NOTE:  ROP  linoge  only-inserts  not  included. 

BIRMINGHAM,  ALA. 

News-e .  1,592,836  273,196  1,733,858  242,508 

News-S .  1,539,062  1,058,120 

Post-Herold-m .  1.261.526  1.323.560  _ 

Grond  Totol  4,393,424  273,196  4,115,538  242,508 

BRANTFORD,  ONT. 

Expositor-e .  1,448,055  1,330,940 

BRIDGEPORT,  CONN. 

Telegrom-m .  1,188,639  1,253,579 

Post-e .  1,314,766  1,363,008 

Post-S  701  504  489  771 

Grond  Totol .  3,204,909  3,106,358 


NOTE:  Sot.  linage  reported  in  Post-e  figures  only 


DES  MOINES,  lA. 

Register-m  567,026  614,784  550,851  312,485 

Register-S  875.352  47.532  657.322  24  255 

Grand  Total .  1,442,378  662,316  1,208,173  336,740 

DOVER,  DELA. 

Delaware  State  News-e..  899,876  728,406 

Delaware  State  News-S.,  434.840  319.186 

Grand  Total .  1,334,716  1,047,592 

NOTE:  Inserts  not  included. 

EDMONTON,  ALTA. 

Journol-e .  3,550,520  3,861,800 

FORT  LAUDERDALE,  FLA. 

News&SunSentinel-m,e,S  5,662,213  1,111,667  5,039,503  1,265,030 

NOTE:  Includes  preprints.  Porode  linage  not  included. 


GREENSBURG,  PA. 

Tribone-Review-m .  1,413,930  1,345,680 

Tribune-Review-S .  1  075  340  742.854 

Grand  Totol .  2,489,270  2,088,534 

KITCHENER-WATERIOO,  ONT. 

Record-e  2,909,999  2,806,119 

LINCOLN,  NEB. 

Journol-Stor-d/S .  1,423,422  1,194,648 

NOTE:  Includes  inserts  461,846  lines  in  1983;  291,648  lines  in  1982, 

MADISON,  Wise. 

Capitol  Times-e .  1,612,816  1,564,853 

Stote-Journol-m .  1,679,183  1,618,574 

Slote-Journol-S .  926  772  669.869 

Grand  Total .  4,218,771  3,853,296 

MEMPHIS,  TENN. 

Commercial  Appeol-m.  ..  2,274,384  1,263,794  2,185,834  638,848 

Commercial  Appeol-S .  1,543,780  1,054,284 

Press-Scimitor-e .  1,561.588  355.838  1.652.154  352.058 

Grand  Totol .  5,379,752  1,619,632  4,892,272  990,906 

NOTE:  Effective  May  1,  1982  the  Press- Scimitar  changed  the  format  of  Sot. 


edition  from  standard  size  9-column  to  o  tabloid  size  7-coiumn  format,  Mon. 
to  Fri.  editions  continue  on  9-column  format 


MERIDEN,  CONN. 

Record-Journol-m .  864,892  905,199 

MONTREAL,  QUE. 

Gozette-m  2,893,098  2,715,517 

Le  Devoir-m .  192.005  232.163 

Grand  Totol .  3,085,103  2,947,680 

NOTE;  Gazette  incudes  T  V,  Times  279,132  lines  in  1983;  236,858  lines  in 
1982 

NASHUA,  N.H. 

Telegroph-e .  1,598,926  1,407,732 

NEW  BRUNSWICK,  N.J. 

Home  News-e .  1,217,629  1,280,966 

Home  News-S  870  608  647.543 

Grond  Total .  2,088,237  1,928,509 

NEWPORT  NEWS,  VA. 

Doily  Press-m .  1,361,654  1,487,794 

Times  Herold  e .  1,215,788  1,224,048 

Doily  Press-S .  976.808  681  954 

Grand  Total .  3,554,250  3,393,796 

NORFOLK,  VA. 

Virginion-Pilot-m .  2,378,671  176,157  2,150,168  182,544 

Ledger-Store  2,233,288  553,185  1,923,436  427,315 

Virginion-Pilot  & 

Ledger-Stor-S .  1  605.837  447  198  1. 383  490  345  244 

Grand  Total .  6,217,796  1,176,540  5,457,094  955,103 

NORTH  BAY,  ONT. 

Nugget-e  731,349  806,946 


BURLINGTON,  VT. 

Free  Press-m .  1,787,870  1,737,232 

Free  Press-S .  413.182  339  878 

Grond  Totol  2,201,052  2,077,110 

CALGARY,  ALTA. 

Herold-e .  3,718,709  4,231,502 

CASPER,  WYO. 

Stor-Tribune-mS .  2,131,192  2,133,642 

NOTE:  Includes  inserts  306,754  lines  in  1983;  212,786  lines  in  1982 
Fomily  Weekly  not  included-  48,427  lines  in  1983;  37,130  lines  in  1982. 

CHICAGO,  II. 

Herold-m .  761,110  297,458  851,346  257,178 

Heralds .  138.930  54  298  117  172  35  396 

Grand  Total .  900,040  351,756  968,518  292,574 


NORTH  PLATTE,  NEB. 

Telegroph-mS .  740,620  680,513 

NOTE:  Includes  Fomily  Weekly  47,233  lines  in  1983;  35,831  lines  in  1982. 

OKLAHOMA  CITY,  OKLA. 

Oklohomon-m .  2,080,132  1,174,350  2,108,752  1,188,223 

Times-e .  2,059,172  1,036,598  2,052,799  1,160,213 

Oklohomon-S .  1.538.220  1.137.990  _ 

Grand  Total .  5,667,524  2,210,948  5,299,541  2,348,436 

ORLANDO,  FLA. 

Sentinel  Stor-a/d,S .  4,695,642  1,570,604  3,913,028  1,311,618 

OTTAWA,  ONT. 

LeDroit-e .  1,399,601  1,354,855 
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1983  1982 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


PALM  SPRINGS-PALM  DESERT,  CALIF. 

Desen  Sun-e .  1,287.691  1,264,830 

PALO  ALTO,  CALIF. 

Peninsulo  Times- 

Tribune-e .  1,512,000  228,998  1,367,996  257,250 

PORTLAND,  MAINE 

Press-Herold-m .  1 ,369,799  1 ,263,21 1 

Express-e .  1.274,732  1,191,506 

Telegram-S .  990,503  889,021 

Grand  Total .  3,635,034  3,343,738 

READING,  PA. 

Times-m/Eogle-e .  1,279,489  1,219,103 

Eogle-S .  1.032.487  719,788 

Grand  Total .  2,311,976  1,938,891 

NOTE:  Includes  preprints. 

RENO,  NEV. 

Gazette- Journal -d .  2,305,954  2,218,860 

Gazette-Journal-S .  320.236  333,466 

Grand  Total .  2,626,190  2,552,326 

RICHMOND,  VA. 

Times-Dispatch-m  1,693,756  1,787,355 

Times  Dispatch-S .  1,529,599  1,012,808 

News  Leader-e .  1,296,181  1.376,295 

Grand  Totol .  4,519,536  4,176,458 

NOTE;  Pan-run  Image  weighted  by  full-run  revenue  equivalent — 67,253 
lines  in  1983;  54,225  lines  in  1982.  Comics  not  included. 

RIVERSIDE,  CALIF. 

Press-Enterprise-m .  2,049,320  1 ,981 ,51 8 

Press-Enterprise-e .  1,611,680  1,607,830 

Press-Enterprise-S .  543.676  374.500 

Grand  Total .  4,204,676  3,963,848 

NOTE:  Parode  linoge  or  preprinted  msens  not  included. 

SAN  BERNARDINO,  CALIF. 

Sun-mS .  3,507,042  3,155,320 

NOTE:  Parode  linage  not  included 

SANTA  BARBARA,  CALIF. 

News-Press-eS .  2,788,464  8,001  2,637,684  8,176 

NOTE:  Parade  linoge  not  included. 

SCOTTS  BLUFF,  NEB. 

Stor-Herald-mS .  776,330  724,156 

NOTE:  Includes  Family  Weekly- -47,238  lines  in  1983,  35,831  lines  in  1982. 


1983  1982 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 

WILMINGTON,  DEL. 

News-Journa!-m,e .  1,677,241  1,501,362 

News-Journol-S .  913.315  544,406 


1983  1982 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


WINSTON-SALEM,  N.C. 

Journal-m .  1,547,588  1.470,084 

Journal-S  764,120  577.948 

Sentincl-e  1.456.588  1.355.060 

Grond  Total  3,768,296  3,403,092 

NOTE;  Pon-run  i.noge  weighted  by  full-run  revenue  equivoleni  — 305,372 


WILMINGTON,  N.C. 


Star-m . 

.  1,051,512 

940.492 

Stor-News-S . 

506.632 

347  494 

WORCESTER,  MASS. 

Grand  Totol . 

1,558,144 

1,287,986 

Gozctte-e . 

.  970,657 

983,731 

Telegrom-m . 

1,041,033 

1,083,372 

WINDSOR,  ONT. 

Telegrom-S . 

1.152.354 

867.566 

Star-e . 

.  1.977,870 

1,715,205 

Grond  Totol . 

3,164,044 

2,934,669 

Post-Intelligcncer-d . 

SEATTLE,  WASH. 

.  1,004,150 

1,017,744 

Times-d . 

.  2.609,110 

2,647,008 

Times.Post-Intelligencer-S  1.177.372 

1.590.680 

Grond  Totol . 

.  4,790,632 

5,255,432 

Spokesmon-Review-m.. 

SPOKANE,  WASH. 

1,453,550 

1,417,696 

Spokesman-  Review-S... 

...  752,794 

523,306 

Chronicle-e . 

...  1.418.438 

1.407.420 

Grond  Totol . 

3,624,782 

3,348,422 

Nevi#s-Tribune-e  & 
Tribune  Ledger-S . 

TACOMA,  WASH. 

...  2,070,768 

1,942,080 

Copitol  Journal -d . 

TOPEKA,  KANSAS 

.  1.091.181 

1,101,202 

Copitol-Journal-S . 

.  619.052 

387  499 

Grond  Totol . 

.  1,710,233 

1,488,701 

Star-a/d . 

TORONTO,  ONT. 

.  4.495.589 

4,024,208 

Sun-m . 

.  2.192.123 

7.008.361 

Grond  Total . 

.  6,688,178 

6,032,569 

Times-mS . 

TRENTON,  NJ. 

.  2,117,045 

1,168,915 

NOTE:  Preprints  not 

included. 

World-m... 

TULSA,  OKLA. 

1,739,672 

1,772,429 

Tribone-e,. 

1,710,316 

1,696,960 

World-S.... 

1.080.449 

783.796 

Grand  Totol . 

4,530,437 

4,253,185 

NOTE:  Figures  are  based  on  6-column  formot  ond  9-column  i 

Uses  motor  home  to  visit  clients 

The  73-year-old  head  of  National  TV  Log’s  newspaper  division  crisscro- 
ses  the  U.S.  in  his  30-foot  motor  home  at  least  twice  a  year  to  visit  present 
and  potential  clients. 

Abbott  Tessman  has  gotten  business  from  newspapers  in  18  cities  since 
January,  raising  the  number  of  publications  carrying  his  firm’s  bold-faced  tv 
listings  to  618.  He  was  recently  on  a  four-month  trip  that  began  in  Pasadena 
Calif,  (where  the  listing  service  is  based),  and  then  went  through  the 
Northwest,  across  the  top  of  the  U.S.,  and  into  Boston  and  New  York  City 
before  heading  west  again. 

The  Tessman  routine  is  to  travel  an  average  of  200  or  300  miles  between 
stops,  towing  a  compact  Chevette  behind  the  motor  home. 

“Once  we  make  our  target  city  we  park  the  motor  home  in  a  camp,  and 
sometimes  in  the  backyard  of  friends,’’  said  Tessman,  who  always  travels 
with  his  wife  of  48  years,  Marie.  “We  then  use  the  car  for  our  appointments 
in  and  about  that  city.’’ 

Tessman,  who  has  worn  out  three  motor  homes  in  traveling  over  500,000 
miles  since  1971,  noted  that  the  traveling  “keeps  us  young.’’ 

The  Minnesota  native,  whose  permanent  home  is  in  Studio  City,  Calif., 
began  his  career  in  communications  with  KSTP  radio  in  St.  Paul.  Tessman 
later  worked  for  NBC  radio  in  San  Francisco  and  then  ABC  radio  in 
Hollywood.  In  1948,  he  built  a  radio  station  in  Grand  Junction,  Col.,  which 
he  sold  after  operating  for  20  years. 

“I  tried  to  retire  then,  but  it  was  no  go  because  it  was  so  boring,’’  he  said. 

Retirement  ended  when  Tessman’s  old  friend  Aubrey  Ison,  chairman  of 
the  board  of  National  TV  Log  parent  firm  Ison  Communications,  offered 
him  a  position. 

Just  how  long  will  the  Tessmans  stay  on  the  road?  The  traveler  replied,  “It 
is  so  much  fun,  I  hope  we  will  be  doing  it  for  many  years  to  come.’’ 


Diamond  Shamrock 


Information  Resource. 

For  answers  about  this  Fortune  500  domestic  integrated 
oil  and  gas  company,  please  call: 


VANCOUVER,  B.C. 

Sun-e .  3,353,467  3,447,915 

WAUKEGAN,  III. 

News-Sun-e .  1,499,050  1,450,848 

WILKES-BARRE,  PA. 

Times-leoder  o/d .  1,010,786  784,252  I— 
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Charles  Yoakum 
Manager,  Media  Relations 

Ginger  Shearburn 
Press  Relations  Specialist 


Business  Phone  Home  Phone 
214-922-2818  214-446-0647 


214-922-2822 


817-267-1480 


Diamond  Shamrock 

The  resourceful  company. 

Dallas,  Texas  75201 


V 


Classified  Advertising 


BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


FEATURES  AVAILABLE 


GENERAL  MOVIE  REVIEWS 


"A  LOOK  AT  HOLLYWOOD”  by  FrankjMINI  REVIEWS  (Cartoon  illustrated). 
Barrow,  noted  Screen  International  writ- 'Great  for  weekend  section  or  entertain¬ 
er,  and  former  Hollywood  Reporter  Edi-  ment  pages.  Camera  ready.  Star  photos, 
tor.  For  the  insiders  view  on  todays  mov-iOur  9th  year.  Cineman  Syndicate,  7 
ies.  Samples  and  rates.  Dickson- jCharles  Court,  Middletown  NY  10940; 
Bennett,  1324  North  3rd  St,  St  Joseph  1(914)  692-4572. 

MO  64501  or  phone;  (816)  279-9315.  i - 

- :  REAL  ESTATE 

AN  AMERICAN  ESSAY— Andrew  St.  L-,  ^  ,  o  .  d  l 

James.  WEEKLY.  Sensitive  &  Pro-I^.®'^^^. 

vocative.  Samples:  James  A.  Martin  Miami  Herald,  60  oth- 

Associates,  3061  Cranston  Dr,  Dublin  ^  natwnal  awards;  one  said  con- 
OH  43017  cise,  entertaining,  wealth  of  real  estate 

'knowledge,  solid  writing  skills."  7th 

_ _  ...  year.  Edith  Lank,  Box  18447,  Rochester 

INCREASE  circulation,  feature  pictures  ny  14618;  (716)  271-6230. 

of  beautiful  women  in  swimsuits.  Dick  _ 

Kassan,  7745  SW  33  Terr,  Miami  FL 

33155.  _ TRAVEL _ 

- - HISTORICALLY  YOURS"— Weekly 

HEALTH  travel  column  describing  historic  homes 

.  ...  .  „„  .  ^  ..  open  to  the  public.  Furnishings,  archi- 

SeniorClinic.  Specialisttreats  medic-  tecture,  tours,  special  events,  howto  get 
alproblems  pastmiddlelife.  Warm,  Wit-  there.  Robert  Bacon,  167  Summer  St, 
ty,  Authorative.  Samples.  HFM  Enter-  Kingston  MA  02364;  (617)  585-4600. 
prises  INC.  Box  307,  Edmonton,  Abler-  ^ 
ta,  Canada,  T5J  2J7;  (403)  973-2361. 


WEEKLY  COLUMN.  Skoglund  Features, 
1600  Oceanside  Dr,  Ste  400,  St  George 
ME  04857;  (207)  372-8052. 


"MORE  FOR  YOUR  MONEY”— Proven 
weekly  column  and  fillers  of  money  sav¬ 
ing  consumer  news.  Mike  LeFan,  1802 
Sl3th,  Temple  TX  76501. 


WE'LL  BE  SHORTLY  INTRODUCING  our 
revolutionary  24  hour-a-day  computer- 
jto-computer  service  that  will  make 
instantly  available  hundreds  of  out¬ 
rageously  honest,  unabashedly 
intelligent,  authoritative,  fun-loving, 

1  thought-provoking  service/destination 
articles  and  columns  by  some  of  Amer¬ 
ica’s  top  travel  journalists.  Non¬ 
contractual,  competitively  priced,  photo 
'availability,  regional  exclusivity  guaran¬ 
teed.  For  details  contact:  SYNDICATED 
TRAVEL  WRITERS,  Box  23,  Boyertown 
PA  19512;  (215)  367-9496. 


ANNOUNCEMENTS 


ANNOUNCEMENTS 


ANNOUNCEMENTS 

ANNOUNCEMENTS 

NEWSPAPER  BROKERS 

NEWSPAPERS  FOR  SALE 

To  Purchase  or  Sell  a  Newspaper 
JAMES  A.  MARTIN  ASSOCIATES 

Call  Day  or  Night;  (614)  889-9747 
3061  Cranston  Dr,  Dublin  OH  43017 

COUNTYSEAT  weekly  in  Southeast  Mis¬ 
souri  grossing  $70,000.  Sell  at  gross 
plus  building.  Owners  wish  to  retire.  Box 

6337,  Editor  &  Publisher. 

TEXAS  NEWSPAPERS  from  $40,000  to 
$750,000.  Some  low  down  payment, 
owner  financed.  Bill  Berger,  Associated 
Texas  Newspapers,  Inc,  1801 
Exposition,  Austin  TX  78703;  (512) 
476-3950, 

FOR  TRADE:  three  Kentucky  weeklies 
grossing  $650,000,  for  small  daily  or 
large  weekly.  Box  5959,  Editor  &  Pub¬ 
lisher. 

TO  PURCHASE  OR  SELL 

A  Midwest  newspaper  property 
efficiently  and  professionally  through 
newspaper  people,  contact  us  day  or 
night. 

ROY  HOLDING  &  ASSOCIATES 

PO  Box  212,  Galva  IL  61434,  (309) 
932-2270 

Roy  Holding  Dave  Kramer 

(309)  879-24 12  (217)  784-4736 

—Appraisals  done  quickly,  reasonably— 

FOR  SALE.  Half-interest  in  well- 
equipped  county  seat  New  Mexico  week¬ 
ly  (circulation  1600)  to  young  hard¬ 
working  editor  who  wants  to  become 
publisher  with  investment  of  only 
$15,000,  includes  real  estate.  Ideal 
man/wife  deal  if  both  can  do  news, 
advertising.  Other  half-interest  belongs 
to  fine  printer  who  has  been  with  this 
newspaper  20  years.  Paper  grossing 
$86,000.  Good  climate,  great  recrea¬ 
tion  area,  small  town  living.  Reply  Box 

6314,  Editor  &  Publisher. 

SYD  S  GOULD  ASSOCIATES,  INC. 
Brings  together  anxious  sellers 
and  eager  buyers! 

SALES.  SERVICE,  MANAGEMENT 

Rte  1,  Box  146,  Theodore  AL  36582 
(205)  973-1653 

MENDOCINO  COUNTY’S  only  profitable 
small  independent  weekly.  Nets 
$30,000 -E  on  $70,000  gross.  Must  sell 
now;  (707)  983-6853  BKR. 

Pacific  NW  Newspaper  Associates 

Rod  Whitesmith,  (206)  892-7196 

Box  4487,  Vancouver  WA  98662 

ZONE  5  county  seat  weekly;  3500 
circulation.  One  of  best  in  state.  Owners 

MEL  HODELL,  Newspaper  Broker, 

PO  Box  2277,  Montclair  CA  91763 
(714)  626-6440 

building,  part  central  plant  worth  $25K. 

No  job  shop.  Latest  fiscal  shows  $45. 7K 
net  on  $165K  sales.  Computers  and 

E  &  P  CLASSiFIEDS 

The  Industry's  Marketplace 
(212)  752-7050 

NDC  next  step.  Owner  will  finance  at  1/3 
down,  ten  percent.  Worth  $225K,  but 
will  negotiate.  If  you  don’t  have  capital, 
don’t  ask.  Write  Box  6358,  Editor  &  Pub¬ 
lisher. 

BUSINESS  OPPORTUNITIES  I  NEWSPAPER  BROKERS 


AN  ASPIRING  ,jublisher  is  looking  for  a 
printer.  Zone  2  or  3,  willing  to  take  a 
chance,  by  printing  the  1st  issue  of  a 
new,  paid  weekly  tabloid-on  credit:  12 
pages,  spot  color  fp,  some  4-color, 
200,000  units  (will  quickly  grow  to 
about  50  pages).  Expected  terms:  Print 
the  1st  issue;  I’ll  pay  for  it  when  I  order 
the  2nd,  and  so  on.  Opportunity  for  an 
aggressive  management  team:  Take  a 
short-term  (5-day)  risk,  and  secure  an 
obscenely  lucrative  annual  contract. 
Publisher,  TAXINEWS,  Box  22437, 
Baltimore  MD  21203-4437. 


NEWSPAPER  APPRAISERS 


NEWSPAPER  APPRAISALS  for  estate 
planning,  tax,  partnership,  loan, 
depreciation,  insurance,  corporate  and 
personal  worth.  Sensible  fees.  Brochure. 
Marion  R.  Krehbiel,  Robert  N.  Bolitho, 
PO  Box  7133,  Shawnee  Mission  KS 
66207.  I 

NEWSPAPER  BROKERS 

ALAN  G  LEWIS,  MEDIA  BROKER 
On  file  over  100  active  qualified  buyers 
for  daily,  top  weekly  or  shopper  publica-j 
tions.  Ridge  Rd,  Hardwick  MA  01037; 
(413)  477-6009.  | 

Appraisals,  Mergers,  Sales. 

No  Charge  for  Consultation. 

WHITE  NEWSPAPER  SERVICE 
James  W.R.  White 
Box  109,  McMinnville  TN  37110 

(615)  473-2104  or  473-3715. 


BILL  MATTHEW  COMPANY  conducts 
professional,  confidential  negotiations 
for  sale  and  purchase  of  highest  quality 
daily  and  weekly  newspapers  in  the 
country.  Before  you  consider  sale  or  pur¬ 
chase  of  a  property,  you  should  call 
(813)  733-8053  daytime;  (813)  446- 
0871  nights;  or  write  Box  3364, 
Cleanwater  Beach  FL  33515.  No  obliga¬ 
tion,  of  course. 


BROKERS  and  CONSULTANTS 
for  the  purchase  and  sale  of 
WEEKLY  AND  DAILY  NEWSPAPERS 
W  B  GRIMES  &  CO,  INC 
1511  K  St,  NW 
Washington  DC  20005 
(202)  NAtional  8-1133 


ED  0  MEYER,  Licensed  Broker- 
Appraisals-Consultation-Sales,  7200 
Hermitage  Rd,  Richmond  VA  23228; 
(804)  266-1522. 


JIMMY  CROWE 

CONFIDENTIAL  NEGOTIATIONS 
Specializing  in  the  best  Southern  mar¬ 
kets.  1 14  Wickersham  Dr,  Savannah  GA 
31411;  (912)  598-0931,  day  or  night. 

KREHBIEL-BOLITHO,  INC 
Brokers-Appra  isers-Consu  Itants 
Over  540  Newspaper  Sales 
MARION  R.  KREHBIEL 
ROBERT  N.  BOLITHO 
PO  Box  7133,  Shawnee  Mission  KS 
66207.  Office:  (913)  381-8280 


CLASSIFIED  ADVERTISING  RATES 

Effective  January  1,  1983 
LINE  ADS  POSITIONS  WANTED 

1  week  —$4.50  per  line.  1  week  — $3.00  per  line. 

2  weeks — $4.00  per  line,  per  issue  2  weeks — $2.50  per  line,  per  issue. 

3  weeks — $3.40  per  line,  per  issue.  3  weeks — $2.25  per  line,  per  issue. 

4  weeks — $2.80  per  line,  per  issue.  4  weeks — $2  00  per  line,  per  issue. 

Add  $4.50  per  insertion  for  box  service.  Add  $3.00  per  insertion  for  box  service, 
count  as  an  additional  line  in  copy.  count  as  an  additional  line  In  copy. 

Count  approximately  39  characters  and/or  spaces  per  line. 

3  lines  minimum  (no  abbreviations). 

DEADLINE:  Every  Tuesday,  2  pm  (EST) 
for  Saturday’s  Issue. 

Payment  must  accompany  all  Positions  Wanted, 

Features  Available  and  Announcement  ads. 

DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface  type,  cuts  or  other  decorations,  change: 
your  classified  ad  to  display.  The  rates  for  display-classified  are:  1 
time-$70  per  column  inch;  2  or  more  times-$65  per  column  inch. 

DEADLINE:  8  days  prior  to  publication  date. 


Contract  rates  available  on  request. 

Box  number  responses  are  mailed  each  day  as  they  are  received. 

Edilpr  &  PublislMr 

575  Lexington  Av,  NY,.  NY  10022.  (212)  752-7050. 
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ANNOUNCEMENTS 


NEWSPAPERS  FOR  SALE 


PROFITABLE  mom-and-pop  weekly, 
lower  Midwest  near  lakes,  century  old, 
multi-award  winner  including  NNA  first 
place,  gross  of  $100, 000-plus,  growing 
job  shop.  Good  starter  or  second  paper. 
No  real  estate;  no  broker.  Box  6341, 
Editor  &  Publisher. 


SMALL  CALIFORNIA  DAILY.  Attractive¬ 
ly  priced.  Profitable.  Community  enjoys 
exceptional  growth.  Modern  plant  and 
equipment.  Box  6227,  Editor  &  Pub¬ 
lisher. 


SMALL  WEEKLY  near  resort  &  metro 
areas.  Good  potential  at  a  great  price! 
$25,000  total,  negotiable  terms,  nice 
equipment;  (803)  681-5252.  R.A. 
MARSHALL  &  COMPANY.  MEDIA 
INVESTMENT  ANALYSTS  &  BROKERS. 
508-A  PINELAND  MALL  OFFICE  CEN¬ 
TER.  HILTON  HEAD  ISLAND,  SC 
29928. 


TWO  WEEKLY  newspapers  in  ideal 
Southern  California  beach  city.  Gross 
$300,000.  Low  down,  easy  terms.  Box 
5922,  Editor  &  Publisher. 


50  YEAR  OLD  weekly  east  part  Zone  5 
with  print  shop.  Sell  either  or  both.  Must 
sell  due  to  wife’s  health.  Box  6302,  Edi¬ 
tor  &  Publisher. 


ZONE  5  weekly  newspaper  for  sale.  Well 
established.  $500,000  gross  and  grow¬ 
ing.  Health  reasons  dictate  sale.  Box 
6023,  Editor  &  Publisher. 


YOU  CAN  BET  ON 
E  &  P  CLASSIFIEDS... 

To  take  your  used  press,  hardware 
(or  software)  that's  been  sitting  idly 
by,  and  put  it  back  into  production! 

Perhaps  you  can't  use  that  particu¬ 
lar  equipment  .  .  .  but  we'll  bet  you 
could  sure  use  the  space  it  occup¬ 
ies. 

Consider  the  dozens,  perhaps  hun¬ 
dreds  of  square  feet  being  lost  in 
storage  of  unused  equipment.  Now 
look  at  the  space  occupied  by  each 
single  piece  of  equipment  on  this 
page!  Space  is  money— hundreds 
of  dollars  worth  of  your  space  can 
be  opened  up  for  as  little  as  $2.80  a 
line  of  our  space!  We'll  put  that 
equipment  back  into  production  for 
you  in  someone  else's  plant — and 
produce  a  profit  for  you  to  boot! 

E&P  CLASSIFIEDS 
(212)  752-7050 

We  move  machinery! 


NEWSPAPERS  WANTED 


DAILY;  9000  +  circulation  in  non-metro 
area,  sought  by  financially  sound  news¬ 
paper  owner.  Box  6333,  Editor  &  Pub¬ 
lisher. 


WE  WANT  to  purchase  a  weekly  news¬ 
paper  or  shopper  or  tv  magazine  in  Ohio , 
Indiana,  or  Southern  Michigan.  Replies 
held  confidential.  Box  6265,  Editor  & 
Publisher. 


PUBLICATIONS  AVAILABLE 


CAMPAIGN  '84 — Keep  abreast  of  the 
facts  of  the  1984  presidential  cam¬ 
paign:  issue,  primary  dates,  results,  en¬ 
dorsements.  Important  for  reporters, 
politicians.  Send  for  free  issue  today. 
Morris  Reports,  PO  Box  19188,  Wash¬ 
ington  DC  20036. 


ANNOUNCEMENTS 

PUBUCATIONS  AVAILABLE 

GOING  FAST:  "Howto Purchasea  News¬ 
paper  and  Succeed.”  Be  ready  when 
opportunity  knocks.  Inside  details, 
appraisals,  tax  tips,  sample  contracts  by 
publisher-editor-broker  Jay  Brodell. 
$22.50.  Mountain  West  Publishing  Co, 
Box  1841,  Grand  Junction  CO  81502. 

“HOW  TO  MAKE  $100,000  A  Year 
publishing  Newsletters."  Free  details. 
Box  34312,  Betheseda  MD  20817. 

SHOPPING  GUIDES 

100  WAYS  TO  INCREASE 

EQUITY  AND  PROFITABILITY 
of  your  paper.  Free,  write  Estil  Cradick, 
950  Parkwood  Dr,  (junedin  FL  33528  or 
phone;  (813)  733-1678. 

INDUSTRY  SERVICES 

CIRCULATION  SERVICES 

LEVIS  SALES  SELLS!  The  finest  quality 
new  home  delivery  customers  via  tele¬ 
phone  sales  and  boy  crews,  national  re¬ 
ferences,  for  action  call;  (201)  966- 
5250. 

MARKETING  PAPERS  for  the  80’s  to 
survive  through  the  90’s  and  beyond. 
From  carrier  to  mail  with  expertise 
in  .  .  .Renewal  systems  in  advance 
carrier  and  mail  programs  .  .  .Phone 
and  crew  solicitations  .  .  .  Voluntary 
paid  and  other  conversion  pro¬ 
grams  .  .  .Promotions,  single  copy 
sales.  MBO  and  financial  man¬ 
agement  .  .  .Personnel  development 
and  specialized  training  .  .  .  and 
much,  much  more. 

Call  Kevin  S.  Pappert,  (313)  683-2963 
Circulation  Consultant  for  Newspapers 

MARKETING  & 
READERSHIP  RESEARCH 

WE'RE  IMPROVING  AD  REVENUE 
THROUGH  MARKET  RESEARCH 

The  first  goal  of  a  market  research  com¬ 
pany  is  to  provide  its  clients  with 
accurate  readership  research.  OMNI¬ 
RESEARCH  believes  the  role  of  a  news¬ 
paper  research  firm  doesn’t  end  there. 
For  each  of  our  clients,  we  create  a 
unique  competitive  edge  that  results  in 
improved  ad  lineage  from  their  advertis¬ 
ing  base. 

We  aim  to  become  part  of  your  manage¬ 
ment  team.  From  our  presentations  to 
top  management,  to  our  sales  seminars 
with  your  sales  force,  we  work  to  make 
your  research  data  a  useful  and  profit¬ 
able  tool. 

We  welcome  the  opportunity  to  show  you 
just  how  profitable,  productive  and 
affordable  research  can  be.  Call  our 
Director  of  Newspaper  Research,  Jack 
Brodbeck  collect,  at  (305)  746-3335. 

OMNI-RESEARCH 

MISCELLANEOUS 

PRESS  CARD.  Professional  photo-ID 
freelance  or  employed  writers  and  photo¬ 
graphers.  Made  of  credit  card  plastic. 
Send  $2  for  sample  card  (refundable 
with  order)  and  your  Registration  Packet 
World  News  Syndicate  (EP),  Box  11081 
Las  Vegas  NV  89030. 

EQUIPMENT  &  SUPPLIES 

CAMERA  &  DARKROOM 

SQUeeze  Lenses,  new  and  trade 
ins.  .  . 

Manufacturer/Specialists  since  1968 
New,  super  designs  surpass  all 
VARIABLE  OR  FIXED,  2  to  25% 

CK  Optical  (213)  372-0372 

Box  1067,  Redondo  Beach  CA  90278 


EQUIPMENT  &  SUPPLIES 


COMPUTER  SOFTWARE 


AD/SYSTEM  390 

The  professional  system  for  advertising 
scheduling  billing  and  reporting  dailies 
and  weeklies.  Third  generation  software; 
runs  on  most  microcomputers.  Software 
available  alone  or  with  complete 
installed  system.  Free  sample  reports. 
Pacific  Sun  Computer  Systems,  Box 
5553,  Mill  Valley  CA  94942;  (415) 
383-4500. 


ADMANAGER 
(formerly  ADmaster) 
Established,  powerful,  versatile,  user 
friendly,  ADmanager  is  a  newspaper 
advertising  scheduling,  billing,  and 
sales  reporting  software  system  for 
microcomputers.  It  runs  on  Apple  or  CP/ 
M.  Complete  hardware/software  package 
available.  Write  or  call  for  brochure  and 
report  package.  Sunlight  Software,  PO 
Box  100,  Forestville  CA  95436;  (707) 
887-7141. 


BILLING  SOFTWARE 
Designed  by  a  publisher  for  ease  of 
operation  by  non-computer  users.  Prints 
Journals,  Bills,  Aging  and  many  unique 
Sales  Reports.  Single  or  Multi-Zone  ver¬ 
sions  available  to  run  on  Tandy.'Radio- 
Shack  computers.  Call  or  write  for  sam¬ 
ple  reports.  Publisher  Control  Systems, 
223  West  Fifth  Street,  Shawano  Wl 
54166.  Jim  Sutton  or  Steve  Kuckuck; 
(715)  526-6547. 


COMPUTERIZED  BOOKKEEPING  sys¬ 
tem  for  weekly  newspapers  and  shopp¬ 
ers.  Runs  on  Radio  Shack  business  mod¬ 
els.  Custom-designed  with  many  time¬ 
saving  and  helpful  management  fea¬ 
tures.  Write  for  sample  reports,  etc.  The 
Chiefland  Citizen,  PO  Drawer  980, 
Chiefland  FL  32626.  Phone;  (904) 
493-1553. 


EQUIPMENT  &  SUPPLIES 


COMPUTER  SOFTWARE 


CIRCULATION  SOFTWARE 
For  newspapers  and  shoppers,  500  to 
30,000  circulation.  One  or  more  pub¬ 
lications,  paid/non-paid/free  lists, 
labels,  postal  pre  sort,  bundle  markers, 
expiration  billings,  cancel,  edit,  statis¬ 
tics,  etc.  ForTRSSO  III,  or  IV,  Software, 
$1195.  Write:  BURCO  Systems,  Inc, 
distributors  for  AM  ICO  Software,  PO  Box 
68,  Gridley  CA  95948;  (916)  846- 
3661.  (Gridley  Herald). 


ELECTRONIC  LIBRARY 
Establish  your  own  computerized  library, 
a  full-text  data  base  in  which  every  word 
is  indexed.  Reporters  can  access 
information  in  seconds,  from  their  desks 
or  from  the  field.  Storage  and  retrieval 
support  provided  without  capital 
expenditures.  Keep  your  data  base  pri¬ 
vate  or  earn  royalties  as  part  of  a  growing 
regional  and  national  information  sen/- 
ice.  For  details,  call  or  write;  VU/TEXT 
Information  Ser/ices,  Inc,  1211  Chest¬ 
nut  St,  Philadelphia  PA  19107;  800- 
285-8080  (in  PA;  (215)  854-8297). 
VU/TEXT. 


COMPUTERS 


COMPUTER  NEEDED— non  profit 
association  and  museum  needs  donation 
of  small  computer  system.  Tax 
deductable.  Box  5811,  Editor  &  Pub¬ 
lisher. 


THE  TRS-80  MODEL  100  is  a  fantastic 
portable  computer.  Letushelpyou  make 
it  “talk'  to  your  newsroom  computers. 
We're  Saturday  Software.  Call  us  at; 
(606)  739-6774. 


E&P  CLASSIFIEDS 
Programmed  for  selling! 
(212)  752-7050 


CLASSIFIED  ADVERTISING 
Order  Blank 


r.ity 

7ip 

Copy - 

Assign  a  box  number  and  mail  responses  daily.  { 

Run  ad _ Weeks _ Till  Forbidden. 

Please  indicate  exact  classification  in  which  ad  is  to  appear. 
Mail  to:  Editor  &  Publisher.  575  Lexington  Av,  New  York.  N'T  10022 
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EQUIPMENT  &  SUPPLIES 
MAILROOM 


EQUIPMENT  &  SUPPLIES 
PHOTOTYPESETTING 


EQUIPMENT  &  SUPPLIES 
PRESSES _ 


EQUIPMENT  &  SUPPLIES 
_ PRESSES 


CUTLER-HAMMER  conveyors  and  spare 
parts.  Also  new  Crabtree  conveyors  and 
spare  parts. 

Rollertop  conveyors,  all  sizes 

Bottom  wrappers 

Sta-Hi  251  stackers 

Cutler  Hammer,  I,  II,  III  Stackers 

Baldwin  Count-O-Veyors  104A’s 

Truck  Loaders 

Sheridan  48P 

45'  and  90'  Floor  Cunres 

NORTHEAST  INDUSTRIES 
(213)  256-4791 


GOOD  RECONDITIONED  Cheshire  and 
Magnacraft  labeling  machines  with  sing¬ 
le  and  multiwide  label  heads  and  quarter 
folders.  Call  Scott  or  Ed  Heisley;  (800) 
527-1668  or  (214)357-0196. 


KANSA  INSERTER,  2  into  1.  Will  sell  as 
is  where  is  for  $8000.  Call  Jim  Rams- 
dell,  Eagle-Star,  Marinette  Wl;  (715) 
735-6611. 


MULLER  EM  10  Inserter  in  excellent 
condition.  Reply  tO:  Graphic  Manage¬ 
ment  Associates,  Inc,  11  Main  St, 
Southboro  MA  01772;  (617)  481- 
8562. 


24-P  AND  48-P  SHERIDAN/HARRIS 
STUFFERS.  Guaranteed  production;  re¬ 
furbished  and  installed  in  your  plant; 
training  program  included. 
UPGRADING  YOUR  MAILROOM?  We 
purchase  used  stuffers  in  running  condi¬ 
tion. 

JIMMY  R.  FOX,  MAIL  ROOM  CON¬ 
SULTANT;  (713)  468-5827. 


SHERIDAN  72P  Inserter  in  excellent 
condition.  Available  for  shipment  in  60 
days.  Reply  to  Box  6291,  Editor  &  Pub¬ 
lisher. 


NEWSPRINT 


30  LB  NEWSPRINT  ROLLS  all  sizes 
BEHRENS  Pulp  &  Paper  Corp 
3305  W  Warner,  Santa  Ana  CA  92704 
(714)  556-7130 


PHOTOTYPESETTING 


RECONDITIONED  CG  Compuwriter  IV 
HR  with  2  font  strips.  $6500.  CG 
Unisetter  LR  with  2  font  strips.  $7500. 
Graphic  Systems  Exchange  Inc;  (716) 
385-3027. 


AM  6400  Digitized  with  IP  and  140 
fonts,  has  5 1 2  K  and  extended  memory  1 1 
options,  RC  Processor,  factory  installed, 
not  used,  $39,900.  Guaranteed.  Bob 
Weber;  (216)  831-0480. 


CASH  FOR 

MARK  I,  IV,  V  PACESEHERS 
LINOTRON  202-CG8600 
(614)  846-7025 


USED  TYPESETTING  EQUIPMENT 

Cameras . Platemakers 

Nationwide  Brokers-10%  Sales  Com¬ 
mission.  We  remove  the  risk  when  buy¬ 
ing  or  selling  between  individuals. 

Bob  Weber,  (216)  831-0480 


EDIT  7700  HR,  Rev  D,  2  years,  PMA, 
$10,000;  Edit  7500  HR,  Rev  C, 
$8000;  Edit  2750,  $3700;  Edit  1750, 
Terminal,  $2750.  Bob  Weber;  (216) 
831-0480. 


CG  COMPUWRITER  48-B  with  4  fonts. 
System  is  reconditioned  with  30  day 
warranty  on  parts.  $5800.  Graphic  Sys¬ 
tems  Exchange  Inc;  (716)  385-3027. 


9  COMPUEDIT  TERMINALS,  $1500 
each  with  format,  $1250  without,  all  or 
part;  HARRIS  2220  TERMINAL 
Interfaced  to  Microstor,  Parts  Kit, 
$12,500.  Guaranteed.  Bob  Weber; 
(216)  831-0480. 


AM,  CG  TYPESETTERS. 
Reconditioned.  $1000  &  up. 
WSI;  (216)  729-2858. 


CG  MCS20/8400. 

Used  little.  Assume  lease  and  save; 
(203)  792-5800. 


Compuwriter 
owners  are  lucky... 

They  own  half  of  a 
microCOMPOSER 
system! 

microCOMPOSER  gives  you  com¬ 
puterized  typesetting  plus  a  bus¬ 
iness  computer.  Total  control, 
total  versatility.  You  won't  want 
less.  You  don't  need  to  spend 
more.  Your  CompuWriter  is  not 
■obsolete...  only  the  way  you've 
been  using  it  is. 

Let  us  change  all  that. 

Cybertext  Corporation 
Box  860  Areata.  CA  95521 
707-822-7079 


GC  MDT/350  with  communication 
interface.  Terminals  are  reconditioned. 
$3300  each.  Graphic  Systems 
Exchange  Inc;  (716)  385-3027. 


3  MICROSTOR  1253  Units  with  4  way 
Multiplexer  and  2  Interfaces,  $11,500; 
Harris  4000  TXT  phototypesetter, 
$3500.  Guaranteed.  Bob  Weber;  (216) 
831-0480. 


NATIONAL  GRAPHIC  ARTS 
EQUIPMENT  BROKERS 
THE  DAVID  JOHN  COMPANY 
AM  Varityper,  Autologic, 
Compugraphic,  EEText,  IBM, 
Itek,  Mergenthaler,  VGC 
"Sell  for  the  most,  buy  for  the  least” 
7%  Selling  Commission... 

Financing  Available 
All  Equipment  Guaranteed 
(216)  562-3750 


COMP  JR,  7  strips,  S-Processor,  Part 
and  Pulley  Kit,  supported,  $2500; 
Comp  II  Jr,  6  years  old,  6  strips.  Parts 
Kit,  church  use,  $2100.  Guaranteed. 
Bob  Weber;  (216)  831-0480. 


THE  WALLA  WALLA  Union-Bulletin  is 
selling  the  following  CG  equipment:  2 
Unisetter  HR  typesetters  and  spare  parts 
kit,  2  9100  auto  keyboards  with  read¬ 
outs  and  2  auto  tapes.  Contact:  Gus 
Hartzheim  or  Ken  Hatch,  Union- 
Bulletin,  PO  Box  1358,  Walla  Walla  WA 
99362  or  (509)  525-3300. 


VIDEOSETTER  UNIVERSAL,  REV  Lead, 
2  Parts  Kits,  17  grids,  new  CRT,  PMA, 
$13,000;  CG  MDR,  $1200;  CG 
UNIFIED  COMPOSER,  8  track  option, 
$3250.  Guaranteed.  Bob  Weber;  (216) 
831-0460. 


PRESSES 


COMPLETE  PRESSES  AVAILABLE: 
6unitColorkingwith  KJ6  double  parallel 
folder 

2  unit  Newsking 
2  unit  Goss  Community 
2  unit  Suburban 
add  on  units  available: 

2  Goss  Community  units,  oil/sidelay 
1  Hancho  folder  WZ3S 
We  carry  all  miscellaneous  Web  press 
accessories,  equipment.  Contact  us  for 
our  installed  price. 

Wesco  Grahics  Inc 
394  Martin  Av 
Santa  Clara  CA  05050 
(408)  496-0666  Telex  172644 


COLORKING  WEB,  2  units  and  folder. 
Serial  444-183.  Available  immediately; 
(203)  792-5800. 


4  UNIT  GOSS  Community  with  quarter 
folder  (oil  bath).  Completely  rebuilt  in 
last  year  including  new  motor.  Runs  per¬ 
fectly.  We’ve  sold  our  newspapers  to  a 
group  who  has  their  own  presses  and 
building.  Best  offer  within  30  days  takes 
this  fine  press  and  quarter  folder.  Asking 
$125,000.  Call;  (216)  292-5776,  Bar¬ 
ney  Jones  or  (203)  745-3348,  Debbie 
Miller. 


WOOD  LITHOFLEX  DOUBLE  WIDTH 
offset  newspaper  press,  22%”  cutoff, 
72  inch  web  width,  5  printing  units,  2 
folders,  5  RTP's.  Optional  oven  and 
chills  for  coated  paper.  Ideal  for  daily 
newspaper  with  high  pagination.  Priced 
reasonably.  Box  6263,  Editor  &  Pub¬ 
lisher. 


GOSS  URBANITE,  5  units 
Urbanite  3-color  units,  add  on  units 
Suburban  1500  ,  add  on  units 
SC  Community,  9  units,  1973 
Community,  2  units,  1975 
UOP  3  color  unit;  Community  units 
Urbanite,  SU,  SC  folders 
Harris  845,  4  units 
V25,  8  units,  1982 
V15A,  4  units,  1978 
V15A,  4  units,  1978  and  1976 
VI 5A,  V25,  845  units 
Solna  News  King,  KJ6,  5  units,  1976 
Color  King,  4  units,  KJ8,  1980 
Butler,  Cary,  MEG,  Wood  auto-slicer 
(DNE  CORP/Atlanta 

(404)  458-9351  Telex  700563 


HOE  LITHOMASTER  223/4"  x  36”,  4 
units,  2  color  decks,  half-quarter  folder. 
Oil  bath  lubrication.  60  horsepower 
drive.  30,000  pph.  Can  be  seen  runn¬ 
ing.  Available  immediately.  Priced  to 
sell. 

OFFSET  WEB  SALES,  INC 
PO  BOX  211 
MARYSVILLE  WA  98270 
(206)  653-2519 


3  UNIT  GOSS  Community  oilbath  with 
SC  folder  and  drive.  Excellent  condition. 
Write  Box  6244,  Editor  &  Publisher. 


CONVERSION 

PRESSES 

Offset-Flexo 

Two  complete  presses 
1-8  unit  Hoe  Colormatic  with 
pump  and  rail 
3-Color  humps 

1 -Single  3:2  folder-22%  cutoff 
8-Fully  automatic  reels 
8-50  HP  motors 
(removed  in  storage) 

1-7  unit  Goss  Mark  I  A82 
1  -Double  color  deck 
1  -Single  color  deck 
1 -Double  3:2  folder-239/16 
cutoff 

7-Goss  digital  reels,  tensions 
and  pasters 

EXTRA-double  3:2  folders- 
239/16  cutoff 

INLAND  NEWSPAPER 
MACHINERY  CORP 

1 05th  &  Santa  Fe  Dr 
PO  Box  15999 
Lenexa  KS  6621 5 

(913)  492-9050  Telex  4-2362 


EQUIPMENT  FOR  SALE 
MDT  350,  $3000;  14x18  Compukwik 
processor,  $500;  Ektamatic  processor, 
$300;  horizontal  process  camera  with 
new  lamps,  $700.  All  in  good  condition- 
replaced  with  updated  equipment.  Call; 
(907)  772-3547  or  write:  Ron  Loesch, 
Petersburg  Pilot,  Box  930,  Petersburg 
AK  99833. 


GOSS  COMMUNITY 
RECONDITIONED  and  guaranteed 
5-74  with  SC  folder 

3- '74  units,  '/2-V4  web  folder 
l-’77  3-color  Universal  unit 

4- '71  VI 5A-JF  folder  4-74 

5- 74  Newsking,  KJ6  folder 

Will  sell  individual  components.  Call  for 
installed  prices. 

WE  TAKE  TRADE-INS 
OFFSET  WEB  SALES,  INC 
73  N  SUNSET  DRIVE 
CAMARO  ISLAND  WA  98292 
(206)  387-0097 


REBUILT  URBANITE  UNITS 

1.  Individual  components  or  complete 
presses. 

2.  Units  are  stripped  down  to  the  side 
frames  and  restored  to  like  new  condi¬ 
tion. 

3.  Cost  is  approximately  half  of  replace¬ 
ment  price. 

4.  Exchange  program  available  to 
minimize  down  time. 

5.  Inquire  for  pictures  and  brochures. 

1  PEC,  INC,  97  Marquardt  Drive,  Wheel¬ 

ing  IL  60090;  (312)  459-9700,  Telex 
20-6766. _ 

GOSS 

Goss  Urbanite  5  units,  1972,  3  Cary 
Pasters 

Goss  Urbanite  4  units 

Goss  Urbanite  6-1000  series  units  for 

add-on 

Goss  Urbanite  10  units  new  1980 
Goss  Urbanite  1000  series  Vt  folder 
Gregg  Flying  Imprinters  (tor  Urbanite) 
Goss  Urbanite  folders,  roll  stands,  drives 
&  accessories 

Goss  Community  5  units  1976 
Goss  Community  12  units  with  SC  fold¬ 
ers 

Goss  Community  folders,  drives  & 
accessories 

Goss  Suburban  1500  &  1600  series,  10 
unit  2  folders 

Goss  Suburban  add-on  units  (1000 
series) 

Goss  HV  8  units 
Goss  HV  4  units 
Goss  Cosmo  units  for  add-on 
HARRIS 

Harris  1650  add-on  unit 

Harris  1650  6  unit  press 

Harris  845  4  units,  folder 

Harris  845  8  units,  2  folders 

Harris  V-25  5  units  1973  with  folders 

Harris  V-25  8  units  1982 

Harris  V-15A  add-on  unit  1976 

Harris  V-22  4  units,  folder 

Harris  folders,  roll  stands,  upper  balloon 

formers  &  drives 

KING 

3  Colorking  units  1969 

2  Newsking  units  1979 
2  KJ-6  folders  1979 

MISCELLANEOUS 

2  Martin  Flying  Pasters  rated  at  1400 
FPM  1979 

2  Cary  Silicon  Applicators 

3  Cary  Flying  Pasters  (running  on  Urba¬ 
nite) 

1  Web  Specialities  3  Web  Angle  Bar  Nest 
Baldwin  Count-O-Veyors  104,  105, 
106,  108 

2  1(36  Count-O-Veyors 

Complete  presses  or  components  sold 
separately 

WANTED:  Newspaper  presses  and 
accessories 

IPEC  INCORPORATED 
97  Marquardt  Drive 
Wheeling  (Chicago)  IL  60090 
(312)  459-9700  Telex  206766 
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EQUIPMENT  &  SUPPLIES 
_ PRESSES 


HELP  WANTED 
ACADEMIC 


HELP  WANTED 
ADMINISTRATIVE 


HELP  WANTED 
ADVERTISING 


4  UNIT  SC,  folder  manufactured  1981, 
units  1968.  Excellent  condition. 

4  unit  Goss  Community  folder,  manufac 
tured  1968/76 

9  unit/3  folder  (1-SC)  Community.  Now 
in  operation,  manufactured  1965- 
1974. 

2  unit  900  series  Suburban 

3  unit  1000  series  Suburban 

4  unit  1100  series  Suburban 
SU/Suburban  Folder 
Urbanite  tri-color  unit 
Urbanite  add-on  units  and  folders 

JF 1 5  folder  with  heavy  duty  quarterfold, 
1978 

4  to  6  unit  VI 5A  with  JFl  5  folder,  1975/ 
76 

Harris  V15A  add-on  units,  1975/76 
KJ6  Heavy  duty  folder,  reconditioned 
KJ8  with  upper  former  1976  folder 
News  King  add-on  units 
Ferag  counter/stacker,  reconditioned 

Offered  Exclusively  by 
INLAND  NEWSPAPER  MACHINERY 
CORP 

105th  &  Santa  Fe  Dr,  PO  Box  15999 
Lenexa,  Kansas  66215 
(913)  492-9050  Telex  4-2362 


6  UNIT  69  Colorking.  Will  install,  6  unit 
Productionking  2  around,  2  Colorkings; 
(213)  885-5995. 


WE  HAVE  IN  STORAGE;  Spare  parts  for 
Hoe,  Scott,  Goss  and  Wood  presses, 
offset  or  letter  press. 

1  Hoe  colormatic  folder 
3  to  2-22%  cutoff 
8  unit  Goss  Mark  I  press 
Goss  Mark  I  add  on  units 
Goss  reels  and  pasters 
Goss  Mark  I  halfdecks 
Portable  ink  fountains 
Cline  reels  and  pasters 
Goss  single  width  balloons 
104A  counter  stackers 
Hoe  Skip  Slitters 

6  units  of  Urbanite,  folder  and  balloon 
Press  #592 

12  Wood  electra  tab  pasters 
Napp  manual  platemaking  systems 
Beach  platemaking  systems 
Capitol  roll-handling  equipment,  new  & 
used 

We  have  or  can  get  what  you  need 
for  your  pressroom  or  mailroom. 

We  do  machinery  moving  and  erecting 
We  buy  printing  equipment. 
NORTHEAST  INDUSTRIES,  INC. 
(213)  256-4791 


WANTED  TO  BUY 


CHESHIRE  and  Phillipsburg  any  condi¬ 
tion.  Call  collect  Herb  (201)  289-7900. 
AMS,  1290  Central  Av,  Hillside  NJ 
07205. 


MULLER  227  Inserter  and  Model  231 

counter  stacker.  Must  be  seen  in 

operation.  Reply  to:  Graphic  Manage¬ 

ment  Associates,  Inc,  11  Main  St, 
Southboro  MA  01772;  (617)  481- 

8562. 


SKIP-SLITTER  for  Goss  Urbanite,  plus 
parts,  shafts,  gears,  blades,  etc.  for 
complete  installation.  Call;  (213)  927- 
8681.  Bill  Hilser. 


SIGNODE  MLN  2  or  MLN  2A  Tying 
Machines  and  IDAB440  Counter  Stack¬ 
er.  Reply  to:  Graphic  Management 
Associates,  Inc,  11  Main  St,  Southboro 
MA  01772;  (617)  481-8562. 


USED  EQUIPMENT  WANTED— we  are 
paying  top  value  for  used  Suburban 
Urbanite  Community  V-22  &  V-25  press 
units  and  folders.  Please  call;  (216) 
627-5511. 


USED  FERAG  H-500  or  PacePack  coun¬ 
ter  stacker.  Call  The  Transcript- 
Telegram,  Holyoke  MA,  Dick  Fish;  (413) 


ADVERTISING:  Faculty  member  to 
teach  undergraduate  advertising 
courses,  work  with  graduate  students  in 
research  or  professional  degree  pro¬ 
grams,  and  engage  in  research  or  com¬ 
parable  creative  activity.  Print  or  broad¬ 
cast  advertising  experience  required. 
Doctorate  or  equivalent  required,  with 
professional  experience  applicable  in 
lieu  of  doctorate.  Doctoral  candidates 
who  have  completed  all  but  dissertation 
are  encouraged  to  apply.  Rank  open. 
Salary  competitive.  Application 
deadline:  October  17  or  until  filled. 
Employment  begins  January  1  or  August 
16,  1984.  Send  resume  to:  Vernon  A. 
Stone,  Director,  School  of  Journalism, 
Southern  Illinois  University,  Carbondale 
IL  62901.  SlU-C  is  an  Equal  Opportu¬ 
nity,  Affirmative  Action  Employer. 


SAM  HOUSTON  STATE  UNIVERSITY 
seeks  an  Assistant  Professor  faculty 
member  for  January  1984. 

PhD  in  Journalism.  Professional 
experience  in  some  areas  of  com¬ 
munications.  Teaching  experience  in 
Journalism  at  college/university  level 
highly  desirable.  Rank  and  salary  open. 
Contact:  Dr.  James  Goodwin,  Division  of 
English,  Foreign  Languages,  and  Jour¬ 
nalism,  SHSU,  Huntsville  TX  77341; 
(409)  294-1404.  Deadline:  October 
15. 

SAM  HOUSTON  STATE  UNIVERSITY 
IN  AN  AA/EOE  EMPLOYER 


THE  PROFESSIONALLY  oriented  Uni¬ 
versity  of  Arizona  Journalism 
Department  has  a  tenure-track  Assistant 
Professor  opening  to  start  January  16, 
1984.  Ten  years  of  full  time  print  news 
experience  required.  Consideration  of 
applications  will  begin  10  /  7  /  83,  but 
applications  will  continue  to  be  reviewed 
until  position  is  filled.  Send  letter  and 
resume  to:  D.W.  Carson,  Head,  Journal¬ 
ism  Dept,  University  of  Arizona,  Tucson 
AZ  85721.  Equal  opportunity/ 
affirmative  action  employer. 


ADMINISTRATIVE 


ARE  YOU  a  computer  oriented  sales 
executive  desirous  of  implementing  pro¬ 
grams  and  developing  demographic 
studies  for  a  group  of  vigorous,  small 
daily  newspapers?  Are  you  training  and 
promotion  oriented  and  can  you  get  your 
ideas  over  to  staffs?  We  may  have  just  the 
position  for  you  with  a  good  salary  and 
excellent  fringe  package.  Please  write 
details  and  thoughts.  All  replies  con¬ 
fidential.  Box  6329,  Editor  &  Publisher. 


CLASSIFIED  ADVERTISING  MANAGER 

Immediate  opening  in  our  classified 

advertising  department  in  Zone  5.  Quali¬ 

fied  applicants  must  have  3  to  5  years  in 
advertising  (at  least  1  year  in  classified) 

and  2  to  3  years  of  management 

experience.  Good  organizational  and 

people  communication  skills  a  must. 

Will  supervise  staff  of  20.  Equal  Oppor¬ 

tunity  Employer.  Box  6340,  Editor  & 
Publisher. 


FIELD  SERVICES  ADVISOR 
American  Newspaper  Publishers 
Association  Foundation  is  seeking  a 
Newspaper-in-Education  field  services 
advisor  to  provide  on-site  support  for 
Newspaper-in-Education  programs 
nationwide.  This  person  will  advise 
newspapers  on  starting,  expanding  and 
improving  NIE  programs;  lead  teacher 
workshops  and  promote  the  N I E  program 
to  individuals  and  groups  in  the  news- 
aper  and  education  profession, 
osition  calls  for  frequent  travel,  NIE 
experience  and  highly  developed  com¬ 
munications  (oral  and  written)  skills.  All 
applications  must  be  in  writing.  Send  to: 
ANPA  Foundation,  The  Newspaper  Cen¬ 
ter,  Box  17407,  Dulles  International  Air¬ 
port,  Washington  DC  20041.  Attention: 
Linda  Skover. 


536-2300. 
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WANTED:  A  GENERAL  MANAGER 
General  manager  for  mid-Atlantic,  six- 
day  dally,  under  20,000  circulation.  If 
you  have  ten  years  newspaper 
experience  with  at  least  three  years  of 
advertising  management  experience  in 
the  15,000  to  25,000  circulation  cate¬ 
gory  and  have  an  interest  in  managing  a 
newspaper,  we  would  like  to  talk  with 
you.  All  the  better  if  you  also  have  news, 
production  and  circulation  experience  or 
are  currently  a  general  manager  of  a 
10,000  to  15,000  circulation  news¬ 
paper.  If  you  fit  the  above  qualifications, 
please  contact  us.  This  is  a  real  opportu¬ 
nity  for  an  ambitious  general  manager  to 
not  only  manage  a  well  established,  tine 
newspaper,  but  to  receive  a  salary  and  a 
generous  incentive  program.  Box  6323, 
Editor  &  Publisher. 


GENERAL  MANAGER — with  strong 
background  in  advertising,  circulation 
and  production,  but  who  can  operate  in 
all  phases  of  small  daily  and  TMC  weekly 
in  Arizona.  Salary  commensurate  with 
experience,  abilities.  Send  resume,  re¬ 
ferences  to  Box  6319,  Editor  &  Pub¬ 
lisher. 


PUBLISHER — Ranching  publication  in 
Southwest  seeks  strong  publisher  and 
general  manager  with  businessand  sales 
background.  Please  send  complete 
resume.  Box  6331,  Editor  &  Publisher. 


PUBLISHER — Semi-weekly  newspaper 
in  Texas  seeks  experienced  publisher 
with  management  and  sales  back¬ 
ground.  Please  send  complete  resume. 
Box  6332,  Editor  &  Publisher. 


To  answer  box  number  ads  in 

EDITOR 
&  PUBLISHER 

Address  your  reply  to  the  box 
number  in  the  ad,  c/o  Editor  & 
Publisher,  575  Lexington  Av, 
New  York,  NY  10022.  Please 
be  selective  in  the  number  of 
clips  submitted  in  response  to 
an  ad.  Include  only  material 
which  can  be  fon/varded  in  a 
large  manilla  envelope. 


ADVERTISING 


MUST  REPLACE  ad  manager  who  is 
soon  to  retire.  My  small  daily  in  North 
Alabama  is  in  real  growth  area.  Looking 
for  experieced,  promotion  minded  man¬ 
ager  who  can  inspire  small  staff.  Salary, 
commission,  fringe  benefits.  This  is  a 

food  position  with  a  good  company, 
end  your  resume  to  Box  6272,  Editor  & 
Publisher.  I  will  immediately  get  in 
touch  with  all  persons  who  apply  to  this 
ad. 


RETAIL  ADVERTISING  SALES 
MAJOR  NEW  YORK  DAILY 
Aggressive,  experienced  self  starter, 
presently  employed  in  print  sales.  This 
challenging  position  requires  a  thorough 
knowledge  of  marketing  techniques  and 
use  of  presentations.  Good  benefits,  sal¬ 
ary  and  commission.  Send  confidential 
resume  including  salary  history  to  Box 
6336,  Editor  &  Publisher. 


RETAIL  ADVERTISING  MANAGER 
needed  for  a  fast  growing  daily  news¬ 
paper  in  extremely  competitive  market. 
Qualified  applicant  must  have  previous 
related  advertising  management 
experience.  Good  organization,  people 
and  communication  skills  a  must.  Good 
salary  and  MBO  bonus.  Zone  9.  Box 
6234,  Editor  &  Publisher. 


ADVERTISING  DIRECTOR 
We  have  an  immediate  opening  for  a  peo¬ 
ple  oriented  manager.  Must  1%  a  leader 
with  good  people  skills.  This  is  a  7  day 
daily  in  a  smog  free  city  by  the  sea  in 
Zone  9.  Excellent  salary,  bonus  and 
fringes.  Submit  resume  in  confidence  to 
Box  6247,  Editor  &  Publisher. 


ADVERTISING  MANAGER— Southern 
California  daily  plus  TMC.  Minimum  3 
years  newspaper  advertising  sales 
experience.  Must  be  strong  in  promo¬ 
tion,  motivation,  training  and  sales. 
Competitive  market  experience  helpful. 
Resume  and  salary  history  to  Box  6228, 
Editor  &  Publisher. 


ADVERTISING  DIRECTOR 
Golden  opportunity  for  aggressive, 
career-oriented  person  to  work  on  fast¬ 
growing  weekly  in  booming  New  Mexico 
city.  Management  and  sales  experience 
necessary.  Possible  equity  position 
available  within  time.  Call  Steve  at  (505) 
988-8022  or  write:  PO  Box  637,  Las 
Cruces  NM  88004. 


ADVERTISING  MANAGER 
The  retirement  of  our  retail  advertising 
manager  leaves  us  with  an  opening  for  an 
experienced  and  aggressive  individual  to 
fill  this  position.  We  are  a  growing 
12,000  daily  AM,  with  two  weekly 
shoppers,  located  on  the  Texas  Gulf 
Coast.  Send  complete  resume,  along 
with  salary  requirements.  tO:  Publisher, 
Texas  City  Sun,  Box  2249,  Texas  City  TX 
77590. 


ASSISTANT  RETAIL 
ADVERTISING  MANAGER 
California  Orange  County  daily  news¬ 
paper  is  seeking  a  fast  paced,  flexible, 
individual  with  exceptional  organization¬ 
al  skills,  to  assist  Retail  Advertising 
Manager  and  handle  major  accounts. 
Applicants  should  have  newspaper  & 
management  experience.  Guarantee 
against  commission,  up  to  $30,000. 
Excellent  benefits.  Send  resumes  to  Box 
6344,  Editor  &  Publisher. 


A  SMALL  NORTHWEST  Ohio  daily  is 
looking  for  an  aggressive  manager  to  run 
our  classified  department.  Job  emphasis 
is  heavy  on  your  sales.  Send  cover  letter 
with  your  resume  tO:  John  Sherer,  The 
Advertiser-Tribune,  PO  Box  778,  Tiffin 
OH  44883. 


CLASSIFIED  MANAGER 
45,000  ABC,  DAILY  AND  SUNDAY 
We  offer  top  opportunity  for  a  dedicated 
classified  advertising  manager.  The  per¬ 
son  we  seek  may  be  serving  in  a  secon¬ 
dary  role.  This  is  first  management 
opening  we  have  had  in  many  years.  You 
must  be  able  to  motivate,  evaluate  and 
fairly  compensate  your  staff.  Send  com¬ 
plete  resume,  introductory  letter  and  sal¬ 
ary  history  in  confidence  to  Box  6271, 
Editor  &  Publisher. 


DAILY  SUBURBAN  newspaper  group 
has  two  sales  opportunities.  Operating 
from  either  New  York  or  Chicago,  you  will 
primarily  sell  national  advertising.  We 
offer  good  growth  potential,  excellent 
benefits  and  fine  remuneration.  You 
must  offer  experience.  Send  resume  to 
Box  6324,  Editor  &  Publisher.  We  will 
meet  with  you  shortly  afterward.  An 
equal  opportunity  employer. 


"PENNY  SAVER"  CAREERS 
VICE  PRESIDENT  (Midwest)  to  80K  -i- 
GENERAL  MANAGER  (South)  to  60K 
SALES  MANAGER  (West)  to  40K 
Please  send  resume  with  $  history  to: 
Multi-Media,  7616  Lindley  Av,  Reseda 
CA  91355.  Or  leave  day  and  night  #s  at 
(213)  344-7177. 
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HELP  WANTED 
ADVERTISING 


HELP  WANTED 
CIRCULATION 


HELP  WANTED 
DATA  PROCESSING 


HELP  WANTED 
EDITORIAL 


23,000  PM  DAILY  needs  aggressive 
sales  manager  to  direct  functions  of  clas¬ 
sified  advertising  department.  Excellent 
benefit  package.  Terrific  environment 
for  family  living.  If  you  have  the  ability  to 
motivate  people  and  have  classified  dis¬ 
play  sales  experience,  send  resume  and 
salary  history  tO;  Carolyn  Hunsinger,  The 
Republic,  333  2nd  St,  Columbus  IN 
47201. 


RAPIDLY  GROWING  Ohio  nevrspaper 
group  is  seeking  an  aggressive,  dynamic 
sales  manager  who  wants  to  grow.  We’re 
looking  for  a  team  player  who  can  direct  a 
staff  and  develop  a  market  rapidly.  The 
person  we  are  looking  for  is  interested  in 
moving  up  in  an  organization  and  is  will¬ 
ing  to  work  hard  to  get  the  job  done  well. 
Sensitivity  to  people  and  to  community 
are  very  important.  Salary  $15,000  to 
$18,000  plus  commission  on  personal 
sales  and  bonus  based  on  department 
performance.  All  other  traditional 
benefits  are  fully  company  paid.  Send 
resume  to  Box  6270,  Editor  &  Publisher. 
This  job  is  open  now  and  will  be  filled 
rapidly.  Please  respond  immediately  if 
you  think  you  are  our  kind  of  people. 


RETAIL  ADVERTISING  MANAGER 
Move  up  to  Retail  Manager,  excellent 
Northern  California  24,000  Daily, 
booming  area.  Must  be  aggressive,  high¬ 
ly  motivated  person,  able  to  take  charge 
and  motivate  staff.  Excellent  salary, 
commission  and  fringe  benefits.  Send 
resume  to: 

Daily  Republic 
Keith  Resnick 
PO  Box  47 
Fairfield  CA  94533 
(707)  425-4646 


ARTIGRAPHICS 


EXPERIENCED  NEWSPAPER  ARTIST 
Hard  working,  self  starter  for  one  man 
staff  on  graphically  oriented  87,000 
circulation  daily.  Illustration,  art 
direction  talents  a  must.  Here's  your 
chance  to  do  it  all.  Send  resume,  sam¬ 
ples  tO:  John  Rossello,  Features  Editor, 
The  Gazette  Telegraph,  PO  Box  1779, 
Colorado  Springs  CO  80901. 


ILLUSTRATOR  with  several  years 
experience.  Should  have  page  layout  and 
type  design  ability,  be  adept  at  pre¬ 
separated  color  art  and  willing  to  do  an 
occasional  fact  graphic.  Send  resume 
and  samples  to:  The  Miami  Herald, 
Editorial  Art  Department,  One  Herald 
Plaza,  Miami  FL  33137. 


CIRCULATION 


CIRCULATION:  For  Los  Angeles-based 
daily.  Wanted:  innovative,  experienced 
team  player  with  home  delivery,  mail, 
and  news  dealer  background.  Minimum 
5  years  circulation  experience.  Please 
send  resume  to  Box  6238,  Editor  &  Pub¬ 
lisher. 


CIRCULATION  MANAGER  opening  for 
7000  daily,  10,000  Sunday  and  small 
weekly.  Must  be  qualified  in  all  phases  of 
circulation  work.  Send  resume  tO:  P. 
Hunter,  Milford  Publishing  Inc,  PO  Box 
589,  Milford  CT  06460. 


DIVISION  SALES  MANAGER 
A  large  metro  newspaper  in  Zone  5  seeks 
an  individual  to  manage  eight  district 
managers  in  one  of  our  suburban  zone 
offices.  Ideal  candidate  will  possess 
strong  people/leadership  skills  and  have 
a  goals/results  oriented  background. 
Management  experience  working  in  a 
union  environment  and  four  year  college 
degree  necessary.  Excel  lent  salary,  com¬ 
pany  car  and  benefits.  Send  resume  and 
salary  requirements  to  Box  6354,  Editor 
&  Publisher. 
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MAJOR  CIRCULATION  supplier  needs 
experienced  sales  person  to  cover  multi¬ 
state  area  (Michigan,  Ohio,  Kentucky). 
Auto,  expenses,  salary,  commission  and 
excellent  benefits.  Send  complete 
resume  to  Box  6327,  Editor  &  Publisher. 


PERSON  fully  experienced  with  distribu¬ 
tion  of  national  newspapers  in  all  mar¬ 
kets  is  sought  for  a  six  month  research 
study.  Send  resume  to:  J.  Coyne,  4th 
Floor,  1645  Connecticut  Av  NW,  Wash¬ 
ington  DC  20036. 


SINGLE  COPY  sales/distribution  mana¬ 
ger  for  56,000  Zone  9  daily  in  competi¬ 
tive  market.  Seeking  professional  in 
sales,  promotion  &  employee  supervi¬ 
sion.  Salary  approximately  $20,000 
plus  excellent  benefits.  Send  resume  to 
Box  6350,  Editor  &  Publisher. 


ZONE  SUPERVISOR  for  North  Jersey  AM 
daily  publication.  Applicant  must  posse¬ 
ss  personality  to  motivate  people  toward 
solid  grovrth  efforts  and  results.  Should 
be  strong  in  area  of  district  manager 
training  skills.  Nuts  and  bolts  operator 
with  ability  to  follow  up  effectively  on 
detail  assignments.  Planning  and  goal 
setting  necessary  management  quali¬ 
fications.  No  delegators  or  desk  warmers 
please.  Salary  and  expense  package 
$20,500  plus  lucrative  incentive  bonus 
plan.  Box  6294,  Editor  &  Publisher. 


ZONE  6  daily  in  metro  market  looking  for 
a  home  delivery  manager  to  report  to  the 
circulation  manager.  Candidate  should 
have  city  experience  plus  a  lot  of  energy. 
Starting  at  $20,000  to  $25,000  with 
auto  allowance.  Send  resume,  confi¬ 
dence  tO:  PO  Box  222,  Shreveport  LA 
71130. 


HOME  DELIVERY  MANAGER  for 
50,000  daily  newspaper.  We’re  seeking 
a  professional  to  lead  our  staff  of  super¬ 
visors  and  district  managers.  A  strong 
background  in  sales,  collections  and 
personnel  development  is  required.  We 
are  a  growth  market  in  the  Sunbelt.  We 
offer  excellent  salary,  bonuses  and  full 
benefits.  Send  resume  with  salary  his¬ 
tory  to  Box  6289,  Editor  &  Publisher. 


DATA  PROCESSING  MANAGER - 
West  Coast  newspaper  seeking 
experienced  manager  responsible  for  all 
computer  systems.  Responsibilities 
include  development  and  maintenance 
of  software,  development  of  long  range 
plans,  effective  recommendations  of 
hardware  configurations  and  manage 
existing  data  processing  functions.  Prior 
management  experience  required.  High¬ 
ly  visible  position.  Excellent  benefits. 
Send  resume  and  salary  history  to  Box 
6282,  Editor  &  Publisher. 

Equal  Opportunity  Employer 

THE  FORT  WORTH  Star  Telegram,  a  ma¬ 
jor  metropolitan  newspaper  with  a  com¬ 
bined  circulation  of  240,000  has  an 
opening  for  a  systems  manager  super¬ 
visor.  Responsibilities  include  supervis¬ 
ing  a  staff  of  4  in  daily  production  sys¬ 
tems  operations.  Mason  with  user 
departments  and  implementation  of  pro¬ 
cedure  changes  to  operati  ng  system  .Re¬ 
quirements  include  supervisory 
experience,  knowledge  of  PDP  1 1/70 
operating  TMS/CMS  software,  associate 
degree  or  equivalent  in  computer  scien¬ 
ces.  Send  resume  tO:  Fort  Worth  Star 
Telegram,  Personnel  Department,  PO 
Box  1870,  Fort  Worth  TX  76101.  An 
equal  opportunity  employer. 


EDITORIAL 


ASSISTANT  CITY  EDITOR— major  Mid¬ 
western  metropolitan  daily  seeks 
experienced  ed itor  to  complete  city  desk 
team.  Applicants  should  have  supervis¬ 
ory  experience  on  small  or  medium  size 
daily,  along  with  solid  reporting 
experience.  We  want  an  energetic,  peo¬ 
ple-oriented  manager,  a  good  detail  edi¬ 
tor  strong  on  ideas  and  planning  who 
wants  to  grow  and  play  a  critical  role  in 
making  a  good  newspaper  better.  Send 
resume  to  Box  6352,  Editors  Publisher. 


BUSINESS-ENERGY  WRITER  needed 
to  join  growing  daily  in  a  market  that  is 
business-oil  oriented.  Some  previous 
business  reporting  experience  essential . 
Some  knowledge  of  oil  writing  helpful 
but  not  required.  Resume  to:  David 
Sodamann,  Reporter-Telegram,  PO  Box 
1650,  Midland  TX  79702. 


ASSISTANT  REGIONAL  DIRECTOR 
The  largest  and  most  dynamic  news¬ 
paper  in  Montana  is  looking  for  an  assis¬ 
tant  regional  editor  who  can  confidently 
direct  news  coverage  in  an  area  larger 
than  New  England  and  who  can  work 
creatively  with  reporters  and  other  edi¬ 
tors  to  produce  a  vital  newspaper  marked 
by  excellence  in  writing  and  graphics. 
The  successful  candidate  will  have  had 
at  least  two  years  of  reporting  experience 
on  a  daily  newspaper  and  desk  or  super¬ 
visory  skills. 

Send  resume,  non-returnable  copies  of 
your  best  reporting  clipsand  a  brief  letter 
telling  us  why  you  are  the  right  person  for 
this  challenging  and  rewarding  job  to: 
Richard  J.  Wesnick,  Editor,  The  Billings 
Gazette,  PO  Box  2507,  Billings  MT 
59103.  EOE  M/F. 


COPY  EDITOR  (basic  pay  $16,559  per 
year  plus  housing  and  other  allowances) 
for  PACIFIC  STARS  AND  STRIPES,  a 
United  States  Forces  newspaper  head¬ 
quartered  in  Tokyo,  Japan.  Applicants 
should  have  a  minimum  of  one  year  of 
specialized  experience  in  copy  editing, 
headline  writing  and  layout  on  a  daily 
newspaper,  college  or  commercial.  Send 
resume  and  comprehensive  work  sam¬ 
ples  to:  U.S.  Army  Civilian  Personnel 
Office,  Honshu,  ATTN:  RP-NAF,  APO 
San  Francisco  (lA  96343. 


COPY  READER 

We’re  looking  for  someone  with 
experience  as  a  reporter  (2  years)  who 
can  read  copy  quickly,  edit  wisely  and 
layout  beautifully.  Prior  experience  on  a 
daily  paper  is  a  must.  We  are  a  24,000 
circulation  PM  daily  located  in  Western 
Pennsylvania.  Send  resume  tO:  Richard 
Rentz  Jr,  New  Castle  News,  PO  Box  60, 
New  Castle  PA  16103. 


AWARD-WINNING  weekly  group  seeks 
experienced  shirt-sleeve  editor  strong  in 
writing,  layout  and  photography  for  post 
in  small  Zone  6  office.  The  person  now 
holding  this  position  is  moving  up  with 
us.  Send  resume,  clips,  references  and 
salary  requirements  to  Box  6357,  Editor 
&  Publisher. 


BRIGHT  WRITER?  If  you  can  produce 
riveting  features  with  style  and  flair,  can 
write  a  weekly  tab  for  high  schoolers  and 
make  them  want  to  read  it  and  have  lots 
of  clips  to  prove  it,  send  them  to:  Dave 
Shots,  The  Independent  Record,  PO  Box 
4249,  Helena  MT  50604. 


BUSINESS  NEWS  EDITOR 
Aggressive,  able  to  recognize,  develop 
and  display  best  reader-grabbing  local 
and  wire  stories  in  business  package. 
Will  supervise  8-member  staff  in  South¬ 
ern  city.  Candidate  must  look  beyond 
today  and  what  comes  in  over  the  trans¬ 
om.  Ideas,  planning  a  must.  Box  6313, 
Editor  &  Publisher. 


BUSINESS  EDITOR  to  head  two  man 
department  for  87,000  circulation  daily 
in  the  Rockies.  Copy  editing,  layout 
skills  required.  Send  resume,  samples 
to:  Ben  Wood,  Managing  Editor,  The 
Gazette  Telegraph,  PO  Box  1779,  Col¬ 
orado  Springs  CO  80901. 


BEGINNING  REPORTERS 
Equal  opportunity  at  55,000  circulation 
afternoon  daily  for  exceptional  raw  talent 
or  year’s  experience.  $340  to  $400/ 
week  to  start  in  fast  growing  and 
fascinating  Central  Valley  city,  close  to 
mountains  and  Bay  Area.  Send  writing 
samples  and  resume  to:  City  Editor, 
Stockton  Record,  PO  Box  900,  Stockton 
CA  95201.  No  phone  calls.  If  you  don’t 
consider  yourself  a  talented  writer,  don’t 
apply. 


EDITORIAL 


VOA  NEEDS  FOREIGN  CORRESPONDENTS 

Experienced  international  radio  correspondents  are  needed  by 
the  Voice  of  America  for  overseas  and  domestic  assignments. 
Applicants  must  be  seasoned  professionals  with  demonstrated 
news  gathering  ability,  including  proven  skills  in  writing  and 
voicing,  and  the  preparation  of  political-economic  analytical 
pieces  and  correspondents  reports.  Foreign  language  skills  an 
asset.  Most  correspondents  can  expect  language  training 
before  overseas  postings.  Working  expertise  in  one  or  more 
major  geographic  areas  desirable.  Applicants  must  be  Amer¬ 
ican  citizens  and  available  for  worldwide  assignment. 

VOA,  part  of  the  Unites  States  Information  Agency,  offers  an 
excellent  salary /benefits  package,  including  overseas  housing 
or  housing  allowance,  retirement,  and  health  insurance  cover¬ 
age.  Frequent  travel  for  overseas  positions.  Above  all,  this  is  an 
exciting  opportunity  for  skilled  foreign  broadcast  journalists  to 
exercise  their  profession  in  a  news-oriented  international  radio 
network.  VOA  broadcasts  970  hours  weekly  in  42  languages  to 
too  million  listeners,  and  is  one  of  the  world's  most  prestigious 
and  authoritative  radio  networks.  Send  resume  and  SF-171 
government  employment  application  form  (available  US  post 
offices,  American  embassies  abroad,  or  from  us)  with  recent 
writing  samples  and  demonstration  voice  cassette  to:  Corre¬ 
spondent,  B/PF,  Room  1274C,  330  Independence  Av,  SW, 
Washington  DC  20547. 

VOA  IS  AN  EQUAL  OPPORTUNITY  EMPLOYER 


EDITOR  &  PUBLISHER  for  September  17,  1983 


HELP  WANTED 


EDITORIAL 


EDITOR  with  good  administrative  skills 
for  weekly  group  in  Zone  2.  Strong  news 
background,  good  copy  and  layout  skills 
essential.  Must  be  a  leader  and  good 
with  people.  Flexible  hoursand  schedule 
r^uired.  Please  send  resume  and  salary 
history  and  requirements  to  Box  6290, 
Editor  &  Publisher, 


EDITOR-rewrite  for  national  Catholic 
journal  with  5  years  desk  experience  & 
special  talent  for  telephone  interviews  & 
fast  rewrite.  Send  resume  &  complete 
work  references  to:  Editor,  Columbia, 
Box  1670,  New  Haven  CT  06507. 


EDITOR 

Needed  for  5000  circulation.  Ottaway 
newspaper.  Responsible  for  day-to-day 
operations  of  the  newsroom,  including 
news  administration,  personnel  training 
and  development,  news  department 
management  and  page  layout.  Must 
have  a  strong  news  background,  editing 
and  layout  experience,  good  people 
skills  essential.  Minimum  of  two  years 
experience  editing  on  a  weekly  or  daily 
newspaper.  Telephone;  (914)  856- 
5383  or  send  resume  to:  Robert  W. 
Parks,  General  Manager,  The  Tri-State 
Gazette,  84-44  Fowler  Street,  Port  Jar¬ 
vis  NY  12771. 


EDITOR/PUBLISHER 
Nationally  recognized  pari-mutuel 
organization  requires  editor/publisher 
for  new  monthly  magazine.  Journalism 
experience  and  knowledge  of  production 
essential.  Salary  in  mid-30’s  plus 
advertising  commission.  Immediate 
opening.  Apply  in  confidence  by  October 
15  to:  Executive  Director,  PO  Box 
61 1919,  North  Miami  FL  33261-1919. 


HELP  WANTED 


EDITORIAL 


FEATURES  EDITOR 
The  Daily  News  of  Los  Angeles  is  looking 
for  a  dynamic  leader  with  hands  on 
experience  to  direct  a  diverse  features 
department  of  27  employees.  Qualified 
candidates  will  have  demonstrated  man¬ 
agement  skills  as  well  as  creative  knowl¬ 
edge  of  all  aspects  of  the  "back  of  the 
book."  We  offer  commensurate  starting 
salary,  outstanding  company-paid 
benefits,  and  the  challenge  of  working 
for  one  of  the  west’s  fastest  growing 
newspapers.  For  immediate  confidential 
consideration  send  resume  including 
salary  history/requirements  (no  phone 
calls  please)  to: 

Employment  Manager 
DAILY  NEWS 

PO  Box  310,  Van  Nuys  CA  91408 
Equal  Opportunity  Employer 


FAMILY/LIFESTYLES  editor:  Duties 
include  writing,  editing,  layout  and 
supervising  family/lifestyles  staff  of 
medium-size  daily  in  Zone  2.  Box  6343, 
Editor  &  Publisher. 

GIFT  FOR  GRAMMAR/GRAPHICS? 
We’re  looking  for  a  top-notch  copy/layout 
editor  who  can  design  an  inviting  news 
page,  then  aggressively  edit  copy  and 
create  crisp,  bright  headlines.  Add  peo¬ 
ple  skills  to  a  flair  for  language  and 
graphics  and  you  could  move  into  man¬ 
agement.  So  if  you’ve  got  experience  (3 
years  on  a  daily  will  do)  but  still  have 
enthusiasm  for  making  copy  sparkle  and 
the  energy  to  survive  a  PM  daily’s 
deadlines,  let  us  hear  from  you.  Send 
resume,  clips  and  references  to:  Kay 
McGraw,  Assistant  Managing  Editor/ 
Day,  The  Virginian-Pilot  and  The  Ledger- 
Star,  150  W  Brambleton,  Norfolk  VA 
23510. 


HELP  WANTED 


EDITORIAL 


NEWSPAPER  LIBRARIAN 
If  you  are  an  aggressive,  intelligent, 
experienced  newspaper  librarian  with 
strong  supervisory  skills.  The  Syracuse 
Newspapers  want  to  hear  from  you.  The 
Syracuse  (New  York)  Herald-Journal  and 
Post-Standard,  with  a  combined  daily 
circulation  of  nearly  200,000,  are 
recruiting  a  head  librarian.  We  are  look¬ 
ing  for  a  person  to  improve  our  traditional 
library  and  to  help  us  plan  for  the 
electronic  age.  An  excellent  career 
opportunity  for  a  head  librarian  looking 
for  new  challenges  or  for  an  assistant 
who  wants  to  move  up.  Send  your 
credentials  to:  Timothy  D.  Bunn,  Manag¬ 
ing  Editor,  The  Herald-Journal,  Box 
4915,  Clinton  Square,  Syracuse  NY 
13221. 


ONE  OF  North  Carolina’s  best  weeklies 
now  publishes  twice  a  week  and  needs  a 
versatile,  aggressive  entry  level  reporter 
or  a  veteran  looking  for  a  slightly  slower 
pace  among  the  most  beautiful  moun¬ 
tains.  This  is  fertile  ground  for  all  facets 
of  journalism.  Our  quality  is  improving 
constantly  and  we  need  the  right  person 
to  become  the  state’s  BEST  semi¬ 
weekly.  Although  we  are  in  the  western¬ 
most  county  in  NC,  Atlanta,  Chattanooga 
and  Asheville  are  only  two  hours  by  car. 
We  haven’t  much  time  to  fill  the 
position,  so  send  your  resume  to:  Charles 
E.  Guthrie,  Editor,  The  Cherokee  Scout, 
PO  Box  190,  Murphy  NC  28906  or  call 
collect;  (704)  837-5122. 


REPORTER/EDITOR 
Immediate  opening  for  individual  with 
strong  knowledge  of  law  and  previous 
journalism  experience.  Resume  and 
clips  to:  Editorial  Department,  PO  Box 
54026,  Los  Angeles  CA  90054. 


FEATURE  WRITER-Features  Section 
of  80,000  circulation  California  news¬ 
paper  needs  strong  feature  writer  with 
background  in  the  arts,  theatre,  music, 
etc.  Some  reviewing  background 
needed.  Should  have  minimum  3-5 
years  experience  on  daily  and  good  clips. 
Section  and  paper  are  on  move  with  new 
offset  press,  lots  of  color  and  innovative 
presentation.  Send  resumes  to:  Chuck 
Roames,  PO  Bin  440,  Bakersfield  CA 
93302. 


COPY  EDITORS-REPORTERS 
A  72,000  daily  circulation,  AM  news¬ 
paper  is  seeking  applicants  for  future 
reporter  and  copy  editor  openings. 

The  copy  editor  must  have  proven  editing 
skills,  including  layout,  headwriting  and 
copy  editing  of  both  local  and  wire  copy. 
The  reporter  must  have  proven  reporting 
skills,  good  use  of  the  language  and  a 
flair  for  writing  clean,  understandable 
copy. 

The  job  will  pay  from  $364.00-$610.00 
per  week  depending  upon  experience 
level,  plus  good  benefits. 

A  good  education,  good  daily  newspaper 
experience  and  a  good  brain  are  basic 
requirements. 

Ability  to  speak  or  read  Spanish  is  an 
asset  in  our  San  Joaquin  Valley  agricul¬ 
ture  community. 

If  you  meet  the  qualifications  please 
mail  a  complete  resume,  including  no 
less  than  three  professional  references 
and  five  work  samples,  along  with  a  letter 
explaining  why  you  are  interested  in  the 
job.  Address  it  to:  The  Modesto  Bee, 
Personnel  Director,  L.  Singer,  PO  Box 
3928,  Modesto  CA  95352. 

NO  PHONE  CALLS  PLEASE 
AA/EOE 


CITY  EDITOR 

Progressive,  newly-combined  23,000 
AM  looking  for  city  editor  to  manage 
eager  young  staff.  Must  have  solid  news 
judgment,  good  writing  skills  and  a  love 
for  small  community  life.  Send  resume, 
sample  of  current  newspaper  and 
present  salary  to:  Jim  Sachetti,  Manag¬ 
ing  Editor,  Press-Enterprise,  3185 
Lackawanna  Av,  Blomsburg  PA  17815. 


GENERAL  ASSIGNMENT  reporter  for 
New  York  all  VDT  weekly.  Features  and 
in-depth  articles  on  local  controversy. 
Box  6345,  Editor  &  Publisher. 


"HOW  TO  GET  HIRED  IN  JOURNAL¬ 
ISM"  For  information,  write:  Northwest 
Marketing  Limited,  Box  3658-J,  Lacey 
WA  98503. 


HARD-DIGGING  newspaper  seeking 
hard-working  reporter.  1-3  years 
experience.  Only  apply  if  you  are  topf¬ 
light.  Send  samples  to:  Jimmy  Denley, 
Birmingham  Post-Herald,  PO  Box  2553, 
Birmingham  AL  35202. 


METROPOLITAN  afternoon  75,000 
circulation  Zone  6  seeking  aggressive 
assistant  city  editor  with  approximately 
5  years  experience.  Good  vacation, 
health  and  retirement  programs.  News¬ 
paper  also  has  opening  for  reporters.  Box 
6300,  Editor  &  Publisher. 


prpoPTPRQ 

THE  THOUSAND  OAKS  NEWS 
CHRONICLE,  a  21,500  circulation  PM 
daily  in  Southern  California,  has  two 
openings  for  re porters/wr iters  in  its  fea¬ 
tures  and  local  news  departments.  Both 
positions  require  a  minimum  of  four 
years  daily  newspaper  experience.  Broad 
experience  in  general  reporting  and  writ¬ 
ing  essential.  Features  position  also  re¬ 
quires  desk/editing  experience.  Include 
samples,  resume  and  references  in  first 
letter  to:  John  Irby.  Executive  News  Edi¬ 
tor,  Thousand  Oaks  News  Chronicle, 
2595  Thousand  Oaks  Blvd,  Thousand 
Oaks  CA  91359. 


SEEKING  EDITOR  with  understanding 
of  publishers  problems  for  mail  oriented 
general  interest  magazine  with  large 
circulation.  Must  relocate  in  Midwest. 
Send  complete  resume  and  salary  his¬ 
tory  to  Box  6322,  Editor  &  Publisher.  All 
replies  confidential. 


HELP  WANTED 


EDITORIAL 


I  NEED  A  MANAGING  EDITOR 
Are  you  locked  in  as  the  2nd  or  3rd  per¬ 
son  with  the  ability  to  be  the  editor- 
..  .write  me.  I’m  looking  for  someone  who 
is  small  community  oriented.  We  are  a 
Southern  Indiana  publishing  company 
with  4  weekly  newspapers.  Be  a  part  of 
an  aggressive  growing  company.  Send 
resume,  clips  and  salary  history  to:  Bill 
Tutwiler,  Warrick  Publishing  Co,  PO  Box 
71,  Boonville  IN47601.  No  phone  calls 
please. 


INDIANA  DAILY  (11,500  circulation)  is 
looking  for  a  general  assignment  reporter 
to  join  a  talented  staff.  Excellence  in 
writing  is  a  must.  Photo  skills  would  be  a 
plus.  Send  resume  and  clips  to:  John 
Rumbach,  The  Herald,  PO  Box  31,  Jas¬ 
per  IN  47546.  , 


LAWYER/EDITOR 

The  Reporters  Committee  for  Freedom  of 
the  Press,  The  Washington  DC-based 
news  media  legal  defense  organization, 
has  an  immediate  opening  for  a  Manag¬ 
ing  Editor  of  publications  who  will  also 
share  in  merJia  legal  defense  duties. 
Background  in  con  law  and  journalism 
essential.  FOI  helpful.  Salary  negoti¬ 
able.  Send  resume  to:  John  Flaherty, 
The  Reporters  Committee,  800-18th  St, 
NW,  Suite  300,  Washington  DC  20006. 


METROPOLITAN  EDITOR 
A  commitment  to  local  news,  leadership 
and  judgment  are  qualities  sought.  The 
challenge  is  to  lead  a  talented  corps  of 
editors  and  reporters  to  produce  the  best 
local  news  report  in  a  competitive  mar¬ 
ket.  Requirements  are  broad  reporting 
and  editing  experience  and  strong  peo¬ 
ple  skills.  Expect  significant  responsibil¬ 
ity,  excellent  salary  and  benefits.  Send 
letter  of  interest,  resume  and  names  of  3 
references  to:  John  F.  Greenman,  Editor, 
Tribune-Chronicle,  240  Franklin  SE, 
Warren  OH  44482. 


NEW  YORK-BASED  non  profit  organiza¬ 
tion  seeks  editorial  director  of  solid 
international  affairs  background  and 
some  knowledge  of  the  United  Nations 
system.  Strong  journalistic  skills  a  must; 
some  management/production 
experience  a  help.  Salary  low  20’s.  Start 
immediately.  Box  6348,  Editor  &  Pub¬ 
lisher. 


SCIENCE  WRITER 


Senior  writer,  non-profit  organization’s 
public  information  office,  will  write  news 
releases  on  research  bindings,  prepare 
articles  for  "Rand  Research  Review,"  re¬ 
spond  to  media  queries,  serve  as 
information  generalist.  Five  years’  media 
experience  preferred.  Submit  detailed 
resume,  salary  history,  writing  samples 
(non-returnable)  tO;  Public  Information 
Director 

RAND 

1700  Main  Street 
Santa  Monica  CA  90406 
An  Affirmative  Action  Employer 


THE  KIPLINGER  PROGRAM 
IN  PUBLIC  AFFAIRS  REPORTING 
Newspersons  with  a  minimum  of  two 
years  of  experience  are  invited  to  apply 
for  the  program,  now  in  its  1 1th  year  at 
The  Ohio  State  University.  Entry  into  the 
year-long  program  leading  to  a  Master’s 
Degree  in  Journalism  is  competitive. 
Substantial  funding  is  available  to  suc¬ 
cessful  candidates.  The  12th  year 
begins  September  19,  1984.  For 
information,  write  or  call:  Henry  H. 
Schulte,  The  Kiplinger  Program,  School 
of  Journalism,  The  Ohio  state  University, 
242  W  18th  Av,  Columbus  OH  43210. 
Telephone;  (614)  422-2607  or  422- 
6121. 


NEWS  BUREAU  DIRECTOR 
University  Wisconsin-Oshkosh 
SEARCH  EXTENDED.  Salary  to  mid¬ 
twenties.  Writes  annually  200 -t  news 
releases/features,  edits  in-house 
publication,  contacts  media,  supervises 
secretary/student  assistants,  manages 
budget/planning.  Bachelor’s  degree  re¬ 
quired.  Prefer  minimum  7-10  years 
experience  reporting/editing  for  news¬ 
paper,  radio  or  TV.  Preferred  candidate 
in  this  national  search  will  have  excellent 
journalism  &  management  skills,  matur¬ 
ity  of  judgment,  extensive  knowledge  of 
print/electronic  media  operations  &  pro¬ 
cedures.  Academic  Staff  position,  starts 
December 

Send  (1)  cover  letter  stating  manage¬ 
ment  experience  in  delegation/budget/ 
planning  and/or  statement  of  manage¬ 
ment  philosophy,  (2)  copies  of  3  pub¬ 
lished  articles  (not  returnable)  or  3  aired 
tapes,  (3)  resume,  (4)  names  of  3  refer¬ 
ences  to:  News  Director  Search/Screen 
Committee,  Dempsey  237,  Dept  B,  UW- 
Oshkosh,  Oshkosh  Wl  54901  by 
extended  closing  date  of  October  14. 
AA/EO. 


SPORTS  EDITOR 

The  nation’s  fastest  growing  afternoon/ 
Sunday  newspaper  is  looking  for  a  sports 
editor  who  can  rJirect  news  coverage  and 
can  produce  a  sports  section  with  quality 
graphics  and  writing.  Sports  coverage  » 
includes  Atlanta  Falcons,  Atlanta 
Braves,  Georgia  and  Georgia  Tech. 

Ideal  candidate  will  have  had  at  least  2 
years  writing  experience  on  a  daily  news¬ 
paper,  plus  proven  layout  and  supervis¬ 
ory  skills.  Send  resume,  non-returnable 
tearsheets  and  clips  to:  J.  R.  Osteen, 
Managing  Editor,  (jwinette  Daily  News, 
394  Cla^on  St,  NE,  Lawrenceville  GA 
30246. 


SPORTS  DESK  MAN 
Suburban  Cleveland  daily  seeks  desk 
man  with  layout  and  copy  editing  skills. 
The  right  person  will  develop  story  ideas, 
write  snappy  heads,  lay  out  modular 
pages,  edit  copy  of  community,  college 
and  professional  sports  and  rewrite  wire 
stories.  Send  clips,  layout  samples  and 
resumes  to:  Jim  Holleran,  EXT(j,  Sports 
Editor,  The  News  Herald,  38879  Mentor 
Av,  Willoughby  OH  44094. 
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HELP  WANTED 
EDITORIAL 


HELP  WANTED 
EDITORIAL 


HELP  WANTED 
LIBRARY 


HELP  WANTED 
PHOTOJOURNALISM 


THE  REGISTER-GUARD  is  seeking  ji 
applicants  for  two  assistant  city  editor  ji 
positions  on  the  newspaper's  four- 
person  city  desk.  Applicants  must  have  a 
degree  from  a  four-year  col  lege  or  univer¬ 
sity  and  must  have  a  minimum  of  four 
years  experience  as  an  editor  or  reporter 
editor  for  a  daily  newspaper  of  at  least 
12,000  circulation  and'or  for  the 
Associated  Press  or  United  Press 
International.  The  Register-Guard  is  a 
70,000  daily  in  Eugene,  Oregon  that  has 
just  completed  conversion  to  seven  days 
a  week  morning  publication.  The  news¬ 
paper  places  a  premium  on  good  writing 
honed  by  good  editing.  We  pride  our¬ 
selves  on  solid,  aggressive  news  stories 
and  lively  features  and  our  city  desk  is  a 
key  element  in  coordinating  and  produc¬ 
ing  them.  The  assistant  city  editors  re¬ 
port  to  the  city  editor  but  are  expected  to 
work  cooperatively  with  the  city  desk  and 
other  departments.  Applicants  prefer¬ 
ably  should  have  supervisory  experience, 
good  communication  with  co-workers, 
willingness  to  help  staff  members  polish 
skills  and  the  temperament  to  represent 
the  newspaper  effectively  to  the  public. 
Qualified  applicants  only  should  submit 
a  letter  of  appi  ication  and  resume  stating 
what  they  regard  as  their  key  quali¬ 
fications  for  the  job  and  why  they  are 
interested  in  being  hired  for  the  position. 
Apply  no  later  than  Friday,  September 
30,  1983  tO:  Assistant  City  Editor,  Per¬ 
sonnel  Department,  The  Register- 
Guard,  PO  Box  10188,  Eugene  OR 
97440.  No  phone  calls  please.  Appli¬ 
cants  will  receive  written  notification  by 
November  5,  1983.  The  Register-Guard 
is  a  equal  opportunity  employer. 

WEEKLY  NEWSPAPER  in  lovely  small 
town  needs  experienced  general  reporter 
who  can  do  hard  and  soft  news,  layout, 
photography  and  VDT.  Can  you  com¬ 
municate  in  a  conservative  town?  It  so, 
78  year  old  award  winning  newspaper 
can  provide  a  good  )ob  for  you!  Right 
person  considered  for  editor.  If  you  can 
do  it  all,  send  resume,  raw  copy,  clip¬ 
pings,  salary  requirements  to:  Sharon 
Taylor,  Archbold  Buckeye,  207  N 
Defiance  St,  Archbold  OH  43502.  No 
phone  calls. 


WIRE  EDITOR 

News  judgment  to  recognize  the  best 
stories,  yet  not  pass  over  the  appealing 
offbeat.  Edit  tightly,  prod  wire  services 
for  missing  angles,  watch  for  local 
interest,  present  best  overall  news  pack¬ 
age.  Contact:  John  Bradley,  The  Com¬ 
mercial  Appeal,  Bos  334,  Memphis  TN 
38101. 


WRITERS 

Promotions  and  new  projects  at  one  of 
America's  leading  publishers  create  a 
need  for  several  top  notch  writers.  An 
exceptional  opportunity  for  individuals 
with  high  talent  and  ambition.  Full 
benefits,  company  fitness  center, 
excellent  environment.  Located  two 
hours  from  New  York  City.  Send  resume, 
best  writing  samples  tO:  William  Got¬ 
tlieb,  Managing  Editor,  Prevention 
Health  Books,  33  East  Minor  St, 
Emmaus  PA  18049. 

EOE 


THE  SEATTLE  POST-INTELLIGENCER 
has  an  opening  for  a  general  assignment 
reporter.  Copy  editing  background, 
sports  or  business  writing  desirable  but 
not  essential.  Women  and  minorities  are 
encouraged  to  apply.  Send  resume,  clips 
and  references  to:  Tom  Read,  Assistant 
Managing  Editor,  Seattle  P-l,  Box  1909, 
Seattle  WA  98111. 


jOPENINGS  for  police,  city/county  gov- 
j  ernment  and  general  assignment  report- 
jers.  20,000  daily  Zone  6.  Must  be  will¬ 
ing  to  work.  Experience  a  plus.  Box 
6310,  Editor  &  Publisher. 

WIRE  EDITOR  needed  for  55,000 
circulation  daily  in  Zone  2.  Must  have 
strong  layout  experience  and  the  ability 
to  write  powerful  headlines.  Send 
resume  and  work  samples  to  Box  6351, 
Editor  &  Publisher. 


_ FREELANCE _ 

FREELANCE  WRITERS  sought  for 
monthly  military/survival  publication. 
Write:  MX,  Military  Exchange,  Box  3, 
Torrington  CT  06790. 

RECYCLE  your  stories.  Syndicate  buys 
European  rights  to  features.  Free  guide¬ 
lines.  Allpress,  Box  1266,  Inverness  FL 
32651. 

WANTED:  Thoroughbred  racing 
magazine  serving  central  and  southwest¬ 
ern  states  needs  quality  freelance  arti¬ 
cles  and  photography.  Contact:  Del  Hol¬ 
lingsworth,  PO  Box  5418,  Norman  OK 
73070;  (405)  364-9444. 

WRITERS  WANTED 
Freelance  articles  for  established  gam¬ 
ing  magazine.  Send  for  guidelines  and 
rates.  Editor,  Gambling  Times,  1018  N 
Cole  Av,  Hollywood  CA  90038. 

_ JOB  LEADS _ 

NEWSPAPER  training  needed  in  many 
PR/editorial  areas.  For  newsletter  rates: 
M  Sternman,  68-38  Yellowstone,  Forest 
Hills  NY  11375. 


MARKETING 


ASSISTANT  LIBRARIAN 
The  Baltimore  Sun,  a  leader  in  the  com¬ 
munications  industry,  is  searching  for  an 
Assistant  Librarian  to  join  its  Library 
staff. 

Working  closely  with  the  Chief  Librarian 
and  Data  Processing  staff,  this  is  an 
opportunity  to  create,  design  and  plan  an 
in-house  electronic  data  base  for  recov¬ 
ery  of  news  articles  published  by  our 
newspapers,  probably  with  ultimate 
responsibility  for  administering  such  a 
system. 

Other  responsibilities  will  involve  the 
cataloging  of  newspapers  for  clippings 
collection,  maintenance  of  control  files, 
maintenance  of  book,  periodical  and  ver¬ 
tical  file  collections,  publishing  of 
acquisition  lists,  assisting  in  the  crea¬ 
tion  of  weekly  work  schedules  and 
supervising  a  staff  of  Library  Assistants. 
The  individuals  we  seek  must  have  a 
MLS  degree  from  an  accredited  ALA 
library  school  or  its  equivalent,  with  at 
least  2  years  of  experience  in  a  special 
library  for  news  media,  preferably  a  daily 
newspapr.  Experience  should  also 
include  reference  and  information  serv¬ 
ice,  knowledge  of  commercial  data 
bases  (New  York  Times  Information 
Bank,  Nexis,  etc.),  and  familiarity  with 
microfilms  applicable  to  newspaper 
clipping  files.  Experience  with  in-house 
computer  data  bases  is  most  desirable. 
We  offer  an  exceptional  salary  and 
benefits  package.  Resumes,  specifically 
addressing  qualifications,  experience 
and  salary  expectations  should  be  sent 
to: 

Personnel  Administrator 
The  Baltimore  Sun 
501  N  Calvert  Street 
Baltimore,  Maryland  21278 
An  EOE/AAP  Employer 


MARKETING 


VICE  PRESIDENT 
MARKETING/SALES 

\  dynamic  growing  Midwestern  eommunirations  company  in 
Zone  3  is  offering  an  outstanding  career  opportunity  in  its  newly 
created  position  of  Vice  President,  Marketing/Sales.  The  selected 
candidate  will  he  responsible  fur  developing  the  company's  first 
comprehensive  marketing  and  sales  program  for  newspaper, 
broadcast,  and  commercial  printing  businesses  in  a  community 
of  60,000. 

The  desired  candidate  must  possess  strong  business  and  market¬ 
ing  experience,  strong  motivational  skills,  sound  analytical  abil¬ 
ity,  and  excellent  oral  and  written  communication  skills. 
Experience  in  the  communications  field  is  desirable. 

The  compensation  package  is  excellent  and  includes  a  relocation 
component. 

Qualified  candidate  should  .send  a  complete  resume  to: 

Box  6326,  Editor  &  Publisher. 


MARKETING  MANAGER 
Large  family  owned  metropolitan  daily 
seeks  experienced  marketing  specialist 
who  is  capable  of  analyzing  and  present¬ 
ing  major  newspaper  research  material. 
Successful  candidate  should  have  the 
ability  to  generate  professional  sales 
tools  including  audiovisual  pre¬ 
sentations.  Salary  commensurate  with 
experience.  Send  resume  to:  Joe 
Yoakum,  Personnel  Manager,  The  Fres¬ 
no  Bee,  1626  E  St,  Fresno  CA  93786. 
An  equal  opportunity  employer. 


E  &  P  Classifieds — 

effective  in  the  newspaper  community  as  your  newspaper's  classi¬ 
fieds  are  in  your  community. 


MARKETING  RESEARCH 


ACCOUNTING  MANAGER 
We  are  seeking  an  aggressive,  cost- 
conscious  person  who  knows  newspaper 
budgeting.  Ideal  candidate  must  be 
strong  in  accounting,  financial  control, 
general  ledger,  taxes,  aswellasfinancial 
statements.  A  knowledge  of  business 
computers  will  give  you  an  edge.  College 
exposure  is  desirable.  The  ability  to  com¬ 
municate  in  Italian  and  English  pre¬ 
ferred.  We  offer  company  paid  benefits 
and  a  congenial  working  atmosphere. 
Send  resume  with  salary  requirements 

tO: 

Personnel  Manager 
II  Progresso 
15  Bland  St 
Emerson  NJ  07630 


PHOTOJOURNALIST 
Diversified  Publisher  seeks  Assistant 
Editor  whose  ambitions  lie  in  magazine 
journalism.  Proven  photographic  skills 
with  multiple  flash,  color,  interior  work 
essential.  Send  full  resume  plus  $  his¬ 
tory  to:  A.  Zauflik,  NAPCO,  401  N  Broad 
St,  Philadelphia  PA  19108. 

E&P  CLASSIFIEDS 
COMMUNICATE  WITH 
THE  COMMUNICATORS! 


_ PRESSROOM _ 

PRESSMAN  to  run  new  Goss  Communi¬ 
ty.  Experience  in  camera  and  Cheshire 
helpful,  management  possibilities.  Rep¬ 
ly  to:  Metro  Newspapers,  PO  Box  6578, 
(Columbia  SC  29260. 

PRESSROOM  PLATEMAKING 
MANAGER 

Immediate  opening  for  an  aggressive, 
mature  manager  with  promotion  poten¬ 
tial.  Will  be  totally  responsible  for  top 
quality  production  on  a  Goss  Urbanite 
with  tri-color  unit  running  a  30,000  dai¬ 
ly,  weeklies  and  commercial  work.  Self 
starter  send  resume  tO:  Patrick  A.  Rober¬ 
son,  Port  Arthur  News,  PO  Box  789,  Port 
Arthur  TX  77642. _ 

SHIFT  FOREMAN 

Needed  immediately.  Hunter,  fisher¬ 
man,  ski  enthusiast,  boater.  If  you  enjoy 
these  sports  we  have  the  ideal  job  for 
you.  We  are  looking  for  an  experienced 
pressroom  operator/manager  who  is  cap¬ 
able  of  running  a  5  unit  Goss  Community 
press.  Running  it  WELL  and  at  full  color 
capacity.  We  print  a  variety  of  small 
weekly  newspapers  and  commercial 
circulars.  If  you  want  to  work  evenings 
and  fish  or  hunt  days,  please  respond  to 
Box  6325,  Editor  &  Publisher.  Non 
sports  enthusiasts  are  also  encouraged 
to  apply.  This  position  is  in  the  moun¬ 
tains  of  wild,  wonderful  West  Virginia. 
Age  is  no  barrier.  Experience  and  the 
willingness  to  demand  a  quality  finished 
product  are  the  crucial  requirements. 


PRODUCTION 


COPY  EDITING/FINANCIAL 
Major  international  investment  firm  off¬ 
ers  excellent  opportunity  to  be  part  of 
state-of-the-art  electronic  publishing. 
Position  is  an  integral  part  of  the  firm's 
highly  regarded  investment  research 
department.  We  seek  individuals  with 
copy  editing,  proofing,  layout/format 
and  publications  experience.  College 
graduate  with  Journalism  or  English  pre¬ 
ferred,  or  individuals  with  extensive 
hands-on  experience. 

Starting  salary  from  $  1 8,000  depending 
on  experience.  Attractive,  modern  and 
congenial  downtown  Manhattan  loca¬ 
tion.  Company  not  responsible  for 
relocation.  Apply  in  confidence  by  send¬ 
ing  resume  to  Box  6355,  Editor  &  Pub¬ 
lisher. 


PRODUCTION  MANAGER 
Zone  1  group,  dailies,  weeklies  and  free 
distribution  needs  top  quality  produc¬ 
tion  manager.  Experience  in  union 
environment  helpful.  Perfect  opportu¬ 
nity  to  move  up  to  number  one.  Offset 
with  front  end  system.  Salary  negotiable. 
Send  resumes  to  Box  6280,  Editor  & 
Publisher. 


You  May  Take  One  Giant  Step... 

toward  a  better  job 
by  placing  your  ad  in  E&P’s 
Positions  Wanted  section! 
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HELP  WANTED 
PRODUCTION 


POSITIONS  WANTED 
ADMINISTRATIVE 


POSITIONS  WANTED 
EDITORIAL 


POSITIONS  WANTED 
EDITORIAL 


PERSON  with  full  knowledge  of  printing 
facilities  and  means  to  print  a  national 
newspaper  is  sought  for  a  6  month 
research  study.  Send  resume  tO:  J. 
Coyne,  4th  Floor,  1645  Connecticut  Av, 
NW,  Washington  DC  20036. 


PRODUCTION  MANAGER 
Chicago  publisher  of  scholarly  booksand 
journals  needs  take-charge,  organized 
manager  for  rapidly  growing  list.  Must 
have  experience  in  all  phases  of  produc¬ 
tion.  MS  to  BB  with  many  color  illustra¬ 
tions.  Also  good  knowledge  of  lithogra¬ 
phy.  Send  resume  and  salary  history  to 
Box  6321,  Editor  &  Publisher. 


SALES 


STRONG  SELF-STARTER  needed  to 
handle  all  advertising  sales  chores  on 
North  Florida  weekly  with  companion 
shopper.  Excellent  opportunity  for  a  pro¬ 
ven  salesperson  to  plan,  execute  and 
reap  the  rewards  of  an  excellent  salary 
history  tO:  Publisher,  PO  Drawer  980, 
Chiefland  FL  32626.  All  replies  held  in 
strict  confidence. 


JOIN  OUR  CONTRACT 
CREW! 

.  .  Those  individuals,  compan¬ 
ies,  syndicates  that  know  the  value 
of  an  E&P  ad  and  run  with  us  on  a 
regular  basis. 

Whether  it's  1 2,  26  or  52  times  per 
year,  we  produce  business  and 
profit  for  these  people.  We  offer  you 
freedom  to  rotate  your  copy  within 
our  regular  deadline  times,  monthly 
billing  and  the  best  exposure  in  the 
field. 

Reserve  your  place  now,  in  the 
most  effective  classified  market  in 
the  newspaper  industry. 

E&P  CLASSIFIEDS 

Rates  on  Request 
(212)  752-7050 


POSITIONS 

WANTED 


ADMINISTRATIVE 


PUBLISHER,  presently  with  6  day  issue 
plus  TMC,  seeks  relocation  with  small 
group.  Age  44,  MBA.  Family  man  with 
complete  newspaper  knowledge.  Box 
6224,  Editor  &  Publisher. 

PUBLISHER:  Strong  administrator; 
craves  advertising,  circulation  and  profit 
growth,  watches  bottom  line,  stickler  for 
news,  community  minded.  Box  6330, 
Editor  &  Publisher. 

PUBLISHER/General  Manager  tired  of 
Southern  California  looking  to  return 
home  to  Florida.  Experience  with  dailies, 
weeklies,  TMC,  free  weeklies  and  com¬ 
mercial  printing  with  groups  and 
individual  owners.  Excellent  track  record 
in  all  areas  of  newspaper  operations, 
extra  strong  in  budgeting,  expense  con¬ 
trol  and  personnel  management.  I'm  35, 
want  to  put  down  roots  and  I’m  seeking 
buy-in  opportunity  or  management 
position.  Box  6342,  Editor  &  Publisher. 

VICE  PRESIDENT/ 

GENERAL  MANAGER 
Heavy  in  Production  Management 
desires  position  in  Zone  2.  Experienced 
in  newspaper  and  commercial  work.  Box 
6315,  Editor  &  Publisher. 


FORMER  NEWSPAPER  owner,  42, 
desires  top  position  on  big  weekly. 
Marketing  oriented,  TMC  experience,  J- 
degree.  Now  in  Zone  6,  all  Zones,  situa¬ 
tions  considered.  Some  Wpe  of  equity 
position  preferred.  Box  6356,  Editor  & 
Publisher. 


GENERAL  MANAGER  of  mid-size  week¬ 
ly  seeks  post  as  small-daily  publisher  or 
assistant  to  publisher  at  larger  daily.  18 
years  working  experience  includes  ad 
sales  and  news.  14  years  as  daily  city 
editor  and  managing  editor.  Present  job 
requires  active  direction  of  all  news¬ 
paper  functions  with  emphasis  on 
advertising.  Shirt-sleeve  people  mana¬ 
ger.  Box  6025,  Editor  &  Publisher. 


MANAGEMENT.  Twenty  years 
experience  as  General  Manager;  Market¬ 
ing,  Advertising  and  Circulation 
Director.  Background  includes  metro- 
local  daily  and  community-TMC  weekly 
publications  in  competitive  AM-PM  mar¬ 
kets.  Skilled  in  training,  motivating  and 
directing  staff  in  team  effort.  Bottom- 
line  oriented.  Multi-degreed.  Desire 
relocation  to  Zone  9.  Two  week  notice 
availability.  Reply  in  confidence  to  Box 
6349,  Editor  &  Publisher. 


ADVERTISING 


ADVERTISING  MANAGER.  Age  44,  6 
years  as  top  salesman  with  70M  daily.  7 
years  management  with  40M  paid  week¬ 
ly  and  150M  shopper.  Competitive  mar¬ 
kets.  Excellent  training,  motivating,  and 
selling  skills.  Salary  $20's.  paid  reloca¬ 
tion  from  Zone  5.  Box -6353,  Editor  & 
Publisher. 


CIRCULATION 


COLLEGE  GRADUATE,  major  metro 
oriented,  knowledgeable  in  all  circula¬ 
tion  operations  including  marketing, 
development  and  budgeting.  Interested 
in  challenging  position  with  progressive 
organization.  Box  6287,  Editor  &  Pub¬ 
lisher. 


EDITORIAL 


ADAPTABLE  reporter/photographer,  8 
years’  daily  experience,  seeks  career 
position.  Any  Zone,  any  size  daily.  Box 
6252,  Editor  &  Publisher. 


ARTS/feature  writer/drama  critic  for  ma¬ 
jor  daily  seeking  position  on  weekly  in 
Zones  1,2,3  or  9.  Box  6317,  Editor  & 
Publisher. 


AWARD-WINNING  veteran  reporter 
seeks  new  challenges.  Experience 
includes  investigative,  police,  city, 
county,  and  state  government,  educa¬ 
tion.  and  a  weekly  column  on  music. 
Contact  me  at  Box  6339,  Editor  &  Pub¬ 
lisher, 


COPY  DESK  CHIEF,  night-side  editor 
seeks  bigger  opportunities.  She  prefers 
Zones  2, 4, 6, 9.  Box  6338,  Editor  &  Pub¬ 
lisher. 


EDITOR,  seeks  position  as  editor  of 
weekly  or  reporter  for  daily.  Five  years 
editing,  reporting,  layout  and  photogra¬ 
phy  experience.  Prefer  Florida,  but  con¬ 
sider  eastern  Zone  4.  Box 6281,  Editors 
Publisher. 


EXPERIENCED  managing  editor,  all 
phases  of  mid-sized  regional  daily 
operation  in  competitive  market,  seeks 
editorship  of  daily  or  management  post 
in  larger  market.  Box  6278,  Editor  & 
Publisher. 


EITHER  HE  OR  SHE  or  they.  They  write, 
they  edit,  they  lay  out.  They  seek  a 
change.  Mid-to  large  daily.  Box  6347, 
Editor  &  Publisher. 
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GULF  COAST  assignment  sought  by  vet¬ 
eran,  talented,  mature  photojournalist 
with  the  ability  to  do  it  all  in  the  news¬ 
room,  or  specialize.  Right  paper  must  do 
more  than  scratch  the  surface  in  its 
reporting.  Lee  Young,  Box  1131,  Pon- 
chatoula  LA  70454;  (504)  386-4375. 


I’M  A  HARD-WORKING  sports  writer 
with  4  years  of  experience  on  a  mid-sized 
daily  covering  pro  baseball  and  hockey. 
I'm  looking  to  move  to  an  any-sized  daily 
near  a  major  metropolitan  market.  Beat 
work  my  specialty.  I’m  a  digger.  Free  to 
relocate  anywhere.  Box  6320,  Editor  & 
Publisher. 


MY  DAILY  best  will  grace  any  editorial 
page  in  America.  Stymied  Number  2  on 
4-man  page  seeks  opportunity,  chal¬ 
lenge  where  issues,  not  ideology,  shape 
policy.  Box  6318,  Editor  &  Publisher. 


NEWSMAN,  BA.  More  than  a  decade  of 
experience  in  sound  reporting  based  on 
research  ability.  Career  position  sought. 
Box  5642,  Editor  &  Publisher. 


WORKHORSE,  circulation  builder, 
seeks  career  move  to  managing  editor  of 
small-to-medium  daily,  or  city  editor  of 
medium-to-large  daily.  Box  6276,  Edi¬ 
tor  &  Publisher. 


QUALITY  JOURNALIST,  5  years  daily 
experience  covering  education,  govern¬ 
ment,  looking  for  professional,  ethical 
paper.  Respect  for  employees’  enter¬ 
prise,  in  and  out  of  the  office,  important. 
Zones  1-6.  Box  6309,  Editor  &  Pub¬ 
lisher. 


SPORTS  WRITER  seeking  position  with 
daily.  Have  experience  in  college  sports 
information  as  an  intern  and  in  pro  sports 
publicity.  Box  6297,  Editor  &  Publisher. 


SPORTS  EDITOR  seeks  new  challenge. 
Twenty-two  years  experience,  including 
16  as  sports  editor  of  20,000  circulation 
daily.  Box  6335,  Editor  &  Publisher. 


SEASONED  PRO  with  substantial  man¬ 
agement  and  editing  experience  for  pro¬ 
minent  news  organization  in  Washin^on 
seeks  managerial/editing  position  in  DC 
area.  Box  6346,  Editor  &  Publisher. 


VETERAN  WRITER  who’s  covered  public 
lands,  energy,  business  and  agriculture 
for  a  decade,  seeks  full-time  affair  with 
his  1  true  love,  the  environment.  Writ¬ 
ing,  editing  or  advocacy  jobs  in  Zones 
5,7,8  and  9  considered.  Box  6334,  Edi¬ 
tor  &  Publisher. 


PICTURE  EDITOR 
Or  photographer  who  thinks  like  one. 
Eight  years  as  photographer,  editor  for 
metro  daily,  AP,  national  magazine  look¬ 
ing  for  good  picture  paper  that  wants  to 
get  better.  Box  6223,  Editor  &  Pub¬ 
lisher. 


PROFESSIONAL  private  investigator,  5 
years  as  agency  owner;  MS  degree,  labor 
relations;  minors  in  journalism  and 
international  business;  University  of 
Oregon  journalism  graduate  teaching 
fellow;  4-year  Navy  intelligence  veteran; 
seeks  challenging  investigative,  busi¬ 
ness  and/or  labor  reporting  position,  any 
Zone.  Robert  L.  Reveley;  (206)  623- 
3372. 


SPORTS  REPORTER  seeks  medium  size 
daily.  Covered  everything  from  local  to 
pros.  J-grad,  3  years  on  daily.  Willing  to 
relocate.  Box  6268,  Editor  &  Publisher. 


WIRE  EDITOR  for  small  daily  seeks 
copyediting  job  with  larger  daily.  BJ,  five 
years  weekly  and  daily  experience.  Copy, 
heads  and  layout  sharp,  clean.  Box 
6305,  Editor  &  Publisher. 


20-YEAR  SPORTS  veteran.  Editor- 
columnist-writer.  Seeks  new  vistas  in 
sports  journalism.  Zones  3-4;  AM  or  PM. 
Box  6303,  Editor  &  Publisher. 


FREELANCE 


CARLA  MARIE  RUPP,  15  years  pro¬ 
fessional  journalism  experience 
(including  S'/z  years  associate  editor 
with  Editor  &  Publisher)  seeks  diverse 
news,  feature  writing  or  publicity  assign¬ 
ments.  Call  Carla  Rupp  at  (212)  244- 
3800  or  (212)  608-1487  for  any  edito¬ 
rial  or  photo  needs,  or  leave  toll  free 
message  for  Carla  Rupp  at  1-800-525- 
5097. 


PRODUCTION 


PRODUCTION  MANAGER-36  years  all 
phases  of  production  and  press  erection. 
Sixteen  years  in  management.  Proven 
record  in  cost  control,  profit 
improvement,  production  cost,  labor  re¬ 
lations,  expansion,  and  people  manage¬ 
ment.  Resume  and  references  available. 
Box  6316,  Editor  &  Publisher. 


PHOTOGRAPHER 


ENERGETIC  and  aggressive  photo¬ 
grapher  eager  for  position  on  small  or 
medium-size  daily.  Three  years 
experience  on  semi-weekly.  Especially 
talented  in  sports  photography.  Zones 
7,8,9.  Brenda  Handy,  385  Concord  Ct, 
Manteca  CA  95336;  (209)  823-3438. 
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Shop  Talk  at  Thirty 


By  Max  Vanzi 


On  the  scene  in  Manila 

It  was  clear  that  something  dramatic 
was  going  to  happen  at  the  airport  the 
minute  the  plane  landed.  There  was  no 
other  air  traffic  going  in  or  out,  which 
was  ominous  at  the  usually  busy  Manila 
airport. 

We  had  done  extensive  preparation 
for  Aquino’s  return,  and  I  knew  that  to 
get  the  story  a  reporter  had  to  be  in  the 
plane  with  Aquino  and  not  out  in  front 
of  the  terminal  which  was  certain  to  be 
cordoned  off. 

But  the  sudden  murder  was  com¬ 
pletely  unexpected. 

After  the  plane  landed,  it  was 
boarded  by  soldiers  who  seemed  to  be 
coming  to  arrest  Aquino.  There  were 
only  three  of  us  journalists  on  the 
plane,  and  we  jumped  from  our  seats  to 
follow  him  and  the  soldiers  out  of  the 
plane.  I  expected  to  see  him  being 
placed  in  the  military  van  we  saw  sitting 
at  planeside. 

But  suddenly  several  burly  security 
guards  stepped  between  Aquino  and 
those  of  us  trailing  behind  him.  They 
threw  their  bodies  in  front  of  the  door¬ 
way  so  quickly  they  knocked  a  couple 
of  cameramen  in  the  group  off  balance. 

Nine  seconds  after  Aquino  went  out 
the  door  the  first  shot  was  heard. 

There  there  was  another  burst  of 
gunfire. 

We  managed  to  wedge  the  door  open 
and  saw  Aquino  sprawled  on  the  air¬ 
port  taxiway  with  blood  running  pro¬ 
fusely  from  his  head  and  neck. 

The  man  the  government  says  is  his 
assassin  lay  dead  beside  him.  Soldiers 
were  still  in  place,  now  aiming  their 
weapons  at  the  stairway  where  we  were 
standing. 

It  was  clear  we  should  not  descend 
the  stairway. 

Within  seconds  two  soldiers  hefted 
Aquino’s  limp  body  into  the  back  of  the 
van.  The  door  slammed  and  it  drove 
away. 

The  first  thing  that  occurred  to  me 
was  that  we’d  been  prevented  from  wit¬ 
nessing  the  actual  execution.  As  a 
reporter  I  felt  1  had  missed  the  action. 
But  in  fact,  the  few  of  us  who  had  made 
the  plane  trip  with  Aquino  were  the 
only  ones  who  had  the  story.  It  would 
be  a  matter  of  hours  before  anyone  else 
could  learn  as  much  detail  as  we  did 
have. 

When  the  van  pulled  away  I  quickly 

(Vanzi,  Pacific  Division  editor  for  DPI, 
was  one  of  only  three  American  jour¬ 
nalists  on  the  plane  with  Philippine 
opposition  leader  Benigno  Aquino,  who 
was  assassinated  moments  after  arriving 
back  in  his  homeland  on  August  21.) 


interviewed  a  number  of  people  who 
said  they  saw  it.  Some  passengers  had 
been  looking  out  the  window  of  the 
plane.  One  man  said  he  had  ducked 
down  and  watched  through  the  legs  of 
the  security  men. 

Then  I  raced  out  to  the  terminal 
where  1  found  UPl  Manila  correspon¬ 
dent  Ron  Redmond  who  had  worked 
his  way  up  to  the  immigration  counter 
through  the  closed  terminal.  He  turned 
on  his  heels  and  dashed  away  to  file  my 
story.  Later  1  made  my  way  to  our 
bureau  and  began  working  on  a  new 
lead. 

The  careful  preparation  and  on-the- 
scene  coverage  turned  out  to  be  even 
more  important  than  we  might  have 
guessed.  As  events  turned  out,  I  was 
able  to  help  be  the  eyes  and  ears  of 
newspapers  around  the  world  for  one  of 
this  year’s  most  important  stories. 

UPl  changes  sites 
for  D.C.  move 

United  Press  International  has 
decided  to  locate  its  new  Washington 
headquarters  in  a  building  at  1400  1 
Street,  instead  of  the  Wire  Building  at 
1000  Vermont  Street  as  previously 
announced. 

William  Adler,  UPl  director  of 
information,  said  the  news  service  had 
“an  option’’  at  both  buildings  and  only 
recently  chose  the  1  Street  location. 

Adler  said  UPl  will  occupy  two 
floors  in  the  recently  erected  building. 
The  news  service  would  have  had  to 
occupy  four  floors  in  the  Wire  Building, 
which  was  just  renovated. 

UPI’s  move  of  its  editorial 
department  from  New  York  is  proceed¬ 
ing  “on  schedule,’’  Adler  said. 

UPl  will  keep  its  metro,  financial, 
sports,  and  features  departments  in 
New  York.  Its  photo  library  will  also 
remain  in  New  York. 

Women  paid  less 
as  press  secretaries 

The  average  salary  for  male  press 
secretaries  in  the  U.S.  Senate  is  higher 
than  that  for  women  in  comparable 
jobs,  according  to  a  survey  reported  by 
Cox  News  Service. 

Examination  of  pay  scales  for  all  em¬ 
ployees  on  the  Senate  staffs,  made  by 
Larry  Checco  and  Andrew  Alexander 
of  the  Cox  Newspapers,  revealed  a 
$40,500  a  year  average  salary  for  men, 
while  the  average  female  in  the  same 
capacity  receives  $33,150. 


Local  dailies 
a  key  source 
for  radio  news 

A  recent  study  by  Associated  Press 
Broadcasting  Services  found  74.1%  of 
all  radio  stations  rely  on  local  newspa¬ 
pers  as  a  major  source  of  news. 

The  AP  survey  also  found  90.4%  of 
all  radio  stations  rely  on  a  news  wire 
service  for  their  news  programming. 

News  Wire  Audio  Services/Network 
are  used  by  15.2%  of  all  radio  stations 
as  a  news  source,  AP  found. 

Local,  state,  or  regional  news  wires 
or  networks  are  used  by  30.3%  of  all 
radio  stations  as  a  news  source. 

Commercial  radio  news  networks 
provide  74.6%  of  the  stations  with 
news,  while  on-staff  reporters  are  used 
to  gather  news  for  82.5%  of  all  stations. 

Stringers  are  used  by  55.5%  of  the 
stations. 

Other  radio  stations  were  cited  as  a 
news  source  by  38.5%  of  the  respon¬ 
dents,  while  television  stations  were 
used  as  a  news  source  by  only  27.7%  of 
the  radio  stations. 

Only  6.3%  of  the  radio  stations  said 
they  got  their  news  from  press  releases, 
while  5.9%  said  they  relied  on 
information  provided  by  listeners. 

Police  and  fire  departments  were 
used  as  news  sources  by  5.9%  of  the 
radio  stations. 

Writing  stories  specifically  for  braod- 
cast  and  rate  structure  were  “also 
important  to’’  the  radio  changes  in 
choosing  their  news  wire  or  audio  serv¬ 
ice,  the  survey  said. 

The  survey  also  found  the  average 
station  employed  three  full  time  people 
on  its  news  staff. 

Local  news  was  rated  “very  or 
somewhat  important’’  by  85.4%  of  all 
the  stations.  National  and  international 
news  was  considered  important  by  only 
36.6%.  State  and  regional  coverage  was 
rated  important  by  59.9%  of  the  sta¬ 
tions. 

Needham,  Harper  &  Steers  Adver¬ 
tising’s  Washington  Division  con¬ 
ducted  the  survey  for  AP.  The  agency 
contacted  450  radio  stations  in  large, 
small,  and  medium  markets. 


John  A.  Park  Jr. 


Expertise 

For  Owners  Considering 
Sole  of  their  Newspapers 

(919)  782-3131 

BOX  17127  RALEIGH,  N.C.  27619 

28  Years  Nation-Wide  Personal  Service 
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ON  YOUR 

i^RK!‘|[ 

Editor  8c  Publishers  Dec.  3  issue  will  feature  a  special 
free-standing  section  on  “Trademarks  and  the  press.” 

GET  SET! 

Because  this  thought-provoking  special  section  pro¬ 
vides  an  excellent  environment  for  repeat  readership 
of  your  trademark  story. 

The  key  people  in  newspapers — editors,  publishers, 
reporters  and  advertising  staffers — will  be  looking  at 
■  The  philosophy  of  Trademark  Use  ■  Legal  aspects  ■ 
History  ■  and  Guidelines,  as  presented  by  Julius  R. 
Lunsford,Jr.,  prominent  trademark  attorney  and  writer. 

GO! 

Reserve  space  to  present  the  positives  of  your  trade¬ 
mark  to  the  press. 

Contact  your  E&rP  Advertising  Representative  or  call 
Donald  Parvin  at  (212)  752-7050.  But  hurry!  Deadline 
for  space  reservations  is  October  28.  Copy  close, 
November  17. 


pa  EDITOR  &  PUBLISHER 
SPECIAL  SUPPLEMENT  ON 

TRADEMARKS 


That’s  what  these  six  editorial  employees  of  the  Scripps-Howard  Newspapers 
represent  as  winners  of  the  1982-’  83  in-house  award  competitions. 

From  top  to  bottom,  left  to  right,  they  are:  Toni  Santo  Regis,  The  Cincinnati  Post, 
Graphics  Pacesetter  of  the  Year;  Mike  O’Connor,  The  Cincinnati  Post,  Headline 
Writer  of  the  Year;  Rheta  Grimsley  Johnson,  The  Commercial  Appeal,  Writer  of 
the  Year;  Jerry  Byrd,  The  Pittsburgh  Press,  Reporter  of  the  Year;  John  Rebchook, 
El  Paso  Herald-Post,  News  Writer  of  the  Year;  and  Jim  Osborn,  The  Kentucky 
Post,  News  Photographer  of  the  Year. 

We  salute  them  for  the  excellence  they  provide  for  our  readers  year-round. 


Scripps-Howard  Newspapers 

1100  CENTRAL  TRUST  TOWER.  CINCINNATI.  OHIO  45202 
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